
Canadian publication Mail Agreement 40021625

MARKETING AND MARKET ACCESS

Finding the Ideal Combination
Peas for animal feed

Marketing Pulses Digitally
Online grain marketing businesses take 
the guesswork out of marketing your crop

What are the Feed Benchmarks?
Benchmark pricing tool helps pulse producers 
market their feed peas and faba beans

October 2017



CREATIVE MAC ARTIST

PROOF #

ART DIR CLIENT

ACCT MGR PROD MGRCOPYWRITER SPELLCHECK

Client: BASF
File Name: InsurePulse_2017_PP_v1
Project Name: Insure Pulse ads
Docket Number: 110202370
AD#: kenna_P4C_PP_110202370_InsurePulse

Publication: Pulse Point
Page Position: Inside Front Cover
Live Area: 7.125” x 9.875”
Trim size: 8.125 “ x 10.75”
Bleed: 8.375” x 11”

CMYK

PMS

PMS

PMS

. Jeannette V1. .

. . 08/30/17. .

S T U D I O

1 AgCelence benefits refer to products that contain the active ingredient pyraclostrobin. 

Always read and follow label directions. 
AgSolutions is a registered trade-mark of BASF Corporation; AgCelence, XEMIUM and INSURE are registered trade-marks of BASF SE; all used with permission by BASF Canada Inc.  
INSURE PULSE fungicide seed treatment should be used in a preventative disease control program. © 2017 BASF Canada Inc.

To find out how Insure® Pulse fungicide seed treatment  
and the benefits1 of AgCelence® can improve your lentils,  
field peas, chickpeas, dry beans, faba beans and flax,  
visit agsolutions.ca/insurepulse or contact AgSolutions® 
Customer Care at 1-877-371-BASF (2273).

THE ANATOMY OF A  
SUPERIOR PULSE SEED TREATMENT.

{ And how its benefits go well beyond the seed. }

The first truly systemic  
pulse seed treatment with Xemium®,  
for broad-spectrum disease control

Increased seedling vigour  
both above and below ground

Enhanced ability to manage  
environmental stresses

More consistent and  
increased emergence, including  

under cold conditions



AS CROP PRODUCERS, A ‘GOOD’ CROP 
IS ONE OF THE OFTEN REFERENCED 
INDICATORS OF A SUCCESSFUL SEASON. 
There are so many parametres attached 
to this measure, and several are out of a 
producer’s control, such that success based 
solely on a crop is a relatively simplistic 
take of the overall situation. Differing 
measures of success, and particularly those 
that take a long-term view, are useful and 
worth considering.

Longer-term measures for success can 
include soil quality improvement. Organic 
matter has been increasing during the 
last decade or two thanks to diverse crop 
rotations. Minimal soil erosion by wind is 
another long-term measure for success, 
although more difficult to quantify. Fertility 
levels over time can be monitored and 
measured to help put a gauge on successful 
soil management.

Chair’s Message

BY COREY LOESSIN

there are some solid options available for 
all farms in all areas of the province. Much 
of the pulse breeding work done here 
in Saskatchewan has enabled producers 
access to varieties that are specifically 
tailored to our unique growing conditions. 
With many of these advances in mind, 
it seems fitting and yet not unattainable 
that SPG has set the goal of ensuring that 
there is a pulse crop option available for 
every acre of this province. Recognizing 
the success we have achieved is good 
motivation for building on possibilities 
for the future.

We know farming in Saskatchewan involves 
a challenging climate with dramatic swings 
in precipitation. Managing our systems for 
longer-term soil health, and incorporating 
the diversity of tools (such as varieties) to 
help increase our profitability, will eventually 
be a better measure of success than one 
year’s crop production. 

There is always more work to be done 
to help growers reach success. SPG will 
continue to explore pulse crop options for 
the province and will continue investing 
in tools that will help reduce agronomic 
constraints to contribute to future success. 
I wish you all a safe and prosperous harvest 
this year.

Sincerely, 

Corey Loessin
Chair

Do we have enough diversity in our crop 
systems to achieve long-term success? 
Research funded by Saskatchewan Pulse 
Growers (SPG) with Agriculture and 
Agri-Food Canada-Swift Current shows 
that a rotation that includes oilseed, 
cereal, and pulse crops can be reasonably 
diverse, building up the biodiversity in the 
soil. Including winter and spring crops, 
cover crops, intercrops, and perennial 
crops, Saskatchewan growers have even 
more options that can be grown in this 
province, and on more limited area. Overall 
pulse crop acreage has continued to grow 
and has remained strong these last few 
years, yet areas of the province still face 
production challenges with pulse crops. 
SPG remains committed to helping find and 
fund solutions to the agronomic constraints 
facing pulse growers in the province. 

We have ample evidence that more 
diversity in weed control systems is needed, 
and soon. Crop diversity can help, but 
further options in control mechanisms like 
herbicides, is definitely required in cropping 
systems. This is likely to take the form of 
employing a number of different cultural 
methods in concert with each other to 
be successful.

SPG has been an important component in 
shaping the success we, as producers, have 
achieved with respect to crop (and market) 
diversity. The access we have to adapted 
varieties of commercially available pulse 
seed in our province is a significant factor, 
and more is possible. Based on the premise 
that a diversity of crops and production 
methods are part of the ‘success secret’, 

Success — are we there yet?
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HARVEST STARTED EARLIER THIS 
GROWING SEASON due to the extremely 
dry weather experienced in many areas of 
the province. Dryness this summer caused 
some concern for growers, with many 
worried about how it may have affected 
the yield and quality of their crops. 

Saskatchewan saw a drop in seeded 
pulse acres this year. This drop was to be 
expected following last year’s record acres 
that were in large part a result of historically 
high prices. Lentils dropped nearly 
1.5 million acres to roughly 3.9 million acres, 
more in line with 2015 acres planted. This 
still leaves 2017 at the second highest acres 
of lentils planted in Saskatchewan. Chickpea 
acres dipped a little to 135,000 acres, while 
pea acres held steady at 2.2 million acres. 
Red lentils are still dominating the lentil 
production in this province at about 70 per 
cent of acres, while yellow peas make up 85 
per cent of total pea acres. The biggest jump 
in acres this growing season was soybeans. 
Saskatchewan nearly quadrupled its 
soybean acres over 2016, to 850,000 acres. 

The dry weather meant that growers saw 
less disease pressure in their crops this 
year, but also with the onset of an early 
harvest, some saw lower crop yields and 
reduced quality. At the time of writing, 
harvest is progressing around the province, 

Executive Director’s 
Message

shipped to India through the fall, which is 
a key marketing period for Saskatchewan 
producers. However, Canada only received 
an exemption from additional inspection 
fees that had been imposed by the Indian 
Government until September 30, 2017, 
which could lead to higher export costs 
beginning in October. The Canadian pulse 
industry is advocating for the exemption to 
continue until at least December 31, 2017, 
while the Government of Canada and 
Government of India continue to work 
together to find a long-term solution to 
market access barriers in India. We will 
continue to keep you informed of any news 
as we work toward a solution. 

Also, I would like to ask that you to please 
watch your mail after October 24, 2017 
for a green envelope containing your 
unique voter ID number for our upcoming 
director elections later this fall. There are 
four candidates vying for two positions on 
the SPG Board of Directors. The deadline 
to vote is November 24. If you did not 
receive your voter ID number, or you would 
like to request a paper ballot, please call 
306.668.0590. 

Carl Potts
Executive Director
cpotts@saskpulse.com
306. 668.6676

with those in the northern parts of the 
province who had more average moisture 
levels progressing along slightly later 
harvest timelines. According to the market 
outlooks in this issue, analysts are projecting 
Saskatchewan’s production of pulses to be 
slightly below average, and high quality.

Saskatchewan is incredibly reliant on export 
markets for the pulses we produce. The 
majority of the pulses grown here in the 
province are destined for a handful of major 
markets. Nearly 90 per cent of Canada’s 
yellow peas are marketed to three markets: 
India, China, and Bangladesh. The top 
importing countries for Canadian green 
peas are also India and China. Eighty-five 
per cent of red lentils are exported to only 
five countries: India, Turkey, Egypt, the 
United Arab Emirates, and Bangladesh. 

With a high concentration of exports to a 
small number of markets, it is important that 
growers continue to have market access to 
the key export markets mentioned above. 
Over the past year, the Canadian pulse 
industry has faced uncertainty for pulse 
crops destined for India. In June, the Indian 
Government provided notice of an extension 
of the relaxation of methyl bromide 
fumigation regulations until December 31, 
2017. Methyl bromide fumigation in Canada 
will not be required for Canadian pulses 

BY CARL POTTS

Pulses continue to tell a positive story 
in Saskatchewan
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Getting on Board 
with Soybeans

EVERY YEAR FARMERS NEED TO FIGURE 
OUT WHAT CROPS THEY ARE GOING 
TO SEED by determining which will ensure 
a good yield, make efficient use of inputs, 
and have enough consumer demand and 
economic return to make the hard work 
worth it. Over the past few years, more 
producers are choosing to introduce 
soybeans into their crop rotations. 

Taking notice of the increase in soybean 
acreage across Western Canada, Dr. Jeff 
Schoenau, Professor of Soil Science and 
Saskatchewan Ministry of Agriculture 
Chair in Soil Nutrient Management at the 
University of Saskatchewan, decided to take 
a closer look at the nutrient content, uptake, 
and composition of soybean grain and 
straw grown in Saskatchewan conditions. 
Completed as a PhD project by Dr. Jing 
Xie in the Department of Soil Science, in 
collaboration with Dr. Tom Warkentin of 
the Crop Development Centre, the project 
also aimed to evaluate the contribution of 
soybean stubble to nutrition and yield of 
subsequent crops in comparison to peas 
and lentils.

“For a soybean grower — and there are quite 
a few first timers out there, particularly 
in Saskatchewan — this research gives 
them some guidance for fertility planning 

BY JANE CAULFIELD

Dr. Jeff Schoenau takes a closer look at 
soybean nutrient requirements and effects 

on following crops in Saskatchewan

to traditional pulse crops. The effects on 
yield and nutrition of wheat and canola 
grown in the two years following the 
soybeans were also similar. However, 
the soybeans tended to have higher 
concentrations of phosphorus, potassium, 
calcium, magnesium, and sulphur in the 
grain, suggesting a potential for additional 
depletion of these elements from the soil 
over several rotational cycles due to greater 
crop removal. 

“In the short-term, the requirements for 
added fertilizer for wheat and canola grown 
after soybean would appear to be relatively 
similar to what farmers currently use after 
growing peas and lentils,” says Schoenau. 

“But soybean grain had significantly higher 
amounts of phosphorous and potassium 
than the other pulse crops. This means that 
over the long-term, fertilizer adjustments 
are needed to account for this output to 
prevent soil depletion.” 

At maturity, all three legume crops in the 
study showed similar amounts of nitrogen 
fixed from the atmosphere in the above-
ground plant components of grain and straw. 
The highest overall amount of nitrogen 
derived from biological nitrogen fixation was 
found in peas, but soybeans demonstrated 

for soybean and for crops that follow 
in rotation,” says Schoenau. “There are 
promising prospects for soybean production 
in the northern Great Plains, especially since 
we have learned that in many ways, growing 
them provides similar nutritional benefits 
to following crops compared to other 
pulse crops.” 

Nutrient Requirements 
and Removals 
In an effort to contribute to improve the 
agronomic management of soybeans, and 
the subsequent impact of soybeans on soils 
and following crops, Schoenau compared 
three short-season soybean varieties to 
three pea and three lentil varieties at four 
sites located in the Black and Dark Brown 
soil zones in Saskatchewan. Conducting 
the study over a three-year period allowed 
Schoenau and his team to introduce wheat 
and canola into the rotation, providing an 
opportunity to explore how soybean crops 
affect future crops.

Research results revealed that the 
soybeans grown at the four sites in 2014 
produced similar or higher grain yield and 
nutrient uptake compared to the other 
legumes, making them a good alternative 
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amounts that were equal to or greater than 
peas at some sites. They also discovered 
that soybeans had the highest proportion of 
nitrogen derived from fixation of the three 
pulse crops. 

“With about 70 per cent of its nitrogen 
derived from fixation, soybean was found to 
be a good nitrogen fixer. However, it requires 
careful attention to proper inoculation 
practices that provide sufficient amounts 
of the correct nitrogen fixing rhizobia 
responsible for the fixation, since indigenous 
populations are very low in our soils,” 
says Schoenau. 

Benefits of Soybeans
According to Schoenau, the increasing 
number of producers choosing to grow 
soybeans is not entirely surprising. 

“Last year, for example, was a bad year 
for some pulse crops because of very 

Research

wet conditions and disease pressures 
experienced in some regions of 
Saskatchewan,” he says. “Soybeans are 
less susceptible to some of the diseases 
out there and may fare better under wet 
conditions, utilizing moisture received later 
in the growing season.” 

Understanding the various agronomic 
aspects of soybean production will help 
farmers successfully introduce another 
crop into their rotation and strengthen their 
productivity each year. 

“Adding soybean to your crop rotation 
contributes to diversification,” says 
Schoenau. “There are a larger number of 
shorter season varieties out there now that 
are suitable for Saskatchewan’s climate 
and conditions.” • 

Jane Caulfield is an experienced journalist and writer, 
and is the owner of Tin Box Digital Content.
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Finding the  
Ideal Combination

LOW GRADE PEAS OR PEA SCREENINGS 
STILL HAVE HIGH STARCH CONTENT 
AFTER PROCESSING, and may be a good 
energy and protein source in livestock feeds. 
However, these co-products also have some 
shortcomings to address. 

Researchers at the University of 
Saskatchewan have been exploring how to 
balance these shortcomings by blending 
low-value pea screenings with biofuel 
co-products to determine if it is possible to 
make high-value pellets for animal feeds.

“Pea screenings can have lots of nutrients, 
and on the Prairies we have lots of pea 
screenings,” says Peiqiang Yu, a Department 
of Animal and Poultry Science Professor and 
Ministry of Agriculture Strategic Research 
Chair. “We have been developing different 
pelleted products with peas to find which 
combinations work best and provide the 
best nutrient profiles for ruminants.” 

Yu says peas have two key shortcomings. 
First, they degrade very quickly in the rumen, 
which limits nutrient availability, can lead 
to protein loss, and may cause digestive 
disorders in ruminants such as beef and 
dairy cattle. Second, peas have a unique 
amino acid profile. “They are high in lysine 
and tryptophan, but deficient in sulphur-

Research

BY KIM WAALDERBOS

For this study, Yu and his team developed 
eight different combinations of these 
ingredients into feed pellets (see chart on 
next page). Pea screenings were included at 
either low (20 to 25 per cent of the pellet) 
or high (45 to 50 per cent of the pellet) 
levels. If used, lignosulfonate was included 
up to five per cent. 

Through several different experiments, the 
pellet types were evaluated for the quality 
of the pellet durability as well as nutritive 
values including: chemical composition, 
condensed tannins, glucosinolates, amino 
acids, protein and carbohydrates fractions, 
and various measures of energy and protein 
for beef and dairy cattle. 

The results showed the research team could 
overcome the two key shortcomings of using 
peas as livestock feed. “We showed we can 
blend these feed ingredients effectively 
to optimize the nutrients available to 
ruminants,” Yu says.

The team found using the feed additive 
lignosulfonate successfully reduced the 
degradation of crude protein in the rumen. 
They also found blending peas with canola 
or carinata can successfully increase amino 
acids and nutrient availability.

containing amino acids: methionine and 
cystine,” Yu explains. 

Yu and team recognized that these two 
shortcomings must be addressed for peas 
to be used efficiently in livestock feeds. 

To balance the amino acid profile, the 
research team looked to the oilseeds: canola 
and carinata. Oilseeds have the opposite 
amino acid profile of peas, Yu says. “If 
we combine peas with these oilseeds, 
we hypothesized we could balance the 
amino acids.” 

Additionally, carinata meal is a relatively 
new offering from the biofuel sector and, 
to date, has not been fully understood or 
registered for all species with the Canadian 
Food Inspection Agency (just as beef cattle 
feed). So, the team was keen to explore its 
potential in livestock feeds.

To address the rate that peas degrade in 
the rumen, the researchers looked to a 
feed additive called lignosulfonate. This is 
a byproduct of the wood industry and has 
been effectively used with soybeans to slow 
down the rumen degradation, thus increasing 
bypass protein. It can also increase pellet 
durability, Yu says. The researchers hoped it 
might have similar benefits if used with peas.

Peas for animal feed

12 • PULSEPOINT 



carinata meal and lower pea screenings 
(BPP3 and BPP4). These two pellet products 
also were found to have the highest total 
amino acids on a dry matter basis, the 
highest bypass protein, total metabolizable 
protein, and truly absorbed protein supply, 
as well as the highest net energy (lactation) 
and feed milk values. 

In all the blended pellet products tested, 
glucosinolate and condensed tannin 
levels were low. “This means they do not 
cause any risk to the health of ruminants,” 
Yu explains. 

Ultimately, the most durable pellet was 
found to be the products containing higher 

“Based on these studies, these two particular 
carinata-based pellet products, BPP3 and 
BPP4, can be used as a potentially high-
value concentrate feed for cattle,” Yu says. • 

Kim Waalderbos is a freelance writer and dairy 
farmer. She can be reached at kwaalder@gmail.com

Research at the University of Saskatchewan is looking at the best ways to incorporate pea screenings into livestock feed.
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Pellet Ingredient Combinations Studied
Pellet Name Pea Inclusion Level Carinata Meal Level Canola Meal Level Lignosulfonate Inclusion

BPP1 High Low – None

BPP2 High Low – Yes

BPP3 Low High – None

BPP4 Low High – Yes

BPP5 High – Low None

BPP6 High – Low Yes

BPP7 Low – High None

BPP8 Low – High Yes



Faba beans are becoming more popular as  
a forage source.
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Forage  
Matters 

FABA BEAN FORAGE IS BECOMING AN 
ATTRACTIVE CONSIDERATION, spurred 
by the growth in acres of that crop, along 
with mycotoxin and pest pressures affecting 
the corn and cereal grain, and crops typically 
used for livestock concentrates and silages. 

However, many questions remain about faba 
bean forage, including animal feeding values, 
best management practices for harvesting, 
and if frost damaged faba beans can be 
salvaged as a livestock forage source. 

“Our intent is to provide pulse and cattle 
producers with this knowledge so they can 
make choices to get the highest value and 
nutrient availability,” says Peiqiang Yu, a 
Department of Animal and Poultry Science 
professor and Ministry of Agriculture 
Strategic Feed Research Chair with the 
University of Saskatchewan.

Yu is leading a three-phase study that 
evaluates many details at various steps, 
from the field to the forage, in the rumens 
of beef and dairy cattle.

In the first phase, the feed values of 
faba forages and faba beans are being 
studied. To start, the team has collected 
24 samples (eight varieties per three 
locations in Saskatchewan). “We are 

Research

BY KIM WAALDERBOS

Yu says the protein and starch from faba 
beans have been found to degrade quickly 
when fed to ruminants. “This can lead to 
nutrient loss and cause digestive problems 
in ruminants,” he says. The team is looking 
at how processing methods can improve 
nutrient utilization and degradation.

Unexpected cold climate conditions can 
lead to frost damaged and frozen faba 

studying each in more detail to determine 
the structural, physicochemical, and 
nutritional characteristics,” Yu says. From 
these analyses, the team hopes to identify 
if particular varieties are better suited for 
meeting ruminant nutritional needs.

The varieties are CDC Snowbird, CDC 
Snowdrop, 219-16, Fatima, Vertigo, FB9-4, 
346-10, and SSNS-1. To represent different 
soil and environmental conditions, the three 
locations selected are Meath Park, Outlook, 
and Rosthern. 

Next, the researchers are evaluating 
harvest options using plots at the Crop 
Development Centre (CDC). “We are doing 
three cuttings at different plant growth 
stages to evaluate which is best,” Yu says. 
Along with silage and beans, the team is 
evaluating if it is possible to make hay with 
faba beans. Crop residues after harvest are 
also being recorded.

Both high-tannin and low-tannin faba 
bean varieties are being evaluated and 
the differences are being noted for future 
phases in this study, Yu says. “We want 
to determine if tannin levels matter to 
ruminant animals, and if so, what is an 
optimum feeding level.”

Understanding 
faba bean forage

14 • PULSEPOINT 



Dr. Yu stands in a faba bean crop in one of his research fields.

Saskatchewan Pulse Growers and the Saskatchewan Ministry 
of Agriculture will be bringing pulse information to the 
province this winter. Check for a location near you:

SAVE THE DATE!
2018 Winter Regional Pulse Meetings

• Assiniboia
• Humboldt
• Melfort

• Moosomin
• North Battleford
• Regina

• Rosetown
• Swift Current

saskpulse.com 
 @saskpulse#pulses18 saskatchewan.ca/agriculture 

 @skagriculture 

beans in Saskatchewan. With a baseline 
understanding of how normal faba forage 
and beans test for nutrient value from this 
study, the research team plans to measure 
and compare samples from frozen faba 
beans to see if they can be salvaged for 
livestock feeding. 

In phases two and three of this study, Yu 
plans to develop guidelines for feeding 
faba forages and faba beans to dairy and 
beef cattle.

“We will select the best varieties identified 
in phase one, and then grow them on a 
larger scale to study how we can feed it to 
beef and dairy cattle,” Yu says. “We will 
compare to barley and corn grain and silage 
to determine if faba beans can replace them 
and at what rates.” • 

Kim Waalderbos is a freelance writer and dairy 
farmer. She can be reached at kwaalder@gmail.com
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What are the  
Feed Benchmarks?

PRODUCERS CONSIDERING SELLING 
THEIR FIELD PEA AND FABA BEAN CROPS 
into the feed market as an alternative option 
will want to check out the Saskatchewan 
Pulse Growers (SPG) and Alberta 
Pulse Growers (APG) bi-weekly feed 
benchmark reports.

Originally launched by Pulse Canada in 
January 2009 to serve as a pricing reference 
for buyers and sellers of feed peas, the 
benchmark has grown to include faba 
beans. This third-party, online tool provides 
a transparent, unbiased pricing reference 
not only for the pulse, but also the feed, 
and livestock industries.

“Farmers can sometimes have a hard time 
gauging the value of feed peas and faba 
beans in Western Canada,” says Ron Gibson, 
president of Gibson Capital, the company 
that developed the benchmark methodology. 

“One way to estimate their value is to look 
at the prices of other competing feed 
ingredients that have better price discovery, 
i.e. for which reliable market prices are 
readily available.”

This Issue

BY TRUDY KELLY FORSYTHE

bean crops as it is not accurately broken 
down. It varies by crop year, exports, and 
grain quality. The pulse industry uses swine 
to calculate the benchmark because it is the 
largest market for feed peas and faba beans 
in Western Canada. Poultry and dairy cattle 
are other, smaller markets.

Both field peas and faba beans offer 
livestock a supplementary protein and 
starch source. Dr. Eduardo Beltranena, 
a feed research scientist with Alberta 
Agriculture and Forestry Livestock Research 
and Extension Division, explains that entire 
field pea plants, including immature pods, 
can be cut and layered with green barley to 
increase the protein content of silage for 
dairy cows as part of their winter diet. As 
for feed grain purposes, field peas and faba 
beans are ground and mixed into feed to 
provide not only supplemental protein, but 
also as an energy source.

“Both field peas and faba beans have quite 
a bit of starch,” says Beltranena. “There is 
a misconception they are just protein, but 
they are not. Feeding both faba bean and 
field pea protein (approximately 28 per cent 

Setting the Price
The feed pea and faba bean benchmarks are 
based on the value of a wide range of other 
feed ingredients, such as feed wheat, barley, 
canola meal, and more. Gibson says the 
benchmark models determine what price 
feed peas and faba beans would have to 
trade at in order to be competitive in a hog 
feed ration in Western Canada.

“In other words, based on the nutritional 
characteristics of feed peas and faba 
beans, what price would the farmer have 
to sell at in order to displace other feed 
ingredients?” says Gibson, explaining the 
actual calculation is done using a least-
cost, feed-ration program similar to what 
many hog operators use to optimize their 
hog diets. “The expectation is that actual 
prices will trade in a range around the 
benchmark prices based on various other 
considerations such as location.”

The Market
It is a challenge to capture the actual size 
of the feed market for field pea and faba 

Benchmark pricing tool helps 
pulse producers market their 

feed peas and faba beans
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Central Alberta Central Saskatchewan Southern Manitoba
(Red Deer & Area) (Saskatoon & Area) (Winnipeg & Area)

Cdn$/MT Cdn$/MT Cdn$/MT

Feed Pea Benchmark Price >> $298.00 $275.01 $253.26

Competing Feed Ingredients:
Feed Barley $182.00 $167.00 $190.00
Wheat - Red (12% CP) $214.00 $215.00 $235.00
Wheat - Soft White (10.5% CP) $210.00 $210.00 $230.00
Wheat DDGS $223.00 $220.00 $235.00
Corn $215.00 $185.00 $168.00
Corn DDGS (RO) $230.00 $200.00 $184.00
Canola Meal $305.00 $310.00 $307.00
Soybean Meal (46%) $460.00 $440.00 $413.00
Canola Oil $1,050.00 $1,050.00 $1,050.00

- All prices are in Canadian dollars per metric tonne.

What is the feed pea benchmark?

How is it calculated?

For more information, please contact:
Alberta Pulse Growers
5007B - 49 Avenue
Leduc, AB   T9E 6M6
office@pulse.ab.ca

Feed Pea Benchmark Bi Weekly Report - August 27 to 31, 2017

The feed pea benchmark is an estimate of the feeding value of dry peas in Western Canada, based on the value of competing feed ingredients in
swine rations. Bi-weekly, tradable prices for the major feed ingredients are collected for the three regions shown above. These prices are then
entered into a least cost feed formulation that is typical for grower-finisher swine in Western Canada. A feeding value is then derived for feed peas
based on their nutritional characteristics and the prices of the competing feed ingredients. In addition to the feed ingredients shown above, the
feed formulation also includes canola oil, synthetic lysine, synthetic methionine, synthetic threonine, synthetic tryptophan, monocalcium phosphate, 
limestone, salt, vitamins and minerals.

The feed pea benchmark is intended to be used as a pricing reference. This benchmark provides a consistent and unbiased estimate of the
feeding value of peas in the three regions shown. Feed peas will trade at various differentials to the benchmark based on local supply/demand,
quality differences and other contract terms.

Funding for the calculation and distribution of the Feed Pea 
Benchmark Bi‐Weekly Report is provided by Alberta Pulse 
Growers and Saskatchewan Pulse Growers.

Central Alberta Central Saskatchewan Southern Manitoba
(Red Deer & Area) (Saskatoon & Area) (Winnipeg & Area)

Cdn$/MT Cdn$/MT Cdn$/MT

Faba Bean Feed Benchmark Price >> $297.04 $285.20 $272.67

Competing Feed Ingredients:
Feed Barley $182.00 $167.00 $190.00
Wheat - Red (12% CP) $214.00 $215.00 $235.00
Wheat - Soft White (10.5% CP) $210.00 $210.00 $230.00
Wheat DDGS $223.00 $220.00 $235.00
Corn $215.00 $185.00 $168.00
Corn DDGS (RO) $230.00 $200.00 $184.00
Canola Meal $305.00 $310.00 $307.00
Soybean Meal (46%) $460.00 $440.00 $413.00
Canola Oil $1,050.00 $1,050.00 $1,050.00

- All prices are in Canadian dollars per metric tonne.

What is the faba bean feed benchmark?

How is it calculated?

For more information, please contact:
Alberta Pulse Growers
5007B - 49 Avenue
Leduc, AB   T9E 6M6
office@pulse.ab.ca

Faba Bean Feed Benchmark Bi-Weekly Report - August 27 to 31, 2017

The faba bean feed benchmark is an estimate of the feeding value of low tannin faba beans in Western Canada, based on the value of competing
feed ingredients in swine rations. Bi-weekly, tradable prices for the major feed ingredients are collected for the three regions shown above. These
prices are then entered into a least cost feed formulation that is typical for grower-finisher swine in Western Canada. A feeding value is then
derived for faba beans based on their nutritional characteristics and the prices of the competing feed ingredients. In addition to the feed
ingredients shown above, the feed formulation also includes canola oil, synthetic lysine, synthetic methionine, synthetic threonine, synthetic
tryptophan, monocalcium phosphate, limestone, salt, vitamins and minerals.

The faba bean feed benchmark is intended to be used as a pricing reference. This benchmark provides a consistent and unbiased estimate of the
feeding value of low tannin faba beans in the three regions shown. Faba beans will trade at various differentials to the benchmark based on local
supply/demand, quality differences and other contract terms.

Funding for the calculation and distribution of the Faba Bean 
Benchmark Bi‐weekly Report is provided by Alberta Pulse 
Growers and Saskatchewan Pulse Growers.

protein in faba beans and 22 per cent in field 
peas) greatly complements the amino acid 
value of canola meal. The slower digestible 
starch in pulses also complements the more 
rapidly digestible starch in cereal grains like 
barley and wheat.”

Faba beans were added to the benchmark 
in 2015 as they became an increasingly 
popular crop with farmers.

Faba beans are gaining popularity because 
yields are generally greater — about one 
tonne per hectare more than field peas, 
says Beltranena. “Not only are they easier 
to harvest but also yields are higher so it 
is becoming the preferred rotational pulse 
crop. Faba rules when it comes to kilograms 
of dressed pork per unit of crop land. But 
field peas yield higher when hotter and dryer 
agronomic conditions prevail.”

Overall, the benchmark helps crop 
growers cast selling opportunities into 
the feed market. • 

Trudy Kelly Forsythe is the owner of Cultivating 
Communications. She can be reached at  
trudy@CultivatingCommunications.com

For the latest 
feed pea and faba 
bean benchmark 
reports, visit the 

Markets section of 
the SPG website at 

saskpulse.com
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App Adds  
Safety for Farmers

SOLUS MEANS ‘ALONE’ IN LATIN, but this 
new, easy-to-use smartphone app helps 
farmers and rural residents be anything but 
solo in emergency situations. 

Launched by STARS, the well known 
non-profit helicopter air ambulance 
organization, SOLUS enables people to 
both request and receive 24/7 emergency 
assistance anywhere in Canada (as long 
as they have a cell signal). While other 
apps and emergency services already exist, 
SOLUS is uniquely positioned because of 
its integration with the existing STARS’ 
Emergency Link Centre. 

“We can quickly and seamlessly co-ordinate 
emergency responses with provincial health 
systems and our partners on the ground,” 
Karen Walker, emergency communications 
specialist said. “Our service is further set 
apart by the involvement of our emergency 
physicians in medical emergencies.”

SOLUS tracks the user’s location in real 
time and, when activated by the user in an 
emergency situation, will connect them with 
an emergency communications specialist 
in the STARS Emergency Link Centre. A 
simple one-button activation alerts STARS 
to then notify the user’s emergency contacts 
and coordinate the most appropriate level 
of response. 

This Issue

BY MEGAN MADDEN

“There are many statistics that speak about 
the benefit of having someone at your side 
to provide hope and reassurance during a 
traumatic experience.” All SOLUS users are 
encouraged, though not required, to enrol in 
the program. 

Neighbour Helping Neighbour is already 
part of the strong community culture in 
agriculture and rural areas. The agriculture 
industry is the fourth most dangerous 
profession in Canada, with an average of 
100 deaths annually related to the industry. 
Most significant is that 50 per cent of the 
deaths were while farmers were working 
alone, says Matsumoto. 

Chad Rogers works at an equipment 
dealership in Assiniboia, SK and farms in the 
area. In 2012, he was haying on some rolling 
land near Mazenod and was run over by a 
tractor and baler. 

“When I had my accident, I texted home, 
and my mother called 911. When 911 
contacted me, I was in severe pain and 
could not get the operator the directions 
she needed,” recounts Rogers. “We had to 
place first responders and family members 
at the corners of the country roads to direct 
the ambulance to my position. If I had 
the SOLUS app, not only could they have 

The one-touch “I need help” button does 
allow the user 20 seconds to cancel an 
accidental false alarm, but also offers the 
option of bypassing the 20-second delay 
by hitting the button a second time for 
immediate activation. 

Emergency response does not always mean 
an ambulance or helicopter. An innovative 
feature of SOLUS is the Neighbour Helping 
Neighbour safety network — a voluntary 
database of farmers, lone workers, industry 
medics, and first responders who can 
potentially be called to the emergency site 
as immediate assistance while medical 
personnel are dispatched. On any given day, 
STARS has approximately 4,000 registered 
sites in Western Canada. These sites 
primarily are oil and gas locations — many 
of which have trained medical professionals 
on site. During a confirmed medical 
emergency, STARS has the ability to reach 
out to these sites and see if they are able to 
assist until EMS help arrives. 

But the Neighbour Helping Neighbour 
network is not just medical professionals. 

“What supplements this data is we can 
also use SOLUS subscribers to become a 
neighbour (medically trained or not) during 
a medical emergency,” says Kaz Matsumoto, 
STARS Emergency and Safety Services Lead. 

SOLUS enables people to both 
request and receive 24/7 emergency 

assistance anywhere in Canada
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assessed my situation over the phone, they 
would have known my exact location. With 
a push of a button you can be connected to 
the people you need.”

STARS asserts that SOLUS is not a 911 
replacement app. In fact, once they have 
confirmed that it is a medical emergency, 
STARS brings on 911 as their first step to 
ensure ground resources are dispatched 
as required. 

In addition to Neighbour Helping Neighbour, 
what differentiates SOLUS from 911 is that, 
based on the type of emergency, STARS 
can utilize their own Transport Physician. 
The Transport Physician is a doctor who is 
paid and trained by STARS to assist them 
during medical emergencies. The role of the 
Transport Physician is to be on the call to 
determine the best transport method based 
on the patient’s condition, and provide 
medical treatment advice if necessary. 

SOLUS is available for $9.99/month and no 
hardware is required outside of a cellphone. 
The app is available for both iOS and 
Android operating systems. • 

Megan Madden is the owner of southpaw PR  
Inc., a strategic communications consultancy.  
She can be reached at @southpawMegan or  
megan@southpawpr.com

“We can quickly and seamlessly 
co‑ordinate emergency responses 
with provincial health systems and 

our partners on the ground.”
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Protecting  
Your Pulses

FOR CANADIAN PULSE CROPS, quality 
is central to success for producers and 
industry. In large part, proper storage 
will determine how well those crops are 
preserved and, in the process, how well 
they perform in the marketplace.

“Quality is so important in realizing the 
highest price for your crop, maintaining 
market share, and trying to increase it,” says 
Dale Risula, Provincial Specialist, Special 
Crops, Saskatchewan Ministry of Agriculture.

Because many countries do not have the 
same calibre of storage equipment and 
techniques as Canada, it is an area where 
we can gain a competitive edge. To do so, 
producers need to keep a few factors in mind.

Wetter is Better, to a Point
“At harvest time, crops are subject to 
deterioration mostly from weather, so 
harvesting them in a way that lets us 
gather most of the crop at the highest level 
of quality and put it safely into storage is 
crucial,” says Risula.

That means harvesting pulse crops at the 
right moisture content to prevent damage to 
the seed coats which could reduce grading 
and impede next year’s seeding.

Market Access

BY GEOFF GEDDES

safely for a reasonable amount of time,” 
says Risula.

“We recommend trying to get the grain 
mass down to 15°C, or to 10°C if you have 
moisture. That should ensure a couple of 
weeks of secure storage.”

Match, Do Not Mix
With paint, mixing colors can have some 
intriguing results. With pulses though, it 
could put your business in the red.

“Lentils must be stored separately from 
last year’s crop as they tend to oxidize and 
change color,” says Risula.

“This can lead to a downgrade in the quality 
assessment of your crop.”

“Avoid mixing red and green lentils or green 
and yellow peas. Green peas generally have 
a market advantage which can be negated 
by such mingling unless they are being sold 
for livestock feed.”

Although the specific guidelines for 
pulse storage today are limited, that may 
be changing.

Once the crop is harvested, the grains 
continue to respire, releasing CO2 and 
moisture into the bin. At that point, proper 
aeration — including the right fan strength 
and bin flooring — is important to ensure 
sufficient air flow through the grain mass, 
and sufficient time for movement of a drying 
front from bottom to top.

“The challenge with pulses is that they 
are harvested slightly tough to minimize 
damage from augering,” says Joy 
Agnew, Project Manager — Agricultural 
Research Services at Prairie Agricultural 
Machinery Institute.

“Peas typically dry at around 16 per cent 
moisture and lentils around 13 per cent, 
so they are usually harvested one to two 
per cent higher than that.”

Consequently, they must be managed 
carefully in the bin by blowing air or heated 
air through it.

Keeping Your Cool
Temperature is another key factor and one 
that helps with longevity of storage.

“Even if the moisture content is a bit high, 
cooling your pulses allows you to store them 

Who is minding 
the storage?
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Filling the Gap is Full 
of Potential

“We are trying to fill that gap with a new 
project funded by the Saskatchewan 
Ministry of Agriculture aimed at defining 
storage practices for pulses,” says Agnew.

For example, there is a shortage of 
information on the resistance to air flow 
produced by pulses, knowledge that is 
needed to understand fan air flow rates.

“We will also be validating other tools for 
storage like equilibrium moisture content 
charts,” says Agnew.

“There are some charts out there from 
the 1980s, but we need to see if they 
are relevant today and help producers 
understand how they can be used to 
manage storage.”

Updating the charts will require a lot of data 
points. At the very least, Agnew hopes they 
can determine how close the existing charts 
are to reality.

Market Access

“The primary method  
of controlling conditions  
in the bin is to use air.”

“The biggest issue for pulses is damage 
during handling,” says Agnew.

With crops like flax or canola, producers 
turn them frequently in the bin to break up 
hot spots. This practice is discouraged for 
pulses, as every time they pass through 
the auger there is the potential for damage 
and grade loss which can seriously impact 
revenue. Therefore, the primary method of 
controlling conditions in the bin is to use air. 

“To manage conditions in the bin for pulses, 
we must understand resistance to air flow 
and equilibrium moisture content or the 
effect of the air’s condition on the seed’s 
moisture content.”

Given the importance of proper pulse 
storage, producers would be well advised 
to review current guidelines and stay up to 
date on any changes. • 

Geoff Geddes is a freelance agriculture and 
business writer based in Edmonton. Contact him 
at geoffgeddes@thewordwarrior.ca
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Marketing  
Pulses Digitally

THE INTERNET HAS NOT JUST CHANGED 
THE WAY you read your news, talk to peers, 
or laugh at cats.

It has also changed the way you can 
market your pulses and other grains. 
Competitive options, speed, convenience, 
and transparency are all reasons that online 
shopping has taken over our retail market, 
and grain marketing is no different — it is 
not just about price. 

Enter online grain marketing businesses like 
FarmLead and Ag Exchange Group. 

“What intrigued me was being able to list 
commodities in a place that is public, to be 
seen by buyers we might not already have 
personal contact with,” says Outlook area 
farmer Clint Ringdahl, a happy Ag Exchange 
Group customer. “We sold feed durum to a 
buyer we knew but did not know dealt with 
feed. They found our listing on Ag Exchange 
Group, so we connected. Being able to buy 
and sell specific to quality and quantity is a 
great benefit. We do not just have to sell on 
price and location.”

That is exactly what the founders of Ag 
Exchange and FarmLead had in mind when 
they developed their digital marketplaces. 

Market Access

BY MEGAN MADDEN

FarmLead is a digital marketplace that 
allows buyers and sellers to list, negotiate, 
and finalize grain deals. Available online and 
as a mobile app, FarmLead increases market 
reach, provides 24/7 access, and reduces 
brokerage fees. 

“Instead of dealing with a couple of people 
whom you know personally, use the internet 
to showcase your grain to as many potential 
buyers as possible,” says Brennan Turner, 
FarmLead Founder, President, and CEO. 

“More eyes on deals leads to better deals. 
You are either going to find a better deal 
than locally, or confirm that your local deal 
is the best.”

While Ag Exchange Group and FarmLead 
offer similar services, their businesses are 
structured differently, so farmers have 
several options that suit their farms and 
their marketing preferences.

Ag Exchange Group has no transaction 
fees but is subscription based, offering 
a six-month complimentary trial before 
charging based on the service level growers 
choose. Options include $500 to receive 
bids, $1,000 to receive bids and interact 
with asks, and $1,500 featuring both 
bids and asks, with the add-on of grain 
inventory management. 

Mike Witkowicz, Vice President of Strategy 
and Business Development at Ag Exchange 
Group says the business was founded on the 
idea of connecting farmers to grain buyers 
in a more efficient way. The business started 
when single desk marketing was eliminated. 

“The Canadian Wheat Board knew the 
quality and quantity of grain across 
Western Canada, and when it left, this 
created an information gap, and the 
grain companies had to improvise,” 
says Witkowicz. “Merchants needed 
a way to source x amount quality and 
quantity, and representatives had to call 
individual farmers to build the sale — we 
have eliminated the phone tag element 
of marketing.” 

Similarly, farmers find the benefit in taking 
negotiations online as opposed to having 
to call multiple buyers. “I posted my 
lentils, durum, and mustard on FarmLead 
because it was easy and convenient,” says 
Craig Onerheim from Frontier, SK. “Buyers 
are available 24/7 and I have increased 
my marketing reach and power, and I am 
earning more doing Free On Board deals 
so I am not having to truck all the time. 
Customer support is awesome — their guys 
know the ag industry.”

Online grain marketing 
businesses take the guesswork 

out of marketing your crop
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Conversely, FarmLead has no subscription 
but charges a fee upon the successful 
closing of a deal. The buyer and seller 
pay the same fee upon closing a deal 
successfully which equates to one dollar 
per tonne on the first 80 tonnes, and $0.25 
for every tonne over this amount. “We 
sell sellers to buyers and buyers to sellers,” 
says Turner.

The anonymity and relationship levels also 
differ between the two companies. Ag 
Exchange Group is transparent wherein 
sellers and buyers can share contact 
information right away, putting a name 
to the listing and adding the element of 
personal relationship into the deal. “We are 
the Match.com of grain,” jokes Witkowicz. 

“This allows the same relationship level of an 
offline transaction with the convenience of 
doing it from your phone.”

If anonymity is preferred, FarmLead does 
not allow buyers or sellers to see who they 
are dealing with until the deal is confirmed. 
Turner explains that this allows both sides 
to focus on the terms of the deal: quality, 
quantity, and location, without making 
the relationship (good, bad, or otherwise) 
a factor. 

Where both of these companies align is on 
ease of use, usable mobile technology, and 
online security for their customers. “Our 
offers are always safe and real,” assures 
Witkowicz. “Ag Exchange Group uses a 
secure password, and PIN technology and 
the technology makes accepting or bidding 
simple, and once a bid is accepted it is a 
binding contract.”

FarmLead also conducts credit analysis of 
its buyers every three months and is always 
transparent about whether the buyers are 
bonded. “Farmers always know they are 
getting a safe, secure, real deal when they 
sell with us,” says Turner. “With over 2.3 
million tonnes successfully negotiated on 
FarmLead now, and over $500 million paid 
to farmers, we think both buyer and seller 
alike have a good experience.” • 

Megan Madden is the owner of southpaw PR  
Inc., a strategic communications consultancy.  
She can be reached at @southpawMegan or  
megan@southpawpr.com

Complete details on account set up, pricing, 
and marketing options can be found on 
farmlead.com or agexchangegroup.com
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What is Ahead 
for Faba Beans?

THERE HAS NOT BEEN A WHOLE LOT 
OF NEWS for faba bean markets recently. 
Partly, that is because the market has 
settled into a more stable supply situation, 
at least in Canada. After the excitement 
in 2015, seeded acreage has settled back 
to roughly 100,000 acres for the past two 
years. It is too soon to say how the 2017 
yields will turn out but with average yields, 

Market Access

BY CHUCK PENNER, LEFTFIELD 
COMMODITY RESEARCH

years. Largely that is because of renewed 
competition from Australia, along with the 
recent emergence of Baltic countries as 
competitors in the key Egyptian market.

The reduced Canadian exports mean the 
large majority of the 2016 faba bean crop 
needed to be consumed domestically, 
mostly as livestock feed. That has not really 

production would be somewhere in the 
ballpark of 120,000 tonnes.

Another reason for the quieter faba bean 
market is that Canadian exports have 
dropped in 2016/17 compared to the last 
two years. The full-year total for 2016/17 
will be around 14,000 tonnes, compared 
to 24-25,000 tonnes in the previous two 

Opportunities 
continue to slowly 

grow in Canada
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been a problem as the feed protein market is 
easily large enough to absorb Canadian faba 
bean production with little difficulty. And as 
livestock feeders become more comfortable 
with using faba beans, prices remained at 
least at par with feed pea values.

There are two parts to the 2017/18 market 
outlook for faba beans. For the smaller 
export market, production and quality from 
competing countries will determine whether 
there is room for Canadian volumes to 
rebound in the coming year.

Production among major producers is 
forecast to decline in 2017 by roughly 
100,000 tonnes or six per cent from the 
previous year. Even so, the crop from these 
regions is estimated at nearly 1.5 million 
tonnes. Keep in mind, this total includes 
both human consumption and feed faba 
beans, but the bottom line is there seems 
to be plenty of beans available from export 
competitors, and that will limit Canadian 
export opportunities in 2017/18. Faba bean 
prices in these key markets have been flat to 
lower in recent months, which confirms the 
comfortable supply outlook.

The rapid emergence of production from 
the three Baltic countries — Lithuania, 
Latvia, and Estonia — is also worth noting. 
It is not just Canadian farmers who have 

noticed opportunities with faba beans and 
responded with production. Production 
for the Baltic region is expected to exceed 
300,000 tonnes for the third straight year 
and now that it has become an important 
crop there, it is unlikely to fade away 
anytime soon.

This crowded export picture confirms ideas 
that the large (80-90 per cent) majority of 
the Canadian crop will need to be consumed 
domestically, the second part of the 2017/18 
faba bean outlook. And this market segment 
looks a little more favourable.

The main reason behind our optimism is 
the result of challenging crop conditions in 
Western Canada and the northern United 
States (U.S.). Faba bean prices in Western 
Canada have generally been following feed 
peas but are also influenced by values in the 
larger feedgrain complex. Early reports are 
indicating pea yields in Canada will end up 
below average and U.S. production will be 
down a lot more. 

At the same time, barley prices in 
Alberta feed markets have strengthened 
considerably and will be supported by 
reduced yields in Canada and smaller crops 
in major exporting countries. Based on early 
crop outlooks, the Western Canadian feed 
market will be well supported in 2017/18, 

and that will spill over to feed peas and by 
extension, faba beans. The only caution 
in this outlook is that, at the time of this 
writing, U.S. corn and soybean markets have 
been under pressure.

The bottom line for 2017/18 is that the 
export market for tannin faba beans will 
be steady but unspectacular due to the 
strong competition from other countries. 
Meanwhile, the feed market will be firm-to-
higher, following allied markets.

From a longer-term perspective, Canadian 
faba bean production and consumption can 
continue to expand, but will need stepped-
up market development efforts. If supplies 
of faba beans are able to stay fairly steady, 
feed users will be more comfortable making 
them a regular part of their rations, and the 
higher protein levels can add to faba beans’ 
value. Beyond the feed market, the rapid 
expansion of pulse protein consumption in 
human and pet foods could provide the next 
bigger opportunity, but will need to boost 
processing capacity to build that market. • 

Chuck Penner operates LeftField Commodity 
Research out of Winnipeg, MB. He can be reached 
at info@leftfieldcr.com
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World Status 
for Pulses

WHEN 2018 ARRIVES the situation facing 
pulse markets will be clearer than it was 
during harvest. How many peas and lentils 
are available in the northern hemisphere will 
be known, and markets will have a sense 
of how many pulses will be planted in India 
during the coming Rabi season.

November is the most important month 
for planting pulse crops in India. Of all 
pulses sown during the Rabi cropping 
season, 54 per cent are normally sown that 
month, while 12 per cent is normally sown 
in October, 26 per cent in December, and 
seven per cent in January. How much is 
planted has a direct impact on red lentils, 
peas, and Kabuli chickpeas.

The most important pulses grown during 
India’s rabi season are Desi-type chickpeas 
and red lentils. By contrast, the most 
important pulse grown during the monsoon 
or Kharif cropping season is pigeon pea.

Last year’s record pigeon pea harvest 
caused prices paid to farmers to drop below 
the country’s minimum support price (MSP). 
Though this year’s MSP was increased eight 
per cent to $819 USD per tonne, growers 
slashed area 19 per cent because most were 
forced to sell on the open market instead of 
to the government.

Market Access

BY BRIAN CLANCEY,  
STAT PUBLISHING LTD.

If green lentil demand from India improves, 
that will help offset tough competition from 
the United States (U.S.) in Latin America 
and Europe. After last season’s poor quality 
harvest, some buyers lost confidence in 
Canada’s grading system because they 
believed it was based on fair average quality 
instead of official grading standards. This 
year’s quality is significantly better, but 
exporters need to work to restore the 
confidence of some buyers.

The U.S. harvest should decline from 
575,000 to 554,000 tonnes, while Canada’s 
green lentil harvest could end up increasing 
from 761,000 to 801,000 tonnes. More 
importantly, available supplies of good 
quality green lentils will be up significantly 
over last year. Shortages of good quality 
Canadian green lentils helped lift average 
trading levels during the past marketing 
year. By contrast, competition for sales of 
good quality No. 2 Canada or better lentils 
will increase, which should result in lower 
average trading levels for green lentils. The 
net result is the spread between red and 
green lentils should narrow considerably in 
the coming months, with values for green 
moving toward red.

India is expected to similarly increase MSP 
levels for Desi chickpeas. An eight per cent 
increase would hike that to $646 USD per 
tonne. However, farmers are facing the 
same problems selling to the government, 
with the result seeded area expected to drop 
to around 8.6 million (M) hectares (21.2 M 
acres) this winter.

This summer’s monsoon rains were average 
or better in virtually all parts of India. The 
implication is yields should be at least 
average for both this season’s Rabi and 
Kharif harvests. That should see pigeon pea 
output drop from 4.6 to 3.4 M tonnes, while 
the coming chickpea crop could sink from 
9.08 to 7.8 M tonnes.

Despite the forecast decline, India imposed 
a 200,000 tonne import quota on pigeon 
peas in August. Because they covered the 
full fiscal year, the quota was considered 
filled when it was announced, with the 
result no further pigeon pea imports would 
be allowed until April 1, 2017. Though the 
pigeon pea harvest is still above what would 
be considered average, demand for green 
lentils should improve as long as prices are 
below the country’s MSP. Since they will be 
milled, lower grade and old crop small or 
medium calibre lentils could be competitive.

What the next six 
months holds for peas, 
lentils, and chickpeas

28 • PULSEPOINT 



shipping period, improving after January 
because of an expected decrease in Rabi 
season pulse production.

While India should reduce land in all 
classes of chickpeas, there is a chance 
more Kabuli-type chickpeas will be planted 
during the coming Rabi season because of 
strong international markets. A production 
response is also expected in Mexico. Should 
these two countries boost production next 
year, prices for Kabuli-type chickpeas would 
be expected to set their season lows during 
the first half of 2018.

If Mexico increases output, prices in 
the 11 and 12 millimetre (mm) market 
would be expected to drop from current 
levels. This would have a ripple down 
effect on values for smaller calibre Kabuli 
chickpeas. An exception might be the 
domestic food processing industry, which 
has been consuming increased quantities 
of chickpeas and other pulses and 
their fractions.

Competition on domestic markets will be 
keen, but fears about the impact of a record 
608,800 acres in the U.S. were partially 
offset by reduced yields because of drought 

Despite an expected 700,000 tonne drop 
in red lentil output to 1.7 M tonnes this year, 
it may be hard for prices to strengthen until 
sometime during the 2018 calendar year.

Export movement is not expected to be as 
brisk as last year during the fall shipping 
period. Processors and importers in some 
key destinations such as Turkey are believed 
to be holding large inventories of product 
bought since the start of the year.

Similarly, demand from the Indian 
subcontinent is expected to decline through 
at least January because of that country’s 
record 1.22 M tonne harvest this year. 
However, area is expected to drop this 
winter, which should see output drop back 
to 1 M tonnes or less in the coming Rabi 
season. In turn, demand for red lentils from 
the Indian subcontinent should improve 
after February.

Field pea markets face a similar demand 
outlook. Record volumes of peas are 
expected to be shipped to China during the 
2017/18 marketing year, possibly weighted 
toward the fall shipping period. By contrast, 
demand from the Indian subcontinent 
is expected to be slower during the fall 

in Montana and parts of North Dakota. 
Yields are expected to be down 18 per cent 
from last year, with the result production 
is only expected to jump from 247,000 to 
371,000 tonnes. While substantial, farmers 
and processors in the U.S. tend to be more 
defensive in pricing, which should limit 
price declines until the situation in India and 
Mexico is clearer.

For all pulses, growers should see good 
opportunities to sell during the fall shipping 
period. It seems likely that the best 
prices will be paid during the first half of 
the marketing year for green lentils and 
chickpeas, while red lentils and peas could 
see values bounce during the last half of the 
2017/18 marketing campaign. • 

Brian Clancey is the Editor and Publisher of  
www.statpub.com market news website and 
President of STAT Publishing Ltd. He can be  
reached at editor@statpub.com

“For all pulses, growers should 
see good opportunities to sell 

during the fall shipping period.”
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Movement  
on Transportation  

Issues

FARMERS WONDERING HOW THE 
CHANGES TO RAIL TRANSPORTATION 
REGULATIONS IN CANADA will affect 
them this marketing season will have to wait 
a bit longer to know the full impact.

But for now, there are some solid reasons 
to be optimistic, says Greg Northey, Pulse 
Canada’s Director of Industry Relations.

One of these reasons is that Bill C-49, 
released in May of this year by the Federal 
government and meant to amend the 
Canada Transportation Act (CTA), shows 
that the government has listened to the 
agriculture industry’s concerns over rail 
transport in recent years. 

“The government did appear to listen 
and they have attempted to address the 
longstanding concerns of shippers,” he says. 

“The government has directionally shown 
it is interested in trying to increase service, 
performance, and capacity for shippers. 
That is the outcome we have always been 
after, but they have tried to strike a balance 
with railways which may dilute the overall 
impact of their proposals.”

Market Access

BY DELANEY SEIFERLING

is expected that government will consult with 
industry on the specifics of the information 
to be collected from railways, Northey says.

However, between the passing of the bill 
and the passing of that regulation, the 
government has initially requested that the 
railways provide some performance service 
indicators that they now collect in the 
United States. 

“Those indicators are not detailed or 
timely enough to provide really effective 
monitoring of the railways, but they provide 
us a starting point to build a system of 
railway performance information that is 
most effective for the grain sector.”

Bill C-49 also proposes a provision that 
all grain shipped in containers is excluded 
from the maximum revenue entitlement 
(MRE) calculation. 

“This particularly impacts the pulse and 
special crops sector because we are the 
ones that move the most containerized 
grains,” Northey says. 

The bill introduced several amendments and 
Pulse Canada is now busy trying to interpret 
what the proposed changes might mean 
for the pulse industry, and what it can do to 
ensure that the intended outcomes will be 
achieved, Northey says.

“It is going to be a real focus for us to make 
sure that the regulation produces something 
that is useful.”

Bill C‑49 Amendments 
Northey says there are two major 
components of the bill that are notable for 
the pulse industry. 

The first is a focus on data and information. 
The government has proposed the 
development of two new regulations 
on data, indicating that carriers will be 
asked to provide more information going 
forward, including performance and service 
indicators that will be made public. 

Once the bill gets passed, work will begin on 
the development of these regulations and it 

Farmers have reason to be 
optimistic about upcoming 

amendments to the CTA
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Although some of these amendments sound 
positive for the pulse industry, and many 
agriculture groups are cautiously optimistic 
in response to the proposed changes, it will 
be key to keep a close eye on how things 
unfold, Northey says. 

What Pulse Canada 
is Doing
Since the bill was released earlier this year, 
Pulse Canada has been busy preparing an 
official response to it. 

The first step in doing so is to fully 
understand what has been put forward, 
clarify what is unclear, and define what the 
implications of the amendments will be for 
the pulse industry, Northey says. 

“The challenge with legislation is the impact 
of certain provisions is uncertain until they 
are put into practice,” he says. “But we 
also know the outcome, we expect more 
capacity, better service, and competitive 
rates, so focusing on ensuring those 

The government’s justification for this 
provision is that this amendment would 
allow for increased railway investment and 
innovation in containerized supply chains, 
and also potentially an increase capacity for 
grains. This is another area that will require 
follow-up from the pulse industry to ensure 
the proper outcomes are met once the bill is 
passed, Northey says. 

“If that is the outcome the government is 
after, then that is great. As a sector, we now 
need to make sure that the government has 
a plan to make sure that happens as a result 
of the change,” he says. 

Bill C-49 also introduced long-haul 
interswitching for distances up to 1,200 
kilometres (km), or 50 per cent of the total 
haul in Canada, whichever is greater in lieu 
of maintaining the extended interswitching 
provision as it was (for distances within 
160 km of an interchange). Bill C-49 
also introduced reciprocal penalties for 
shippers and railways in their service 
level agreements, an attempt to improve 
rail service. 

outcomes gives us a good framework 
for assessment.” 

Pulse Canada representatives have met with 
Transport Canada to get clarity into what 
they intended with some of the introduced 
provisions and has also met with legal 
experts and other agriculture organizations, 
such as the Crop Logistics Working Group, 
to go through the bill clause by clause to 
try to grasp how the new regulations might 
impact the industry. 

As a result of all this work, Pulse Canada 
plans to issue a full report, which will be 
presented to the government and will also 
be made available to the public. 

It is expected that the bill will come before 
parliament and the senate later this 
year, and be signed late this year or early 
next year. • 

Delaney Seiferling is a freelance ag writer. She can 
be reached at delaney@dseiferling.com
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Saskatchewan 
Pulse Growers 

Election

THE DEADLINE FOR NOMINATIONS to fill 
two spots on Saskatchewan Pulse Growers 
(SPG) Board of Directors was September 15 
at 12 PM CST. There were four nominations 
put forward to fill two spots on the Board 
of Directors, so there will be an election. 
You may find the tips below for online 
voting helpful.

This is the third year that SPG has offered 
growers the ability to cast their votes online.  
If you took part in the online format from 
the previous two years, these tips will just 
be a refresher. 

In the event of an election, if you are a 
registered producer, you will be receiving an 
envelope in the mail that looks like this:

Inside this envelope you will find your six 
digit ID number to vote online, as well as 
these online voting instructions:

NOTE: If you prefer to vote with a paper 
ballot, the election mail out will provide 
contact information to request that a 
paper voting package be mailed to your 
address. Watch for the green envelope 
and call for a paper ballot early to ensure 
you have sufficient time to receive/return 
your ballot before the close of election on 
November 24, 2017.

1. Open any standard internet browser 
(i.e. Internet Explorer, Google Chrome, 
Safari, Mozilla Firefox) from your 
computer or mobile device.

2. Type in www.saskpulsevotes.com  
in the address bar. 

3. Enter your six digit ID number 
when prompted. 

4. Confirm your eligibility to vote by 
clicking/checking the eligibility box.

5. Take a look at the candidate profiles and 
place your vote (for up to a maximum of 
three candidates).

6. Watch for the automatic confirmation 
your vote has been received.

7. If you are interested in receiving 
publications via email, click the SPG 
website link (saskpulse.com) to provide 
your email address and consent. 

How to make your 
electronic vote count

Please watch for 
additional election 

communications 
from SPG in the 
coming weeks!

32 • PULSEPOINT 



If ever there was a soybean variety specifically 
designed for Saskatchewan and Alberta, this 
would be it. With the earliest maturity in 
Western Canada, excellent emergence and 
seedling vigour, and a tall upright plant 
structure, NSC Leroy RR2Y will be the most 
coveted soybean variety for the black soil zone.

SUPER EARLY

The earliest in 
Western Canada!

NSC Leroy RR2Y

© NorthStar Genetics 2017

Monsanto Company is a member of Excellence Through Stewardship® (ETS). Monsanto products are commercialized in accordance with ETS Product Launch Stewardship Guidance, and in 
compliance with Monsanto’s Policy for Commercialization of Biotechnology-Derived Plant Products in Commodity Crops. These products have been approved for import into key export 
markets with functioning regulatory systems. Any crop or material produced from these products can only be exported to, or used, processed or sold in countries where all necessary 
regulatory approvals have been granted. It is a violation of national and international law to move material containing biotech traits across boundaries into nations where import is not 
permitted. Growers should talk to their grain handler or product purchaser to con rm their buying position for these products. Excellence Through Stewardship® is a registered trademark of 
Excellence Through Stewardship.

ALWAYS READ AND FOLLOW PESTICIDE LABEL DIRECTIONS. Roundup Ready® technology contains genes that confer tolerance to glyphosate, an active ingredient in Roundup® brand agricultural herbicides. Agricultural 
herbicides containing glyphosate will kill crops that are not tolerant to glyphosate. Acceleron®, Genuity and Design®, Genuity®, RIB Complete and Design®, RIB Complete®, Roundup Ready 2 Technology and Design®, 
Roundup Ready 2 Yield®, Roundup Ready®, Roundup®, SmartStax®, VT Double PRO® and VT Triple PRO® are registered trademarks of Monsanto Technology LLC, Monsanto Canada Inc. licensee. LibertyLink® and the 
Water Droplet Design are trademarks of Bayer. Used under license. Herculex® is a registered trademark of Dow AgroSciences LLC. Used under license. ©2017 Monsanto Canada Inc.

www.northstargenetics.com
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Half-Cup Habit

CANADIAN PULSES ARE EXPORTED 
TO MANY INTERNATIONAL MARKETS 
where pulse consumption is a regular 
part of consumers’ daily diets. That is not 
the case for the vast majority of North 
American consumers. Although North 
American pulses are exported to more than 
130 countries, domestic awareness and 
consumption of pulses in the United States 
(U.S.) and Canada is relatively low. 

In 2017, Pulse Canada has again joined 
forces with the American pulse industry 
to help increase pulse consumption and 
utilization by consumers and the food 
industry in North America. On June 
21, Pulse Canada, the American Pulse 
Association (APA), and the U.S. Dry Pea and 
Lentil Council (USDPLC) jointly launched 

BY PULSE CANADA STAFF

key nutrients including fibre, protein, folate, 
magnesium, iron, potassium, and zinc.

“The results of IYP and the North American 
consumer campaign were unprecedented  
 — domestic sales in the U.S. are up 
dramatically and consumption rates are also 
rising,” says Tim McGreevy, President of 
the APA and the USADPLC. “Twenty sixteen 
was the Year of Pulses. I see 2017 as the 
beginning of the ‘Decade of Pulses’, where 
we will continue to work together with our 
industry partners to transform the way 
consumers think about the food they eat.”

North American consumers can sign up for 
the Half-Cup Habit by visiting pulses.org. 
They will receive weekly resources including 
simple recipes and cooking tips. The North 
American pulse industry aims to have 
50,000 consumers sign up for the Half-Cup 
Habit and generate two billion impressions 
through online and earned media promotion. 
Early signs suggest these goals are 
achievable — by the end of August there 
were over 20,800 people signed up for  
the Half-Cup Habit. 

All Half-Cup Habit marketing materials 
feature the Pulse Brand, a logo developed by 
the global pulse industry to build consumer 
recognition of pulses and help consumers 
identify products containing pulse ingredients. 
The Pulse Brand was first unveiled to pulse 
industry members at the 2015 Global Pulse 
Convention. It was used widely during 2016 

the Half-Cup Habit, a year-long campaign 
encouraging American and Canadian 
consumers to eat a half-cup serving of 
pulses three times a week. 

The Half-Cup Habit is the second phase of 
a multi-year strategy to increase domestic 
consumption of pulses in the U.S. and 
Canada. The first phase of the strategy was 
launched in January 2016 with the start 
of the International Year of Pulses (IYP). 
It lasted until June 2017 and focused on 
generating widespread awareness of pulses 
through earned media, social media, online 
advertising, and partnerships with over 300 
consumer influencers. These marketing 
efforts achieved a combined total reach of 
over four billion. 

During the first phase of the promotion 
strategy, consumers were encouraged 
to take the Pulse Pledge, a 10-week 
commitment to eating pulses once per 
week. Over a million consumers visited the 
Pulse Pledge website, pulsepledge.com, and 
59,000 consumers took the Pulse Pledge. 

The second phase of pulse promotion in 
North America is focused on deepening 
consumers’ commitment to eating pulses. 
The Half-Cup Habit provides consumers 
with realistic targets for both quantity and 
frequency of pulse consumption. The half-
cup serving size is recommended based 
on scientific evidence that half a cup of 
cooked pulses provides high amounts of 

Campaign encourages Americans 
and Canadians to eat a half‑cup 

serving of pulses three times a week

Communications & 
Market Promotion
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ALWAYS FOLLOW GRAIN MARKETING AND ALL OTHER STEWARDSHIP PRACTICE AND PESTICIDE LABEL DIRECTIONS. Tank mixtures: The applicable labeling for each product must be in the 
possession of the user at the time of application. Follow applicable use instructions, including application rates, precautions and restrictions of each product used in the tank mixture. Monsanto has 
not tested all tank mix product formulations for compatibility or performance other than specifically listed by brand name. Always predetermine the compatibility of tank mixtures by mixing small 

proportional quantities in advance. Genuity®, Real Farm Rewards™ and Roundup Ready® are trademarks of Monsanto Technology LLC, Monsanto Canada, Inc. licensee. ©2017 Monsanto Canada Inc. 

REALFARMREWARDS.CA
Sign up with your phone right now:

*Registration required. Growers must purchase a minimum of 32 bags of a qualifying brand of  
Genuity® Roundup Ready® canola to be eligible to earn rewards. Visit RealFarmRewards.ca for full details.



Trait Stewardship Responsibilities Notice to Farmers
Monsanto Company is a member of Excellence Through Stewardship® (ETS). Monsanto products are commercialized in accordance with ETS Product Launch Stewardship Guidance, and in compliance with Monsanto’s Policy for Commercialization of 
Biotechnology-Derived Plant Products in Commodity Crops. These products have been approved for import into key export markets with functioning regulatory systems. Any crop or material produced from these products can only be exported to, or used, processed or 
sold in countries where all necessary regulatory approvals have been granted. It is a violation of national and international law to move material containing biotech traits across boundaries into nations where import is not permitted. Growers should talk to their grain 
handler or product purchaser to confirm their buying position for these products. Excellence Through Stewardship® is a registered trademark of Excellence Through Stewardship.

ALWAYS READ AND FOLLOW PESTICIDE LABEL DIRECTIONS. Roundup Ready 2 Xtend® soybeans contain genes that confer tolerance to glyphosate and dicamba. Agricultural herbicides containing glyphosate will kill crops that are not tolerant to glyphosate, 
and those containing dicamba will kill crops that are not tolerant to dicamba. Contact your Monsanto dealer or call the Monsanto technical support line at 1-800-667-4944 for recommended Roundup Ready® Xtend Crop System weed control programs. Roundup 
Ready® technology contains genes that confer tolerance to glyphosate, an active ingredient in Roundup® brand agricultural herbicides. Agricultural herbicides containing glyphosate will kill crops that are not tolerant to glyphosate.

Acceleron® seed applied solutions for corn (fungicides only) is a combination of three separate individually-registered products, which together contain the active ingredients metalaxyl, prothioconazole and fluoxystrobin. Acceleron® seed applied solutions 
for corn (fungicides and insecticide) is a combination of four separate individually-registered products, which together contain the active ingredients metalaxyl, prothioconazole, fluoxystrobin, and clothianidin. Acceleron® seed applied solutions for corn 
plus Poncho®/VOTiVO™ (fungicides, insecticide and nematicide) is a combination of five separate individually-registered products, which together contain the active ingredients metalaxyl, prothioconazole, fluoxystrobin, clothianidin and Bacillus firmus strain 
I-1582. Acceleron® Seed Applied Solutions for corn plus DuPont™ Lumivia® Seed Treatment (fungicides plus an insecticide) is a combination of four separate individually-registered products, which together contain the active ingredients metalaxyl, 
prothioconazole, fluoxastrobin and chlorantraniliprole. Acceleron® seed applied solutions for soybeans (fungicides and insecticide) is a combination of four separate individually registered products, which together contain the active ingredients fluxapyroxad, 
pyraclostrobin, metalaxyl and imidacloprid. Acceleron® seed applied solutions for soybeans (fungicides only) is a combination of three separate individually registered products, which together contain the active ingredients fluxapyroxad, pyraclostrobin and 
metalaxyl. Visivio™ contains the active ingredients difenoconazole, metalaxyl (M and S isomers), fludioxonil, thiamethoxam, sedaxane and sulfoxaflor. Acceleron®, Cell-Tech®, DEKALB and Design®, 
DEKALB®, Genuity®, JumpStart®, Monsanto BioAg and Design®, Optimize®, QuickRoots®, Real Farm Rewards™, RIB Complete®, Roundup Ready 2 Xtend®, Roundup Ready 2 Yield®, Roundup Ready®, 
Roundup Transorb®, Roundup WeatherMAX®, Roundup Xtend®, Roundup®, SmartStax®, TagTeam®, Transorb®, VaporGrip®, VT Double PRO®, VT Triple PRO® and XtendiMax® are trademarks of Monsanto 
Technology LLC. Used under license. BlackHawk®, Conquer® and GoldWing® are registered trademarks of Nufarm Agriculture Inc. Valtera™ is a trademark of Valent U.S.A. Corporation. Fortenza® and 
Visivio™ are trademarks of a Syngenta group company. DuPont™ and Lumivia® are trademarks of E.I. du Pont de Nemours and Company. Used under license. LibertyLink® and the Water Droplet Design 
are trademarks of Bayer. Used under license. Herculex® is a registered trademark of Dow AgroSciences LLC. Used under license. Poncho® and VOTiVO™ are trademarks of Bayer. Used under license.
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to promote the International Year of Pulses, 
and was used on all marketing materials 
in the first phase of the North American 
consumer promotion strategy. 

In addition to promoting the Pulse Brand 
through marketing materials, Pulse Canada 
is also working with the American pulse 
industry to encourage its widespread 
adoption by ingredient suppliers, food 

manufacturers, and retailers. Over 20 
companies and organizations are currently 
members of the Pulse Brand, and the logo is 
being used on food products by AGT Foods, 
Princes Food and Drink, Weston Bakeries, 
Overwaitea, and Hershey Co. 

“There has been tremendous value in taking 
a collaborative approach. By working 
together, the Canadian and U.S. pulse 

industries saw value both in the scale of 
our work and in the efficient use of our 
resources. Our focus during IYP was to 
target consumers, food manufacturers, 
retailers, and foodservice, and importantly, 
to provide our governments with ideas 
about how they can be cost effectively 
addressing both human and environmental 
health issues,” says Gordon Bacon, Chief 
Executive Officer of Pulse Canada. •
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Dicamba and 
Glyphosate Pre-mix

THIS IS MY FIELD.

Out here, great yield starts with great weed control. 

That’s why I PUT THE SYSTEM TO WORK on my acres.

ALWAYS FOLLOW GRAIN MARKETING AND ALL OTHER STEWARDSHIP PRACTICES 
AND PESTICIDE LABEL DIRECTIONS. Details of these requirements can be found  
in the Trait Stewardship Responsibilities Notice to Farmers printed in this 
publication. ©2017 Monsanto Canada, Inc.

 Get the system with proven yield performance built on Roundup Ready 2 Yield®  
technology and the only soybean trait that provides tolerance to dicamba and glyphosate.

See your retailer or visit genuitytraits.ca

IT’S THE SYSTEM THAT MAKES THE DIFFERENCE.
XTEND YOUR WEED CONTROL  +  XTEND YOUR YIELD



Spring Campaign  
Draws Attention 
to Lentils Across 

North America

Communications & 
Market Promotion

restaurants in each of the cities, the strategy 
was to utilize the chefs and restaurants to 
sway top quality media and bloggers to 
attend the event, where they would then 
be treated to an entire meal concept built 
around lentils.

In addition to the influencer generated 
content, Lentils.org created short videos 
for social media about each pop-up dinner. 
Post event, these videos are being promoted 
online in each of the participating cities. This 
is to further extend the reach of the events 
beyond those who attended by using the 
video to show consumers the ways popular 
chefs in their own cities use lentils.

Before being challenged to develop an 
entire menu around lentils, Dan Snowden, 

THROUGHOUT THE MONTH OF MAY, 
food media and food bloggers across 
North America took notice of the versatile 
lentil thanks to a series of pop-up dinners 
profiling the unique applications of lentils in 
meals. Saskatchewan Pulse Growers (SPG) 
hosted the dinner series, themed as Lentils 
& Utensils, under its promotional brand 
Lentils.org. The series included stops in 
Chicago, IL, Portland, OR, Los Angeles, CA, 
and Vancouver, BC.

The intention of the Lentils & Utensils 
dinners was to engage influencers to create 
short-lead (social media, blog posts) and 
long-lead (traditional media) content 
in different urban markets across North 
America. By pairing with either up-and-
coming or well-established chefs and 

Pop‑up dinner series in cities across 
North America aims to drive conversation 

about the versatility of lentils

BY SASKATCHEWAN PULSE GROWERS STAFF
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The awareness side of lentils is something 
the Lentils.org brand has been working 
to grow in recent years. Amber Johnson, 
Manager of Market Promotion with SPG, 
believes the dinner series is a step in the 
right direction to expanding awareness, 
especially in the United States (U.S.). “The 
Lentils & Utensils pop-up dinner series was 
really the brand’s first foray into stand-alone 
promotional events in the U.S.,” she says. “It 
was encouraging to see each of the chefs 
get excited and engaged in finding new ways 
to use lentils. In addition to that, the social 
media posts and stories about each of these 
dinners, that are being shared by well-
connected influencers, are a great tool to 
help us elevate lentils in consumer’s minds.” 

The Lentils.org brand is beginning to 
centralize the majority of its outreach and 
awareness-building in the U.S., after recent 
market research indicated that Canadians 
already seem to be on board with lentils. 

“Through market research we have found 
that Canadian consumer influencers, such 
as dietitians and social media personalities/ 
bloggers, are well aware of lentils, and are 
talking to their clients and writing posts 
about lentils at a much higher rate than 
their U.S. counterparts. This was a positive 

Executive Chef at Bad Hunter in Chicago, 
was not aware of the many different ways 
lentils could be adapted. “They (lentils) have 
so much structure to them and really bind 
things well,” he says. “I think that they could 
become a really trendy ingredient, especially 
here in Chicago. In the middle of winter we 
are limited with the fresh vegetables that 
you can use, so finding those things that are 
a little bit more exciting and versatile is fun, 
and something I enjoy.”

In Los Angeles, Chef and Owner of P.Y.T. 
(and several other popular local restaurants) 
Josef Centeno opened the restaurant P.Y.T 
with the sole intention to focus on plant-
based foods. This meant when he was asked 
to prepare a dinner as part of the Lentils & 
Utensils series, the fit for him was logical. 

“Lentils have always played a huge part in all 
the menus, at all the restaurants, from the 
very beginning,” he explains. Chef Centeno 
believes that because lentils are easy to cook, 
taste good, and are healthy, that all they 
need is a little awareness before they take off 
in North America. “Lentils could definitely be 
the new kale, easily. It just really needs that 
kick start.”

indicator for us after working to build 
awareness in the Canadian market in the 
past,” says Johnson. 

The idea that Canadians might be ahead of 
the curve when it comes to lentil awareness 
is something both Chefs Trevor Bird of 
Fable and Pino Posteraro of Cioppino’s 
Mediterranean Grill seem to agree with. 
The two Vancouver chefs collaborated on 
the only Canadian stop in the dinner series. 
When asked what needed to be done to 
make lentils the next big thing, their answers 
were identical. “Lentils already are the next 
big thing,” Chef Bird states, which Chef 
Posteraro echoed, adding, “In my book, they 
have been all the time.” •

Chicago

Chef Dan Snowden, Bad Hunter 

Most Unique Use of Lentils: 
Red Lentil Crepe with Poached 
Shrimp and Baccala Cream 

Standout Lentil Dish: Sprouted 
Lentil and Crispy Hominy 
Aguachile with Pickled Onion 
and Avocado

Portland

Chef John Gorham & Chef 
Michael Kessler, Plaza Del Toro 

Most Unique Use of Lentils: 
Red Lentil & Queso Fresco 
Empanada 

Standout Lentil Dish: Calamari 
a la Plancha with lentils, salsa 
verde, sofrita

Los Angeles

Chef Josef Centeno, P.Y.T. 

Most Unique Use of Lentils: Bone 
Marrow and Red Lentil Tart 

Standout Lentil Dish: Lobster Tail 
with Lentils and English Peas

Vancouver

Chef Trevor Bird, Fable & Chef 
Pino Posteraro, Cioppino’s 
Mediterranean Grill

Most Unique Use of Lentils: 
Lentil Blini with Smoked Duck 
and Pear

Standout Lentil Dish: Lentil 
Sausage, Stuffed with Apple

The Lentils & Utensils Dinner Series Pop‑Up Locations

To see the videos from 
the Lentils & Utensils 
pop‑up dinner series, 
visit the Lentils.org 

channel on YouTube.
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On Point

SPG Board of 
Directors Profile

Lee Moats, Director
Lee Moats joined 
the SPG Board of 
Directors in 2011 
and serves as Chair 
of the Pulse Canada 
Board of Directors,  
Director of Canada 
Grains Council, and 

as Industry Co-Chair of the Pulse Industry 
Roundtable. He farms with his wife Laurie 
and son Joshua on a fourth-generation 
family farm in the Riceton area where they 
operate a zero-till farm, growing lentils, 
canola, winter wheat, and hybrid fall rye. 
Lee has a Bachelor of Science in Agriculture 
degree with a major in agronomy, and has 
been a Professional Agrologist for over 30 
years. In addition to farming, he also worked 
for Saskatchewan Ministry of Agriculture for 
eight years, and Ducks Unlimited Canada 
for 20 years. Lee has served as a Director 
on the Saskatchewan Soil Conservation 
Association Board, as a Commissioner 
on the Saskatchewan Winter Cereal 
Development Commission, is a Volunteer 
fire fighter, and currently serves as Director 
of the Cross-Country Co-op.

Call For Resolutions
Saskatchewan Pulse Growers’ next annual 
general meeting (AGM) will be held 
January 8, 2018 at 5:00 p.m. at TCU Place 
in Saskatoon.

As per the Saskatchewan Pulse Crop 
Development Plan Regulations, resolutions 
can be added to the AGM Agenda in 
two ways: 

On Point

Evan Schmidt
St. Walburg — College 
of Agriculture and 
Bioresources, University 
of Saskatchewan

Quinn Sturby
Gronlid — College 
of Agriculture and 
Bioresources, University 
of Saskatchewan

Upcoming Events
Pulse and Soybean Agronomy Workshop
November 7 & 8, 2017, Prairieland Park

This workshop will focus on four key areas: 
weed management, disease management, 
fertility, and nodulation, as well as rotations, 
sustainability, and soil health. It is also an 
opportunity for growers and agronomists to 
provide input into round table discussions 
to further develop agronomic priorities for 
pulses and soybeans. 

For more information on this workshop, 
visit the Events tab at saskpulse.com.

SPG Annual General Meeting
January 8, 2018, TCU Place

The SPG annual general meeting (AGM) 
will be held Monday, January 8, 2018 in 
Galleries C and D at TCU Place (35 22 St E, 
Saskatoon, SK) beginning at 5:00 PM. You 
do not need to be registered for CropSphere 
to attend the AGM.

CropSphere Registration — Save the Date!
January 9 & 10, 2018, Saskatoon

CropSphere 2018 will be held at TCU Place in 
downtown Saskatoon. This fifth annual event 
will offer the best content and speakers 

1. Resolutions are received in writing 
60 days prior to the date of the AGM 
(November 9, 2017) and signed by 
10 registered pulse producers. 

2. A two-thirds vote of registered producers 
present at AGM agree to add a resolution 
to the agenda. 

Please send resolutions by November 9, 
2017 via email to pulse@saskpulse.com or 
via fax to 306-668-5557.

Undergrad 
Scholarship Winners
Five Saskatchewan high school students 
were recognized for their leadership, 
community involvement, and contributions 
to their school, receiving Saskatchewan 
Pulse Growers’ Undergraduate Scholarships 
in June. All five students began post-
secondary education programs in pulse-
related fields this fall. Congratulations to 
the following recipients. 

Christopher Dykema
Vanguard — College 
of Agriculture and 
Bioresources, University 
of Saskatchewan

Jolene Gruber
Wilkie — College of Arts 
and Science, University 
of Saskatchewan

Amanda Mitchell
Bracken — College 
of Agriculture and 
Bioresources, University 
of Saskatchewan
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FEATURING SPEAKERS: 
Dr. Brynn Wineguard 
Award winning professor 
and expert in business 
brain science and 
“neuroleadership”
Howard Yana-Shapiro 
Chief Agricultural Officer of 
Mars Inc. and Senior Fellow, 
Plant Sciences, University of 
California, Davis
Darrell Bricker 
Canadian author, pollster, 
public speaker and political 
commentator. CEO of IPSOS 
Public Affairs

REGISTRATION: 
Early registration:  
$150 - Available from 
November 1 to  
November 30, 2017
Regular registration:  
$200 - Available from 
December 1, 2017 to 
January 5, 2018
Registration at the door: 
$250
One-day registration:  
$150

New Location in 2018: TCU Place, Saskatoon (35 22nd St E) 
Hosted by: SaskBarley, Saskatchewan Pulse Growers, 
SaskFlax, SaskCanola, SaskOats, and Sask Wheat

For more information visit:

CROPSPHERE.COM @CropSphere

IDEAS, INNOVATION, 
AND KNOWLEDGE
CropSphere 2018 – January 9 and 10

related to market analysis, crop agronomy, 
the latest in agriculture research, and new 
technology for the farm. This year’s keynotes 
include Dr. Brynn Winegard, professor and 
expert in business brain science, Howard 
Yana Shapiro, Chief Agricultural Officer of 
Mars Inc. and Senior Fellow of Plant Sciences 
at University of California, Davis, and Darrell 
Bricker, Canadian author, pollster, and 
CEO of IPSOS Public Affairs. Pulse-specific 
sessions include: soybean inoculation and 
fertility, systems for weed control in lentils, 
pulse varieties, and pulse market outlooks. 

This event will sell out so do not miss your 
opportunity to register starting November 1, 
2017 at cropsphere.com. 

CropSphere is brought to you by 
Saskatchewan Pulse Growers, 
Saskatchewan Wheat Development 
Commission, Saskatchewan Canola 
Development Commission (SaskCanola), 
the Saskatchewan Oat Development 
Commission (Sask Oats), the Saskatchewan 
Flax Development Commission (SaskFlax), 
and the SaskBarley. 

Select Seed Grower Meeting
January 11, 2018, Saskatoon

The annual Select Seed Grower Meeting will 
take place on Thursday, January 11, 2018, in 
the Saskatchewan A room at the Saskatoon 
Inn & Conference Centre. 

Growers can expect to learn what is new 
with the Crop Development Centre’s pulse 
varieties, get updates on the 2018 Variety 
Release Program, and receive the latest 
information on current topics of interest. 
This meeting is open to Select Status  
cereal/pulse growers and Foundation 
canola/mustard/rapeseed growers. 

Advanced registration is requested — 
details will follow closer to the event date.

Save the Date! SPG 2018 
Regional Meetings
February 5–8, 2018
Additional New Locations for 2018:
Melfort, Humboldt, Moosomin, Assiniboia

The winter regional meetings will be held 
across Saskatchewan in eight locations from 
February 5–8, 2018. Check for the location 
nearest you: 

For recent news on 
the pulse industry, 

visit the SPG website 
at saskpulse.com

• Assiniboia

• Humboldt

• Melfort

• Moosomin

• North Battleford

• Regina

• Rosetown

• Swift Current

Additional information on speakers and 
sponsorship opportunities will be confirmed 
closer to the meeting dates. Check back to 
the SPG website for more information in 
coming weeks.
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Grower Profile

How long have you been a lentil grower?
Personally this is my fourth lentil crop, but 
my dad has been growing lentils for the past 
20-25 years. I think he even had some of Dr. 
Slinkard’s first batch of lentils. We grew both 
green and red lentils up until about 10 years 
ago, then we stopped growing greens. Red 
lentils have been staying pretty consistent 
for us, which is why we continue to grow 
them. We currently farm 3,600 acres and 
one-third is lentils, one-third is canola, and 
one-third is malt barley. My father farms 
one-third of the land and I farm two-thirds 
of it. Next year we are planning to expand 
our acres. 

Do you grow other pulse crops?
No. Lentils fit well in our rotation, we have 

Profile

November writing off the lentils, so it was 
just disheartening after the growing season 
had started with such promise.

Are there areas where you would like to 
see research dollars placed to help with 
lentil production?
It would be great to see more on-farm, 
applicable research done in the area of 
Group 2 herbicide resistance. At our farm 
we are relying heavily on Group 2 herbicides 
and we do try to rotate our chemicals as 
much as possible, but there is only so much 
that you can do. Because we had 2016 crops 
to harvest this spring, our rotations are 
all messed up and we are trying different 
chemistries to try and control weeds in our 
current lentil crops. That could contribute to 
Group 2 resistance down the road, but we 
do not have much choice until we get our 
rotations back under control. Work in this 
area would be extremely beneficial to our 
farm production.

What is your long-term vision for pulses?
On our farm I think lentils will stay as a 
third of our rotation. They are profitable, 
they are good for the soil, and they allow 
us to be a bit more adventurous than other 
crops perhaps, because they have been 
good in our rotation for a long time. We 
are in a great growing area that sees some 
crops produce really well — all that we have 
done is just picked the crops that work best 
for our farm operation. The price would 
really need to be there for us to think about 
switching out of lentils.

got a really good agronomic process on 
our land growing lentils, and they are still 
a profitable crop for us to grow, so there 
really is no incentive for us to grow anything 
else. We used to grow peas, but we stopped 
growing them around the same time we 
stopped growing green lentils. Unfortunately 
we had to give up growing green lentils as 
well because of our thick, clay-like soil, we 
could not keep up the quality in our greens. 

Over the years, what has been your 
experience with growing lentils?
We have been growing CDC Maxim for a 
really long time, and so far we have not 
found a variety that could replace them. 
You can grow a CDC Maxim lentil anywhere 
that is suited to grow lentils. Like most other 
people, we have found the fertility package 
that works best for our lentils and our land 
and it has allowed our farm to become a lot 
more profitable over the years. 

Have you encountered any challenges 
when growing lentils?
I would say 2016 was a super challenging 
year to grow lentils. We had a bumper crop 
by mid-July and then the rains came, and 
they never really stopped. I think we had 
550 acres of lentils that we were able to 
take off and then 600 acres that did not 
get combined at all in 2016. You could not 
desiccate, nor combine. My mom tracks 
weather in a calendar and according to 
her calendar, we did not have more than 
three days without rain after mid-July. 
We had crop insurance out to the farm by 

Jeff Bennett,  
Dodsland, 

Saskatchewan
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TCU Place, 35 22 St. E,  
Saskatoon, SK

You do not need to be registered for CropSphere to attend the AGM.

SPG’S ANNUAL 
GENERAL MEETING

January 8, 2018  
at 5:00PM

saskpulse.com    |     @saskpulse

AGENDA

1.  Adoption of Agenda 

2.  Introduction of the Board & Staff 

3.  Approval of Minutes from Last  
Annual General Meeting  
(January 9, 2017) 

4.  Business Arising from the Minutes 

5.  Report from the Organization  

6.  Presentation of the Audited  
Financial Statements 

7.  Appointment of Auditor for 2017/18 

8.  Declaration of Election Results 

9.  Resolutions 

For more information on the AGM, contact: pulse@saskpulse.com or 306-668-5556. 

http://saskpulse.com





