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Saskatchewan Pulse Growers 
(SPG) three-year strategy targets 
producer check-off dollars towards 
four program areas to achieve our 
vision of a sustainable and profi table 
Saskatchewan pulse industry. These 
areas are: increasing demand; 
increasing production; representing 
the pulse industry and attracting 
resources. 
 Increasing demand for 
Saskatchewan grown pulses is a 
priority for SPG. Increased global 
demand for our pulses has made 
Canada the world’s leading pulse 
exporter, with Saskatchewan 
producing 99 per cent of Canada’s 
lentil crop, 99 per cent of Canada’s 
chickpea crop and 77 per cent of 
Canada’s pea crop. The export 
value of Canadian pulses in 2008 
was just over $1.9 billion with 
$1.6 billion of that coming from 
Saskatchewan (see Figure 1). 
 SPG forecasts that increased 
global demand could drive 
Saskatchewan pulse production 

by Maurice Berry, Board Chair

Increasing Demand for 
Saskatchewan Pulses 

Chair’s Message

Source: STAT Publishing  
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Figure 1 - Top World Pulse Exporters

up to 7.2 million tonnes from 9.5 
million acres. This would equate to 
one pulse crop planted in every four 
years of a crop rotation, on average, 
and would contribute to healthier 
soils and less nitrogen fertilizer use. 
 It is important for us to have 
access to world markets. Pulse 
Canada provides the leadership for 
us on this by:

• Working with the Federal 
government on bilateral 
trade agreements with key 
importers such as Peru, 
Colombia, Morocco and the 
European Union (EU)

• Encouraging the elimination 
of non-tariff trade barriers in 
countires such as China and 
India 

• Ensuring Canadian 
pesticide residue limits 
remain harmonized with 
importing countries

It is important for Canadian Grain 
Commission (CGC) grade standards 

to refl ect the quality of our pulses 
in the market. SPG works closely 
with the CGC and the pulse trade to 
ensure these standards are being met 
and that buyers are aware of our new 
pulse varieties. 
 In addition to increased global 
demand for our pulses as food, SPG 
supports work to increase the use of 
pulses as feed ingredients, particularly 
the emerging interest by the pet food 
and aquaculture industries.
 SPG is also currently contributing 
$3.7 million projects that that are 
looking at using pulses in food 
products to promote good health 
and nutrition. Scientists and dietitians 
in North America recognize the 
benefi ts of pulses in the human diet. 
Our challenge is now to convert this 
into increased demand from North 
American consumers.
 Our research investments in 
breeding, agronomy and value-added 
processes are important to increase 
overall demand and we know from 
Richard Gray’s December 2008 
Return on Investment report that 
Saskatchewan pulse producers are 
receiving a return of $20 for every $1 
of check-off invested into research. 
 SPG believes that Canadian pulses 
are a Saskatchewan success story and 
that pulse production and exports will 
continue to contribute to the growth of 
the Saskatchewan economy.the Saskatchewan economy.

Maurice BerryMaurice Berry
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3  Pulse Pioneer Recognized
  John Buchan was inducted into the Saskatchewan Agriculture Hall of Fame.   John Buchan was inducted into the Saskatchewan Agriculture Hall of Fame. 

4  Pulses in Pepperoni?
  Dr. Phyllis Shand has been successfully testing how pulse crops fare as meat   Dr. Phyllis Shand has been successfully testing how pulse crops fare as meat 

fillers. 

7  Celebrity Chefs: Those Who Know Pulses Best
  From our kitchen to yours, celebrity chefs share their favourite pulse recipes.  From our kitchen to yours, celebrity chefs share their favourite pulse recipes.

8  Best Practices for Protection
  It is important to understand how the Canadian Grain Commission protects   It is important to understand how the Canadian Grain Commission protects 

you. 

10 Peas for Pets
  Peas and other pulses are entering the pet food arena. 

12 PURENet Tackles More Research
  The PURENet research will give scientists the next generation of tools.   The PURENet research will give scientists the next generation of tools. 

13 Waiting for Winter Pulses
  More research needs to be done on winter pulses in Saskatchewan before   More research needs to be done on winter pulses in Saskatchewan before 

commercialization. 

14  Are we on the Right Track?
  Pulse Canada is working to improve the industry’s ability to access equipment   Pulse Canada is working to improve the industry’s ability to access equipment 

and improve the rail service. 

17 2010 Board of Directors Nomination Form

18 Pulse Days 2010 – Tools for Success

21 New Crop on the Horizon 
  Faba bean could be the next Canadian pulse to gain acceptance in   Faba bean could be the next Canadian pulse to gain acceptance in 
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22 Market Muse – Pulse Markets - A Look Ahead
  Market analysts provide a global perspective on chickpea, pea and lentil   Market analysts provide a global perspective on chickpea, pea and lentil 

markets in the future.

30 Giving the Gift of Pulses
  Simpson Seeds has made giving a regular part of their company’s operations.   Simpson Seeds has made giving a regular part of their company’s operations. 

32 Working for You/Your Check-off Dollars at Work

33 Bean Breeding at the Crop Development Centre
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36 Closing Thoughts 

This issue is looking at the road ahead for the pulse industry, starting 
with a fresh new look to PulsePoint magazine. Let us know what you 
think by emailing us at aolekson@saskpulse.com. 
 We also look ahead by providing a detailed market outlook from 
our top market experts. This information is benefi cial for the upcoming 
marketing season. Market Outlooks will also be presented at Pulse Days 
2010. Please see page 18 for more information. 
 Finally, as we move into the selling and marketing season, we are  Finally, as we move into the selling and marketing season, we are  Finally, as we move into the selling and marketing season, we are 
giving producers tips on best practices for protection when selling their giving producers tips on best practices for protection when selling their 
grain.

in this issue

Published for:
Saskatchewan Pulse Growers, 104 - 411 
Downey Road, Saskatoon, SK S7N 4L8, 
phone 306.688.5556, fax 306.668.5557,
pulse@saskpulse.com, www.saskpulse.com

Published by:
Blairmore Media, 701 – 45th Street 
East, Saskatoon, SK S7K 0W4, phone 
306.373.6730, fax 306.652.8061, 
pulsepoint@blairmoremedia.com, 
www.blairmoremedia.com

Publication Dates:
January, March, June, October

Publisher
Blairmore Media

Editor:
Amanda Olekson

Associate Editor:
Rachel Kehrig

Contributors:
Murad Al-Katib, Gordon Bacon, Michael 
Bell, Maurice Berry, Kirstin Bett, Brian 
Clancey, Jesse Bruce, Greg Cherewyk, 
Michelle Fleury, Catherine Jaworski, 
Greg Kostal, Ron Mantyka, Tiffany 
Mayer, Patty Milligan, Amanda Olekson, 
Garth Patterson, Chuck Penner, Bert 
Vandenberg, Larry Weber

Art and Production:
Shauna Gossen

Marketing/Advertising Sales:
Dennis Dowd, dennis@blairmoremedia.com

Saskatchewan Pulse Growers and 
Blairmore Media make no expressed 
or implied warranties of mechantiability 
or fi tness for a particular purpose or 
otherwise, concerning the use of any 
product, advise provided and marketing 
insights, and assumes no liability for any 
injury or damage, direct or consequential, 
which may be incurred from the use 
of such products or services therein. 
Federal, Provincial and Municipal laws 
and regulations supersede the information 
contained herein.

Canadian Mail Publications Sales 
Agreement #40021625 Postmaster 
please return undeliverable copies to 
Saskatchewan Pulse Grower, 104 – 411 
Downey Road, Saskatoon, SK S7N 4L8, 
pulse@saskpulse.com
Issn 1701-9125
PRINTED IN CANADA

Cover Photo:
Uniquity Photography 

For more information please visit www.saskpulse.com

2



PulsePoint Magazine • October 2009

A key advocator for the pulse 
and special crops industry was 
recognized for his efforts at the 2009 
Saskatchewan Agricultural Hall of 
Fame presentation held on August x, 
2009 at the Western Development 
Museum (WDM) in Saskatoon, SK. 
This year there were over 200 
people in attendance at the long 
weekend ceremony. 
 John Buchan, who passed away 
in 2006, was remembered for his 
contributions to the Saskatchewan 
pulse industry as a Special Crops 
Agronomist with Saskatchewan 
Agriculture. Buchan was a huge 
advocate for the pulse and special 
crops industry, often promoting 
pulse research and improved 
farming practices. 
 Buchan was born in Southey, 
SK where he was involved with 
the family farm. He obtained 
Bachelor degrees in both Biology 
and Agriculture and a Master of 
Science in Crop Science from the 
University of Saskatchewan. Buchan 
started working for Saskatchewan 
Agriculture in 1973 as the Special 
Crops Specialist and was integral in 
helping develop the pulse industry, 
particularly peas and lentils. Buchan 
also worked as the Supervisor of the 
Crop Production Section, Director 
of the Soils and Crop Branch, 
and Director of the Sustainable 
Production Branch. 
 He served on a number of 
different Boards and played a role 
in forming the Saskatchewan Soil 
Conservation Association, and was 
instrumental in helping to form the 
Saskatchewan Pulse Growers (SPG) 

Board back in 1984. He would have 
been proud to celebrate SPG’s 25th 
anniversary this past year at Pulse 
Days and see what a success story 
the pulse industry has become in 
Saskatchewan. 
 Buchan played a key role in 
the implementation of the Agri-
Food Innovation Fund and served 
on the Board of the Agriculture 
Development Fund (ADF), which is 
the basis for government appointed 
agriculture research funding in 
Saskatchewan. The ADF is what got 
SPG started in investing check-off 
dollars into research until a separate 
research program was developed at 
SPG.
 Buchan received a number of 
other awards for his contributions 
to the agriculture industry, including 
the SPG Pulse Promoter Award, and 
Honorary Life Membership to the 
Canadian Seed Growers Association. 
 Buchan’s efforts and contributions 
to the Saskatchewan pulse industry 
have not gone unnoticed. He worked 
hard to get this billion dollar industry 
started, and he deserves all the praise 
and recognition he has received 
for his role in the pulse industry’s 
success. 
 This year’s induction ceremony 
recognized fi ve people from diverse 
areas of agriculture who made 
contributions to the Saskatchewan 
agriculture industry. Each of the fi ve 
inductees will have a pencil sketch 
on display at the Saskatchewan 
Agricultural Hall of Fame in the 
Western Development Museum 
(WDM) in Saskatoon. This is where 
the Hall of Fame is housed and the 

induction ceremony continues to be 
held each year.
 The Saskatchewan Agriculture 
Hall of Fame was created to 
salute agricultural builders. The 
organization was established in 
1972 by a group of Saskatchewan 
agricultural industry representatives, 
one of which was Gary Carlson who 
got the program up and running. 
 The Saskatchewan Agriculture 
Hall of Fame is run by a Board of 
Directors from all areas of agriculture 
in Saskatchewan. Nominations are 
accepted September 1 of each year. 
 John Buchan’s nomination was 
sponsored by the Saskatchewan 
Pulse Growers, Saskatchewan Seed 
Growers Association, University of 
Saskatchewan Crop Development 
Centre, and the Saskatchewan 
Ministry of Agriculture. Buchan’s 
long time partner Deborah Sproat 
accepted the award on his behalf. 

by Amanda Olekson

Pulse Pioneer Recognized 

John Buchan was inducted 

into the Saskatchewan 

Agriculture Hall of Fame.
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Amanda Olekson is the Communications Manager at Saskatchewan Pulse Growers. 
She can be reached at 306-668-0032 or aolekson@saskpulse.com.

Pulse Profi le

Sketch by Kevin Quinlan.

Each of the nominees will have an artist 
drawn sketch on the wall at the Saskatch-
ewan Agriculture Hall of Fame.
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by Tiffany Mayer

Pulses in Pepperoni?

 For the past three years, Shand, 
a food science professor at the 
University of Saskatchewan, along 
with Dr. Janitha Wanasundara, a 
protein chemist at the Saskatoon 
Research Centre for Agriculture and 
Agri-Food Canada, and a team of 
researchers have been testing how 
some of the province’s pulse crops 
fare as a meat fi ller. This discovery 
would add to the versatility of pulse 
crops, opening a new market for 
pulse growers.
 But Shand and crew have found 
some other benefi ts to using the 
fl our, protein and starch of lentils, 
fi eld peas and chickpeas instead of 
the usual wheat fl our, soy protein 
and corn starch to bind processed 
meat.
 “When you add pulses 
themselves, it increases protein ... 
and it delivers some fi bre,” Shand 
says.
 However, she adds, depending 
on the amount of pulses used in 
the meat product, the fi bre claim 
may not be able to appear on meat 
product labels. Still, the potential is 
there for increased fi bre content, she 
says. It just requires more research.
 Shand’s work is also disproving 
the belief among some consumers 
that healthy usually means 
something tastes bad. 
 When creating low-fat products, 
fat is removed from the meat and 
water is added to keep the meat 
juicy and fl avourful. But, using pulse 

crops helps retain moisture in the 
low-fat products without taking away 
any of the fl avour and keeping the 
fat content down. 
 Pulses can also act as a meat 
replacement without sacrifi cing 
protein for the hungry consumer or 
expense for the meat processor, she 
says. 
 “It can become more economical 
because pulses are less expensive 
than meat,” Shand explains. 
 The study started with six 
different chickpea cultivars — three 
kabuli types and three desi types 
which were developed at the 
University of Saskatchewan’s Crop 
Development Centre (CDC). 
 The chickpeas were whittled 
down to one variety of kabuli and 
one variety of desi chickpeas based 
on traits such as colour, water 
retention and their ability to absorb 
oil. 
 In the end, Shand’s team settled 
on the kabuli type CDC Xena and 
the desi type Myles for the meat 
processing trials. Though there were 
some subtle differences, Shand says 
both worked equally well. Their use 
in meat processing, she notes, may 
simply come down to economics. 
Chickpea starch, protein and fl our 
were used fi rst in the sandwich 
staple, bologna, which yielded 
positive results. 
 Shand and Wanasundara also 
tested lentil fl our in burgers, a 
good model for any coarse ground 

If Dr. Phyllis Shand ever offers you a bologna sandwich and boasts it is higher in protein, fl avour and potentially 
even fi bre than other lunch meat staples, don’t worry, she is not full of beans, but the meat she is offering is full of 
lentils and chickpeas.

Spotlight on Research 

Dr. Phyllis Shand has 

been successfully 

testing how pulse crops 

fare as meat fi llers. 
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Red lentils are ideal in burger mixtures.
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Tiffany Mayer is a freelance writer based out of St. Catharines, ON.

meat such as sausage, meatloaf and 
meatballs. Burgers beefed up with 
lentils instead of wheat can also 
mean more menu options for people 
with allergies or sensitivities to gluten 
from the more common wheat fi ller, 
Shand notes. 
 In addition to testing how pulses 
mix with bologna and burgers, and 
how pulse proteins interact with 
meat proteins at the molecular 
level, Shand’s team has since begun 
developing prototypes of sausage 
and meat snack sticks fi lled with 
pulses.
 While researchers appetites have 
been whetted by all that pulses can 
do and they are hungry to fi nd out 
more, pulses do have their quirks in 
meat processing.
 Red lentils have so far proved 
ideal in the burger mixture but they 
do add a touch of reddish tinge to 
the meat, says Shand. But, it is not 
enough to be off-putting. 
 Depending on the quantity of 
pulses used in binding, the meat’s 
taste can also be affected. 
 “There is a limit,” Shand 
explains, whose own refi ned palate 
can easily pick out the lentil’s mild 
nutty fl avour and chickpea’s beany 

fl avour. 
 “As you add increased levels of 
pulses, you are able to taste them,” 
she says. 
 “In the consumer trials we have 
done so far, the products are equally 
or more acceptable than those made 
with typical binders.”
 Usually favoured by livestock or 
vegetarians, pulses used in bologna 
and burgers open up a virtually 
untapped market for growers 
— meat eaters. Using pulses in 
meat may inspire those who are 
intimidated to pick up a pack of dried 
chickpeas in the grocery store to 
fi nally give them a try, Shand says.
 “Growers are believers in pulse 
products and see their value and 
nutrition,” she says. “They want to 
see expanded products and see more 
people in North America eat more 
pulses and legumes.” 
 The project wraps up next 
March with Shand compiling 
recommendations about pulse 
use for stakeholders in the meat 
processing industry. She has already 
begun promoting the study’s fi ndings 
to meat companies at industry 
conferences. Educating growers 
and others charged with promoting 

all the magic pulses can work in 
processed meat is also on the to-do 
list. 
 “On the growers’ side, we 
know that pulses make a good feed 
compontent for pigs and other 
livestock such as cows. You can put 
(pulses) in before or you can put 
them in after,” Shand says with a 
laugh. 
 The next step for Shand is to 
apply for more research funding to 
carry on her research. Shand and 
her team want to look specifi cally at 
further refi nement of pulses as food 
ingredients. For example, peas, do 
not form strong gels in processed 
meat. 
 “In areas where they aren’t 
perfect ingredients, we can modify 
their properties to make even better 
ingredients in meat processing,” 
says Shand.
 This study was funded by 
Saskatchewan Pulse Growers and 
matching funding was provided 
by a Collaborative Research and 
Development Grant from the 
National Sciences Engineering 
Research Council (NSERC). 
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Your transportation link to world markets
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“The Special Crops Company”
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• Prompt delivery opportunities
• Timely payment
• Great customer service
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The Celebrity Chefs column is designed to excite your taste 
buds and provide new ideas on how you can include pulses in 
your family meals.
 In this issue we are featuring home cooking harvest 
recipes from those who know pulses best. Maurice 
Berry, Chair of the Saskatchewan Pulse Growers highly 
recommends his maple baked beans recipe, a perfect side 
dish for your Thanksgiving dinner. Former Canadian Special 

Crops Association Chair Murad Al-Katib provides us with his 
family’s favourite spicy lentil soup recipe and Pulse Canada 
CEO, Gordon Bacon shares with us his recipe for hummus 
dip and spread, a perfect appetizer for the Grey Cup! 
 Want more pulse recipes? Contact us at 
pulse@saskpulse.com or 306-668-0350 to receive a copy 
of our new recipe booklet. 

Happy Cooking!

Celebrity Chefs – Those 
Who Know Pulses Best 

From our kitchen to 

yours, celebrity chefs 

share their favourite 

pulse recipes.in
 b
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f
Tasty Recipes

Maple Baked Beans
4 cups (1 L) dried white beans
1⁄1⁄1 2⁄2⁄  cup (125 mL) chili sauce
1 cup (250 mL) maple syrup
1 tbsp. (15 mL) dry mustard
1 tbsp. (15 mL) salt
1 medium onion, diced
4 strips bacon, chopped

Rinse beans and soak in water 
overnight. Drain beans and place in a 
Dutch over, add water to cover beans. 
Cover pot, bring to a boil and remove 
from heat. Let stand for one hour. Mix 
in remaining ingredients. Pour into a 
baking dish and cook for four hours at 
300oF (150oC) . Add more water if 
necessary. 

Comments: This goes great with 
hot dogs cooked on an outdoor fi re! 

Spicy Red Split Lentil Soup
2 tsp. (10 mL) olive oil 
2 onions, chopped
3 cloves garlic, minced
2 tsp. (10 mL) ground cumin
1⁄1⁄1 4⁄4⁄  tsp. (1 mL) cayenne 

pepper
2 tbsp. (30 mL) all purpose 

fl our
7 cups (2 L) chicken broth
1 1⁄1⁄1 2⁄2⁄  cups (375 mL) dry red split 

lentils, rinsed

2 tbsp. (30 mL) tomato paste
1 1⁄1⁄1 2⁄2⁄  cups (375 mL) milk or cream
Salt and pepper to taste
Cilantro (optional)

Heat oil in large saucepan over 
medium-high heat. Cook onions and 
garlic for about two minutes or until 
softened. Stir in cumin and cayenne. 
Mix in fl our until combined, adding 
in broth, lentils and tomato paste. 
Cover and bring to a boil, stirring 
occasionally. Reduce heat and simmer 
25 to 30 minutes or until lentils are 
tender. Puree mixture in batches in 
a blender until smooth. Gradually 
stir in milk, salt and pepper. Gently 
re-heat over medium-low, just heating 
through, taking care not to boil. 
Garnish with cilantro if desired.

Comments: This recipe is a 
favourite in our household. Popular 
among our kids, family, friends and 
a real hit with our international 
buyers who visit Saskatchewan. 

Hummus Dip and Spread
1 15 oz. (450 mL) can 
chickpeas, rinsed and 
drained to lower the salt 
content by 50 per cent

* You can also experiment and try it 

with a can of black beans or lentils, 

rinsed and drained 

4 tbsp. (60 mL) peanut butter (you can 
also use tahini, a sesame seed paste) 

2 tbsp. (30 mL) canola oil
3 tbsp. (45 mL) lemon juice
1 clove garlic, crushed 
Warm water - add 1 tbsp. (15 mL) 
at a time to get desired thickness in 
hummus

Place chickpeas, peanut butter (or 
tahini paste), canola oil, lemon juice 
and crushed garlic into a blender 
or food processor. Turn it on until 
the mixture is creamy. Add water (1 
tbsp/15 mL) at a time if the dip is 
too thick. You can more or less of 
the garlic and lemon juice to suit your 
taste. Try cumin, or fresh parsley or 
coriander for a different taste. 

Comments: This can be used as a 
dip with fresh vegetables, pita bread, 
crackers or chips or even spread it 
on a bun and top it with a burger. 
Check out the Pulse Canada web site 
at www.pulsecanada.com for more 
pulse recipes. 
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by Catherine Jaworski

Best Practices for Protection 
Last year, when commodity prices were volatile, the Canadian Grain Commission 
(CGC) advised producers about the risk of not getting paid for delivered grain and how 
to manage that risk. This year, circumstances are different, but the message remains 
the same.
 Because of the uncertain economic climate, buyers may not be able to 
honour their fi nancial commitments. You may not receive full payment for 
the grain that you deliver. You may think, “But the CGC can protect 
me. Even if the buyer does not pay me, I can still make a 
claim and get my money.” While the CGC does provide 
payment protection under the Canada Grain Act, the 
program has limitations and may not apply in all cases.
 To help reduce your risk, you should understand how the 
CGC protects you and, most importantly, what you can do 
to protect yourself.

How Payment Protection Works
Under the Canada Grain Act, companies dealing with 
or handling any of the 21 grains listed in the Act must be 
licensed or declared exempt by the CGC. The list of licensed 
companies and criteria for exemption can be found on the 
the CGC website at www.grainscanada.gc.ca. 

The CGC licenses:
• Grain dealers and primary, process and terminal 

elevators in Western Canada
• Transfer elevators in Eastern Canada

The CGC does not license:
• Producer car loading facilities 
• Agents who act solely on behalf of CGC licensees
• Seed cleaning plants that do not purchase 

grain from producers
• Seed dealers that purchase only  

seed from producers
• Elevators operated by nonprofi t 

organizations
• Feed mills

Producer Security 

It is important to 

understand how 

the Canadian Grain 

Commission protects you. Photo by Uniquity Photography 
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Catherine Jaworski is the Manager of Policy, Planning and Producer Protection with the 
Canadian Grain Commission in Winnipeg, MB. 

• Bulk handling facilities at port 
locations with no storage 

• Container loading facilities located 
at ports

If you sell your grain directly to an 
international buyer, you will be eligible 
for security coverage only if the buyer 
is licensed by the CGC.

Security
All licensed companies are required 
by law to post security to the CGC to 
cover eligible liabilities. For instance, 
if a company is unable or unwilling 
to pay a producer, the CGC can 
investigate and, if appropriate, pay the 
producer from the security. However, 
this does not guarantee full payment in 
all situations and is subject to eligibility.

Coverage period
The Act provides security protection 
for up to a maximum of 90 days 
from the delivery date. If you wait 
longer than 90 days to exchange your 
elevator or grain receipt for a cash 
purchase ticket or cheque, you are 
not covered.
 When you receive a cash purchase 
ticket or cheque (including deferred 
payments), you are covered for either 
30 days from the date it is issued, or 
until the 90th day after the date you 
delivered the grain. The lesser of the 
two time periods applies.

For example,
• If you submit your receipt and 

receive a cash purchase ticket or 
a deferred cash purchase ticket on 
the 15th day after your delivery, 
you are covered for an additional 
30 days, not the 76 days left in the 
90-day period, regardless of the 
deferral date.

• If you submit your receipt and 
receive a cash purchase ticket or a 
deferred cash purchase ticket on the 
75th day after your delivery, you are 
covered for only the 16 days left in 
the 90-day period, not 30 days.

When a licensee is slow to pay for 
your grain, or a fi nancial institution 
denies payment on your cash purchase 

ticket or cheque, you have 30 days to 
notify the CGC in writing.

Security limitations
Coverage is limited to the amount of 
security posted by the licensee which 
means you are not guaranteed full 
payment. For example, if the amount 
of security available is enough to 
pay 80 per cent of eligible claims, 
individual claimants would receive 
only 80 per cent of what they are 
owed. Grain delivered for storage in 
a condominium-designated area of a 
CGC-licensed primary elevator is not 
covered by the Canada Grain Act.
 CGC grain dealers, primary and 
process elevator operators must 
report to the CGC their outstanding 
eligible liabilities to producers for grain 
delivered. The report informs the 
CGC of the total value of all monies 
owed by a licensee for grain received 
from, or purchased from, producers 
on the last day of each month. The 
CGC uses the information to establish 
the amount of security the licensee 
must provide. Reports are subject to 
CGC audits. The CGC also uses risk-
management tools to determine if a 
licensee has the ability to meet their 
payment obligations. 

How You Can Protect Yourself
To reduce the risk of not getting paid 
for your delivered grain, you can take 
some steps before you deliver your 
grain and when you deliver.

Before Delivery
Only deal with licensed grain 
companies. Find out if the company is 
licensed by the CGC by:
• Checking our website, 

www.grainscanada.gc.ca for 
an up-to-date list of licensees

• Contacting the CGC at 
1-800-853-6705

Find out if the grain company is a 
high risk. Under privacy legislation, 
the CGC cannot provide you with 
information about the company’s 
fi nances but you can investigate on 
your own by:

• Asking the company about the 
security they have tendered to the 
CGC and their level of liability

• Asking for credit references
• Asking other producers about their 

experiences with the company
• Conducting a commercial credit 

check online through credit 
reporting agencies 

At Delivery
Make sure that you understand your 
contract with the grain company 
before you sign it. Get a receipt for 
your delivery that shows:
• Grain
• Grade
• Weight
• Price
• Date of delivery

In the event you need to make a 
payment claim, a scale ticket is not 
enough. You need one of the following 
CGC-authorized documents:
• Combined primary elevator receipt
• Primary elevator receipt
• Interim primary elevator receipt
• Special bin primary elevator receipt 
• Grain receipt
• Cash purchase ticket

The best defence is to get paid when 
you deliver. The longer you wait to 
get paid, the greater your risk of not 
getting paid. You can also reduce 
risk by:
• Waiting until you are paid for your 

fi rst delivery before you deliver more 
grain

• Cashing your cheques immediately
• Contacting the CGC as soon as you 

experience a payment delay

If you have questions about the 
payment protection available under the 
Canada Grain Act, contact the CGC:

Producer information line:   
 1-800-853-6705 (toll-free)
CGC Licensing Unit:
 204-983-3309
TTY: 1-866-317-4289 (toll-free)
Email: contact@grainscanada.gc.ca
Website: www.grainscanada.gc.ca
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by Michelle Fleury
Peas for Pets

Each spring, the pet food industry gathers at the Pet Food Forum in Chicago, 
Illinois to discuss the latest trends in pet food products, technology and 
promotion. This spring marked the fourth consecutive year that Saskatchewan 
Pulse Growers (SPG) and Alberta Pulse Growers (APG) Animal Nutrition 
Consultant, Michelle Fleury has promoted pulses in pet foods at this venue. 
 She noticed a marked improvement in the recognition of peas as a potential 
pet food ingredient. Many of the broker’s booths at the Pet Food Forum now 
displays a sample of peas. Brokers who were disinterested in peas last year, displays a sample of peas. Brokers who were disinterested in peas last year, 
citing reasons such as diffi culties with getting them across the Canada/United 
States border, were requesting contact information for buyers and processors in 
Alberta and Saskatchewan at this year’s forum.
 Perhaps the most important indicator was the way in which Greg Aldrich, 
infl uential ingredient column writer for Pet Food Industry magazine, indicated 
that he was using increasing quantities of peas in his formulations. He notes 
that, “peas are gaining a strong foothold in pet diets and for 
more than mere window dressing. There are a number 
of pet food producers that are using them as a 
replacement for grains. However, whether 
this will be a signifi cant contribution to 
the world of peas may be hard to 
say in the near future. That 

Feed Focus 

Peas and other pulses 

are entering the pet 

food arena. 
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is because most of these new users 
are in the boutique and ultra-ultra-
premium markets. In other words, 
they are small niche players trying to 
differentiate themselves from the big-
box brands. What that usually means 
in the pet food aisle is that fi ve years 
from now the big-box brands will 
adopt these ‘new’ ingredients. Then 
your volume will be substantial. It’s 
just a matter of time now.”
 Since it appears that the pulse 
industry has gotten the attention of 
the pet food industry, two important 
questions must be asked - what are 
the most cost-effective promotional 
investments required to maintain or 
maximize this momentum, and how 
do pulse producers ensure that their 
promotional investment in the pet 
food market is returned in the form 
of higher pulse crop prices? 
 There are promotional 
opportunities available for pulses 
in the pet food industry that will 
position pulse crops as ingredients to 
enhance the marketing advantage of 
product lines or that address specifi c 
challenges faced by the pet food 
industry.
 Product safety is top priority for 
the pet food industry. Prior to the 
2007 tragedy involving melamine-
tainted pet food ingredients from 
China, the largest pet food recalls 
were due to use of mycotoxin-
contaminated grains.Because it is 
impossible for the pet food industry 
to predict or test for adulteration of 
products by suppliers (ie: melamine), 
mycotoxins remain the most 
signifi cant, preventable safety issue 
for the pet food industry. 
 Dr. Randy Clear, head of the 
Grain Mycology Research Laboratory 
at the Canadian Grain Commission, 
indicated, “From our studies of peas, 
we fi nd that peas are rarely the host 
of those fungi capable of forming 
mycotoxins in the fi eld. These would 

be the Fusarium fungi such Fusarium
graminearum or F. culmorum, the 
producers of deoxynivalenol and 
zearalenone.” 
 Documentation of the low 
mycotoxin levels in pulse crops 
through evidence of crop resistance 
in the fi eld as well as careful 
husbandry on the part of farmers 
will be well-received by the pet 
food industry. Because the pet 
food industry’s use of peas is in its 
infancy, it is a good time to advertise 
the safety attributes of our highest-
value, edible grades of peas to this 
safety-conscious market.
 Pet health issues (weight control, 
joint health, etc.) are also increasing 
concerns for pet owners and offer 
the pet food industry the opportunity 
to expand into high-value, specialty 
lines of products. Dr. Lynn Weber at 
the Western College of Veterinary 
Medicine in Saskatoon is working 
on a SPG funded research project 
to document the glycemic index and 
weight control benefi ts of peas in dog 
food diets. Many pet food companies 
have downsized their internal 
research facilities so this research 
offers vital marketing information 
on the health benefi ts of pulse crops 
- for both pet food companies and 
pulse producers. The data will also 
document that these health benefi ts 
are intrinsic properties of pulse crops 
so a single company cannot patent 
their use in a pet food formula and 
thereby block other companies from 
using pulses for similar health claims.
 Environmental sustainability 
is also a growing opportunity for 
product differentiation within the pet 
food industry. One presentation at 
the Pet Food Forum indicated that 
consumers wanted to buy sustainable 
products, but few were able to clearly 
defi ne what that meant to them. 
Promoting pulses as N-fi xing crops 
that require low fertilizer use is a 

simple and honest message for pet 
food consumers. 
 Peas and other pulse crops are 
entering the pet food arena at a time 
when consumers are more sensitive 
to ingredient quality than ever 
before. Consumers want their pets to 
receive whole, natural, human-grade 
ingredients that promote the health 
and well-being of their pets and their 
planet. These are inherent properties 
of pulse crops – a message that 
is being welcomed by pet food 
companies and their customers alike.

Peas are gaining a strong foothold in pet diets.
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As a pulse grower, you have likely 
heard about the Pulse Research 
Network, or PURENet. 
 PURENet’s mission is to develop 
and expand the use of pulses. The 
program is based on three modules: 
bioproducts, feedstocks and cropping 
systems. Saskatchewan Pulse Growers 
(SPG) administers PURENet, Pulse 
Canada governs it and millions of 
federal dollars fund it. PURENet 
participates with six Canadian 
universities, three federal research 
organizations, one international 
university and 55 co-investigators who 
work on 21 pulse research projects.
 Most importantly, PURENet 
research could identify pulse crops as 
a scientifi cally proven health food.
 Back in the 1980s, a University of 
Toronto nutrition researcher named 
David Jenkins made a huge discovery. 
It was called the glycemic index (GI).
 The index rates foods based on 
how fast carbohydrates are released 
into the bloodstream during digestion. 
Foods that score lower than 55 are 
considered to be low; 55 to 70 are 
considered intermediate; 70 and 
above is high on the index.
 You know the sugar rush you 
get from eating a doughnut? This 
is because the carbohydrates in a 
doughnut get released quickly into 
your blood when you digest it. 
Doughnuts score high on the GI: 76. 
Pulses, on the other hand, are low 
on the GI. Dry green lentils prepared 
in boiling water are rated at 37. 
With lentils, you get a slow release of 
energy that does not spike your blood 
sugar levels.
 Research in GI is of signifi cant 

interest to pulse growers. Studies 
indicate that diabetes and heart 
disease are strongly related to the 
GI of one’s overall diet, according to 
the University of Sydney’s website 
glycemicindex.com. Diabetes alone 
affects nearly a quarter of a billion 
people worldwide, and heart disease 
kills more Canadians than any other 
illness.
 And that brings us to one of 
PURENet’s exciting research areas. 
The very man who discovered the GI, 
David Jenkins, is leading a project on 
the effect of pulses on people with 
type 2 Diabetes.
 “Having Jenkins as part of the 
program I think is a coup,” says Kofi  
Agblor, SPG’s Director of Research. 
Jenkins lab is well-known, and his 
research is published in United 
States medical association journals 
and top peer-reviewed journals, 
Agblor explains.
 If PURENet’s research confi rms 
that pulses do have positive effects on 
heart disease and diabetes, peas and 
lentils could be included in portfolio 
diets, says Agblor. Portfolio diets 
are eating plans composed of low 
GI foods, and are proven to reduce 
cholesterol just as effectively as 
pharmaceuticals.
 “We feel the impact will be 
profound if we can use (the research) 
well in the market place,” he notes. 
 “PURENet also tackles an area it 
calls novel food applications. Several 
of these research projects will try 
to determine how pulse fl ours may 
be incorporated into other foods. 
PURENet projects will examine 
aspects of milling fl our, and how 

that fl our may be used in baking, 
meat processing, beverages and 
desserts. Flour is one of the easiest 
ways of getting pulses to be used,” 
Agblor says.
 Aside from studying pulses and 
health, PURENet’s research is also 
directed at understanding pulse 
genomics. The research is focused on 
the nutrition of the seed, says Agblor.
 PURENet’s research investment 
will give scientists the next generation 
of tools that can be used to help 
conventional plant breeders be more 
successful at breeding the kinds of 
pulse varieties that producers demand.
 “So if the market in India is 
looking for more protein or a 
particular blend of amino acids in the 
protein or certain levels of nutrients, 
we can respond and develop a seed,” 
says Agblor. The goal is to identify 
traits in the genes, and then use those 
traits to assist conventional plant 
breeders to develop new varieties, he 
said.
 “The fi eld of genomics is complex 
and often misunderstood as being 
the same as developing a genetically 
modifi ed organism (GMO). The 
genomic research supported by 
PURENet will assist plant breeders 
to develop more effi cient selection 
systems in place of traditional 
phenotypic-pedigree-based selection 
systems,” says Ron Mantyka, SPG’s 
Research Project Manager.  
 PURENet’s research is underway 
and will wrap up in the fall of 2011, 
Mantyka explains, adding that 
SPG funding has led to successful 
research, resulting in a lucrative and 
growing industry.

by Michael Bell

PURENet Tackles More Research 
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Michael Bell is a freelance writer based out of Regina, SK.

Pulse Research
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Winter pea and lentil test crops have 
40 per cent higher average yields 
compared to spring planted crops, 
researcher Kevin McPhee from 
the North Dakota State University 
remarked in an article published in 
the Western Producer on July 17, 
2008. The same article suggested 
commercialization of winter pulses 
is just around the corner, possibly as 
early as 2010.
 For this reason, it is not surprising 
that pulse producers have contacted 
the Saskatchewan Pulse Growers 
(SPG) to get more facts about 
winter pulses. 
 Are winter pulses being 
researched in Saskatchewan? Will 
they be commercially available in 
Saskatchewan any time soon? The 
short answer to both questions is no. 
 Pulse crop researcher and Pea 
Breeder Tom Warkentin says that he 
and his colleagues at the University of 
Saskatchewan’s Crop Development 
Centre have been monitoring the 
winter pulse research currently 
underway in Alberta and Washington. 
 “At this point, we don’t see (winter 
pulses) in the short-term having 
signifi cant potential,” Warkentin 
explains. 
 One of the discouraging factors 
in winter pulse research is that 
Southern Alberta and Washington 
both have milder winters than we do 
in Saskatchewan. 
 “The issue of winter hardiness is 
signifi cant,” he says.
 As for commercialization, 

the crop development is still in 
its infancy. More research will 
be required to ensure that weed 
control, disease resistance and crop 
quality are properly understood. 
However, Warkentin does not rule 
out the possibility that more winter 
pulse research could be done in 
Saskatchewan in the future. But, at 
the moment, it is not a high priority.
 “It might take some signifi cant 
progress by some of our other 
colleagues that might trigger us to 
reevaluate,” Warkentin explains. 
 One of those colleagues is Mark 
Olson, a pulse industry development 
specialist with the Department of 
Agriculture and Rural Development 
in Alberta. Olson is part of a winter 
pulse research project that runs from 
2008 to 2012. The project consists 
of four different testing sites, located 
at Lethbridge, Brooks, Lacombe and 
one near Edmonton. The testing 
sites include winter and spring types 
of pea, lentil and faba bean. A fi nal 
report of the research will be compiled 
in 2012, but Olson was able to share 
some observations from the fi rst round 
of tests.
 “We had everyone reporting 
on the sites (in April), and it looked 
promising. Everything was starting 
to green up, we had green growth at 
the crowns, and everybody was quite 
excited, says Olson. 
 But, the winter faba bean, which 
was brought in from France, did not 
have the hardiness we required, Olson 
notes. The Edmonton site was lost 

completely, and only 10 to 15 per 
cent survived in Lethbridge. The lentils 
did not fair much better.
 “We lost the lentils at Edmonton, 
Lacombe and Brooks, but they 
survived and looked beautiful at 
Lethbridge he explains. 
 The fi eld pea plot was also lost at 
the Edmonton site, while Lacombe’s 
site seemed to suggest that later 
seeding dates helped the plants 
survive. Field pea did well in Brooks 
and excellent in Lethbridge.
 When asked about how soon it 
might be before Alberta producers can 
try out winter pulses on their own, 
Olson puts it frankly, “If I were to 
put it into perspective, winter pulses 
are probably where winter wheat 
was 20 years ago in terms of winter 
hardiness and winter survivability. It’s 
a long, long ways away from farmers 
getting enough seed to do quarter 
sections. Unfortunately, farmers are 
going to have to be patient and let 
the researchers do their thing, and let 
us make the mistakes on some small 
plots that doesn’t cost somebody a 
bunch of income.”

by Michael Bell

Waiting for Winter Pulses 

More research needs to 

be done on winter pulses 

in Saskatchewan before 

commercialization. 
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Michael Bell is a freelance writer based out of Regina, SK. 

Winter Pulses 

Various Western Canadian agricultural news outlets have reported on the early results of winter pulse research. Multi-year 
studies are underway in Alberta and Washington, and some of the results have provoked interest from pulse producers 
across Saskatchewan. 

Researcher Kevin McPhee reports that 
winter pea and lentil test crops have 
40 per cent higher average yields than 
spring planted crops. Photo courtesy of Kevin McPhee
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Pulse Canada

by Greg Cherewyk 

Are We on the Right Track?

 Let us begin with a look what has been accomplished. In the fall of 2006, 
Pulse Canada appointed a staff person to develop a strategy for the industry. 
Pulse growers and members of the trade from across the country came together 
to help provide direction and guidance under the Transportation Advisory 
Group (TAG) identifying two major priorities - improved access to equipment 

(both rail and marine containers) and improved level of service 
provided to the industry. To do this, TAG recommended a 
plan be put together to address the need for business based 
solutions, backstopped with a strong regulatory framework 
under the Canada Transportation Act, the need for a forum 
where shippers, freight forwarders, transloaders, railways and 

shipping lines could come together to resolve problems. TAG 
also suggested there was a need for a clear understanding 

of what types of infrastructure investments would 
create effi ciencies for the pulse industry, 
the need for a more effective way of 

Three years ago the pulse industry made transportation a top priority. With funding from Agriculture and Agri-Food 
Canada (AAFC) that supported the work done by Pulse Canada having ended on March 31, 2009, and the industry 
pursuing a new funding agreement for the next four years, it is a good time to ask ‘are we on the right track?’

Pulse Canada is working to improve the industry’s 

ability to access equipment and improve the 

rail service. 
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dealing with the transportation labour 
disruptions, and the need to educate 
shippers with respect to their rights 
under the Canada Transportation Act 
and the need to arm them with the 
tools to exercise these rights.
 Recognizing that the direction 
from TAG required much more than 
lobbying on behalf of the industry, 
Pulse Canada put these directives 
into an action plan and pursued a 
partnership with AAFC for project 
funding. In 2007, AAFC committed 
$600,000 to the industry’s efforts to 
address the needs highlighted by the 
industry’s Transportation Advisory 
Group. At the end of the project term, 
the pulse industry has:

• Created a transportation 
technical working group 
comprised of senior decision 
makers from the pulse shipping 
community, freight forwarders, 
transloaders, shipping lines and 
railways. This group breaks 
into multi-company teams to 
address problems that affect all 
stakeholders.

• Completed a phase one 
infrastructure needs assessment 
that brought together views 
of over 30 stakeholders 
including ports, shippers, 
railways, shipping lines, freight 
forwarders, transloaders, 
provincial governments and 
the federal government. 
This assessment, combined 
with a detailed analysis of 
how pulse and special crops 
move across the country has 
been shared with ports and 
railways, resulting in specifi c 
infrastructure investments 
aimed at providing value to the 
pulse industry.

• Completed an assessment of 
the lost earnings of the pulse 
industry due to transportation 
work stoppages that has been 
used to provide accurate impact 
assessments to the Government 
during the recent strike threats 

of port workers in Vancouver 
and the Container Truckers 
Association in Vancouver.

• Created the fi rst ever web-based 
industry software package 
designed to provide forecasting 
information to shipping lines 
and track the performance of 
the pulse and special crops 
transportation system. This 
system will produce information 
on where problems lie and offer 
solutions.

• Joined a coalition of rail 
shippers that was instrumental 
in advocating for amendments 
to the Canada Transportation 
Act that were brought into 
effect in 2008 and in ensuring 
that a rail freight service review 
would be conducted. This 
review is currently underway. 

• Created a targeted website 
for the industry containing 
shipper-friendly overviews of the 
Canada Transportation Act and 
templates that make it easy for 
shippers to exercise their rights 
under the Act.

Are we doing the right things? Are 
we on the right track? While pursuing 
another partnership agreement with 
AAFC, Pulse Canada asked key 
players in the transportation sector 
that question. Here are just some of 
the responses:
 The largest shipping line supplying 
containers to the agriculture sector 
said, “we have continued to seek new 
alternative ways to keep increasing the 
availability in the Prairies of containers 
for our Agriculture/Special Crops 
Shippers and have made signifi cant 
progress...we have certainly benefi tted 
from this forum as it has focused more 
concerted efforts on the transportation 
logistics of providing increased fl ows.”
 Two of Canada’s largest ports 
wrote support letters with one stating 
that, “this type of information enabled 
us to assess the growth of special 
crops and invest in infrastructure 

specifi cally designed to address some 
of the transportation shortfalls, and 
assist agriculture exporters.”
 One of the largest transportation 
service providers to the pulse industry 
wrote, “the work that Pulse Canada 
undertakes on the transportation issues 
is vital, and their value to the industry 
cannot be measured. It is of the 
utmost importance that transportation 
initiatives continue to remain at the 
forefront.” 
 Small, medium and large pulse 
exporters from across the country 
supplied letters of support with a 
large Saskatchewan based company 
stating that, “the program that is being 
spear-headed by Pulse Canada is a 
very valuable program that provides 
a forum and linkage between steam-
ship lines, railways, freight service 
providers, regulators, growers and 
shippers of pulses and specialty 
crops. The benefi ts of this program 
are huge and I am confi dent that an 
investment...will lead to substantive 
economic and trade benefi ts to 
our sector.”
 It is this broad level of support from 
across the supply chain that leads us 
to believe we are on the right track. 
And it is with this support, along 
with the fi nancial support from the 
Saskatchewan Pulse Growers, Alberta 
Pulse Growers and the Canadian 
Special Crops Association that 
Pulse Canada is again approaching 
AAFC with a request to partner on 
the execution of the pulse industry’s 
transportation strategy – this time until 
2013. 
 The bottom line: deliver a 
measurable improvement in the 
industry’s ability to access equipment 
and a measureable improvement 
in the level of service provided to 
the industry. If those two key goals 
are achieved, we will have helped 
create effi ciencies and reduced risk 
uncertainty that takes money out 
of the pockets of everyone in the 
Canadian pulse industry, including 
Saskatchewan producers. 
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• 30 Years of Experience  • Free Grading

• Licensed and Bonded • Prompt Payment

Main Plant Moose Jaw: 693-2132
Rail Site Moose Jaw: 693-9402
Swift Current: 773-2390
Kyle: 375-2350
Toll Free: 1-877-252-9431

www.simpsonseeds.com
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RESOLUTIONS

Saskatchewan Pulse Growers
 has issued a

Call for Resolutions
for its

Annual General Meeting

Resolutions must be received by
Wednesday, January 6, 2010 at 4:00 PM.

Resolutions should be mailed to:

Saskatchewan Pulse Growers:
104 – 411 Downey Road,

Saskatoon, Saskatchewan S7N 4L8
or faxed to: (306) 668-5557

or emailed to: pulse@saskpulse.com

Resolutions must clearly note the person who 
is proposing them. A seconder will be called 
for at the Annual General Meeting. Robert’s 
Rules of Order will apply.

The meeting will be held on
Monday, January 11, 2010

at 5:30 PM, Prairieland Park, Hall B

Beef on a Bun supper 
will be served

GENTLE TRANSLOADING OF 

BULK GRAINS AND SPECIAL 

CROPS FROM HOPPER CARE 

TO MARINE CONTAINERS.

Coastal Containers Ltd.

2525 Commissioner St., Vancouver, B.C. V5K 5E5

Phone (604) 255-9390 • Fax (604) 255-9392
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Nomination Form
In accordance with the Saskatchewan Pulse Growers Regulations, I, the undersigned hereby submit my name as
a candidate for election to a seat on the Board of Directors of the Saskatchewan Pulse Growers.

       
First Name  Last Name

         
Address/Town

       
Postal Code  Email

       
Telephone  Fax

        
 Signature

I have grown the following  2008  2009
pulse crops:
       

       

       
I nominate the above pulse producer as a candidate for election as a Director of the Saskatchewan Pulse Growers.

     
Name of Registered Producer (signature)  Name of Registered Producer (signature)  Name of Registered Producer (signature)

     
Name (please print)   Name (please print)   Name (please print)

     
Address (box number and town/city name)  Address (box number and town/city name)  Address (box number and town/city name)

     
Telephone   Telephone  Telephone

     
Fax or Email   Fax or Email   Fax or Email

Please return this form to:
Saskatchewan Pulse Growers, #104-411 Downey Road, Saskatoon, Saskatchewan, S7N 4L8
Telephone: 306-668-5556, Fax: 306-668-5557

Note: Only registered producers can hold offi ce, vote, or nominate others. If your dealings with the Saskatchewan Pulse Growers (e.g. check-off) 
have been through your company name, rather than your own name, you must sign a “Designated Representative Form” which designates you as a 
representative of the company for election and nomination purposes. Please contact the Saskatchewan Pulse Growers Offi ce at 306-668-0032 if you 
think this might apply to you.

2010 Board of Directors Nominations

If you are a registered pulse producer (i.e. 
you have sold a pulse crop and paid check-
off to Saskatchewan Pulse Growers within 
the last two years), and would like to be 
instrumental in growing Saskatchewan’s 
pulse industry, fi ll in the nomination form 
below. It must be signed by three other 

registered producers.

Responsibilities:
• 10 Board meetings per year (one per month except during harvest and seeding)
• Conference calls as required
• Average time commitment of Directors is 50 days per year
• Terms are for three years, with a maximum of two consecutive full terms

Three positions are open for Directors on the Board of the Saskatchewan Pulse Growers. Nominations are being accepted 
until 12:00 PM on FRIDAY, OCTOBER 23, 2009.
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REGISTER NOW

Pulse Days is the largest pulse event of the year. To accommodate the 
over 1,000 delegates, we will continue to offer the option of attending 
at either Prairieland Park (in conjunction with the Western Canadian 
Crop Production Show where the sessions will be broadcast live on large 
screens) or at the Saskatoon Inn (where the speakers will be presenting live 
onstage).
 Your Pulse Days pass gives you access to a program featuring world-
renowned speakers, a chance to network with other producers and 
industry representatives, and many other benefi ts including:

• Beef on a Bun supper at the Annual General Meeting - Monday, 
January 11, 2010 at 5:00 PM, Prairieland Park, Hall B

• Opening Reception and Poster Session - Monday, January 11, 2010 
at 7:00 PM, Prairieland Park, Hall B

• Free shuttle between the Saskatoon Inn and Prairieland Park on Monday afternoon and for the Monday night 
Opening Reception and Poster Session

• Free admission to the Western Canadian Crop Production Trade Show at Prairieland Park (Monday, Tuesday 
and Wednesday OR Thursday) 

• A copy of the conference proceedings booklet
• Supper (Monday night AGM), lunch and coffee breaks
• Door prizes and much more!

Early Registration: SK residents save 50% by registering early! Early bird rate is only $20 per person!
Saskatchewan Residents: $20 CDN before Friday, December 18, 2009 at 4:30 PM (payment MUST be received  
 by this date) or $40 CDN at the door
Outside Saskatchewan: $40 CDN

TO REGISTER:
• Visit our website to register online – www.saskpulse.com
• Fax the form found in this issue on page 20 to 306-664-8626
• Call our hotline at 306-664-9101 during offi ce hours (Monday-Friday between 8:00 AM and 4:30 PM)
• Mail the registration form on page 20, along with your payment to Pulse Days 2010, P.O. Box 32059, 

Erindale Postal Outlet, Saskatoon, SK S7S 1N8

Pulse Days 2010 
Tools for Success    January 12, 2010

Pulse Days 2010 will give you the Tools for Success in your farming 
operation. We will bring together academics with industry leaders and 
government offi cials to educate attendees on new production technology, 
global markets, research outcomes and market outlooks. 
 Our opening session will provide key production and agronomy 
information about the fertility benefi ts of pulses, a lesson on genomics 
versus genetically modifi ed crops and market outlooks with three 
moderated Market Outlook Panels and on chickpeas, lentils and peas. 
 New this year, our conference will kick off on Monday evening 
with Saskatchewan Pulse Growers Annual General Meeting (AGM) at 
Prairieland Park in Hall B. Beef on a Bun Dinner will be served 5:00 PM 
for registered producers in attendance, and the AGM will begin at 5:30 
PM. The AGM will be followed by the Opening Reception and Poster 
Session at 7:00 PM where pulse appetizers and drinks will be served. The 
sessions will begin Tuesday morning at 8:00 AM at the Saskatoon Inn and 
Prairieland Park. 

It was a full house at both locations last year 
so register early for Pulse Days 2010! 

Pulse Days 2010 is your opportunity to meet 
other pulse producers, researchers, brokers, 
buyers and industry representatives. 
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rs A special THANK YOU to our Platinum Sponsors for making Pulse Days 2010 possible!

Preliminary Agenda    Pulse Days 2010

Monday, January 11, 2010
• 5:00 PM Beef on a Bun Supper
• 5:30 PM Annual General Meeting, Prairieland Park, Hall B

• 7:00 PM Opening Reception and Poster Session, Prairieland Park, Hall B 

Tuesday, January 12, 2010
• 7:30 AM Registration Opens
• 8:00 AM Production and Agronomy Session
  - Fertility Benefi ts of Pulses in Your Rotation

  - Production Tips and Hints

  - Genomics 101

• 9:30 AM Pulses in the Global Market 
  - Staying Competitive in the Global Food Market

• 10:45 AM Your Check-off Dollars at Work
  - Research Investments Provide Returns for Growers

• 12:00 PM Lunch and Awards Ceremony

• 1:00 PM Moderated Market Outlook Panel
  - Moderated by Kevin Hursh

  - High caliber speakers providing market outlooks on chickpeas, peas and lentils

  - Each panel is followed by Q&A period

** Check our website for more details and a list of speakers – www.saskpulse.com

Come and learn about new advances and 
technology in pulse crop development. 
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Pulse Days 2010 REGISTRATION FORM

Pulse Days Participant 1
Name:               

Farm Name / Company Name:            

Address:              

City/ Town:      Province:     Postal Code:     

Phone:        Email:         

❏ I prefer to attend at Saskatoon Inn �  ❏ I prefer to attend at Prairieland Park

Permission to share information with sponsors
Sponsors of Pulse Days 2010 would like to contact you with information about their products and services. Do you give
your permission for Saskatchewan Pulse Growers to release your name, address, email and phone number to sponsors of
Pulse Days 2010 for marketing purposes?

❏ YES, I grant permission � ❏ NO, I do not grant permission

Deadline for early registration is Friday, December 18th, 2009 at 4:30 PM

Payment Enclosed:
Within SK: Outside SK:
$20 CDN x persons registered = $  $40 CDN x persons registered = $ 

PAYMENT OPTIONS
(Payment by cheque or credit card number must accompany this form and be RECEIVED by Dec. 18th. Sorry, no refunds.)

❏ MasterCard �   ❏ VISA �  ❏ Cheque (please mke cheque payable to Saskatchewan Pulse Growers)

         
Cardholder Name (PLEASE PRINT)   Cardholder Signature

         
Card Number   Expiry Date

Return Registration Forms to:
Pulse Days 2010

P.O. Box 32059, Erindale Postal Outlet, Saskatoon, SK S7S 1N8
Fax: 664-8626 (credit card orders only)

You can also register by phone. Call (306) 668-9101 during offi ce hours (8:00AM– 4:30PM, Monday to Friday).
Online registration is also available at www.saskpulse.com.

Pulse Days Participant 2
Name:               

Farm Name / Company Name:            

Address:              

City/ Town:      Province:     Postal Code:     

Phone:        Email:         

❏ I prefer to attend at Saskatoon Inn �  ❏ I prefer to attend at Prairieland Park

Permission to share information with sponsors
Sponsors of Pulse Days 2010 would like to contact you with information about their products and services. Do you give
your permission for Saskatchewan Pulse Growers to release your name, address, email and phone number to sponsors of
Pulse Days 2010 for marketing purposes?

❏ YES, I grant permission � ❏ NO, I do not grant permission
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Faba bean originated in the Middle 
East and has been grown for 
thousands of years around the 
Mediterranean. The crop spread 
to many other regions of the world 
with similar climates and growing 
conditions that favoured faba beans, 
like the cool temperate summers of 
Western Canada. 
 Today, faba beans have been 
grown on a very small scale for at least 
30 years in Canada. They do well 
in wetter areas (black soil zones) and 
have a strong ability to fi x nitrogen 
and leave some stubble behind for 
snow trapping. 
 So why don’t we grow more of 
them? Well, it all comes down to 
marketing. The traditional human 
market is centered around the 
Mediterranean where demand is very 
specifi c to seed size and colour. We 
were never able to supply the right 
kind, at the right yield, and at the 
right price. Lesson number one in 
marketing is: do not produce what 
people do not want. 
 Other suppliers like Australia, 
France, England and Germany had 
lower shipping costs (and some have 
subsidies) so this resulted in lower 
prices on the prairies, making faba 
beans unattractive to growers. We 
also gave up on breeding faba bean 
in the mid 1990s and since then 
our faba bean varieties have been 
imported from Europe where they 
were bred primarily for use as animal 
feed. Fundamentally, we were not 
competitive in traditional food markets 
in the Middle East or in the European 
feed market.
 With renewed emphasis on 

reducing nitrogen fertilizer costs and 
on gaining benefi ts from extended 
crop rotations, faba bean came under 
serious scrutiny again. It became 
obvious that to achieve the goal of 
having 25 per cent of the prairie 
cropping systems grow profi table pulse 
crops, which Saskatchewan is getting 
closer every year, we would have to 
expand the slate of pulse crops and 
develop markets.  
 So what are the markets?
 Unpredictable as always. We 
decided to breed for the traditional 
Middle Eastern markets. At the same 
time, we decided to breed for other 
markets, both existing and new 
markets. 
 An obvious local market a few 
years ago was the local feed supply 
(protein and carbohydrates) for the 
swine industry. To make economic 
sense in Canada, it was necessary 
to reduce seed size, and based on 
research in Europe, to produce zero 
tannin faba beans with white fl owers. 
We have been quietly breeding faba 
beans for six years now and some 
of the small-seeded elite lines with 
white fl owers are now reaching the 
stage of testing at multiple locations. 
We have fi ve or six in pre-breeder 
seed production. This research looks 
promising; however the swine industry 
has slowed down these days. 
  Another target became organic 
production systems, where there is a 
great need for a crop in the rotation 
that can both fi x nitrogen and trap 
snow. The small-seeded types will 
likely fi t the bill, but this market will be 
limited. 
 South Asia could also be a 
potential market. South Asia continues 

to experience a shortage of grain-
based vegetable protein, which we 
call pulses. Changes in cropping 
patterns and favourable economics of 
production of competing crops in an 
economy that can no longer afford 
manual labour has created a scenario 
where the pulse crop defi cit continues 
to grow. 
 In the late 1980s, green pea 
exports to South Asia started and 
then came yellow pea in the 1990s, 
sprinkled with a few chickpeas now 
and then. This was followed by red 
lentils since 2000, and now green 
lentils are moving to the same 
region. Wow, a market of 1.5 billion 
consumers who do not need to be 
convinced to eat pulses. Faba bean 
could in fact be the next Canadian 
pulse to gain acceptance in South 
Asia. We now have a lot of pea and 
lentil splitters so why not send split 
faba beans to our customers, especially 
since faba bean is unique among the 
major pulses because it has around 30 
per cent protein, whereas peas, lentils, 
chickpeas have around 23 per cent. 
 Producing and marketing faba 
beans needs to be given serious 
consideration in the near future, 
especially because the varieties we 
have been designing for this market 
are about to enter seed production. I 
often think about a sign posted on the 
wall above the desk of Mr. Kiet Thai, 
who was our chief pulse breeding 
technician a number of years ago. 
It read, “A plan without a deadline 
is only a dream”. Well, the faba 
bean plan is at the stage where the 
deadlines are looming – the question 
is, are you ready?

New Crop on the Horizon

Faba bean could be the 

next Canadian pulse 

to gain acceptance in 
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Bert Vandenberg is a Plant Breeder at the University of Saskatchewan’s Crop Development 
Centre. He can be reached at 306-966-8786 or bert.vandenberg@usask.ca. 

by Bert Vandenberg
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Faba beans have around 30 per cent 
protein content. 

Crop Development 

21



PulsePoint Magazine • October 2009

Pulse Markets - A Look Ahead

Even though pulse crops are produced and consumed all around the globe, 
the reality is markets are driven by only a handful of countries. 
 Of course, the behemoth in the pulse trade is India and its kharif 
(summer) crop that has caught a lot of attention in the marketplace. Keep 
in mind that India’s kharif pulses are mostly beans – not the crops we grow 
in Canada, but that does not mean they are not important for growers here. 
Pulses are widely substituted in the Indian diet and any hiccups in production 
of pigeon peas, mung beans, urd beans or other crops cause nervous ripples 
in chickpea, lentil and yellow pea markets. 
 Monsoon rains in June-September are critical for Indian crop production 
to support the kharif crops but also to fi ll irrigation reservoirs for planting 
the rabi (winter) pulses – chickpeas, red lentils and yellow peas. This year, 
the monsoon rains were very late in some regions and light in other areas. 
Delayed plantings and reduced crop potential has kept the market on edge. 
In typical weather-scare fashion, desi chickpea prices in India spiked by 
about $100 per tonne at the height of the panic, but have since subsided as 
later rains have been much better. 
 Despite the good late rains, kharif pulse acreage is still well below other 
years with limited opportunity to catch up. Compared to last year at this 
same time, pulse planted area in 2009 is 1.4 million acres lower, and is 6 
million acres smaller than 2007. As a side note, the scale on the left side 

of Figure1 is a good reminder just 
how large the Indian pulse crop is, 
compared to Canada.
  The net result of this lacklustre 
season is that pulse supplies in 
India will remain tight, at least 
until the rabi crop is harvested in 
early 2010. Remember though, 
irrigation reservoirs for the rabi 
season are being replenished now. 
Even so, we remain bullish on 
the prospects of Canadian pulse 
exports to India for the fi rst half of 
2009/10, if not longer.
 Last year, the big market factor 
that caused lentil prices to spike 
was the crop disaster that hit 
Turkey. The Turkish government 

Market Muse
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by Brian Clancey, Greg Kostal, Chuck Penner and Larry Weber
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Global Pulse Market Outlook
by Chuck Penner

Market analysts provide 

a global perspective on 

chickpea, pea and lentil 

markets in the future. 

Figure 1 Kharif Pulse Planting Progress
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recently released its fi rst estimate of 
the 2009 crop, which pointed toward 
a huge rebound in lentil production 
– at least at fi rst glance. Look more 
closely and you will see that lentil 
production is still well below average 
(see Figure 2). 
  Using this production estimate, 
we expect that based on domestic 
lentil consumption in Turkey at 
400-450,000 tonnes (t), their lentils 
imports in 2009/10 will need to be 
in the neighborhood of 50-100,000t. 
This will make things a little more 
challenging for Canadian exporters 
who shipped about 200,000t of 
lentils to Turkey last year. Even so, 
Turkey will not return as an export 
competitor this year, compared to 
their normal export volumes of 150-
200,000t each year.
 Production estimates just released for Australia point 
to a solid recovery for pulse crops. After three years of 
smaller crops, production of chickpeas is forecast to rise 
to 422,000t (up 12 per cent from last year), fi eld peas 
are projected at 366,000t (up 45 per cent) and lentils are 
expected to hit 130,000t (up 153 per cent). These new 
estimates are higher than last year’s numbers but, more 
importantly for the market, they are sharply higher than 
the previous projections for 2009/10. If these larger-

than-expected crops are achieved, it will allow Australia 
to rebuild export programs into Asian markets that 
Canada had all to itself in 2008/09.
 Demand for Canadian pulse crops will remain 
strong in 2009/10, but we do not expect the frenzied 
purchasing that we saw last year. As a result, prices will 
remain well-supported, once the pressure on prices from 
heavy harvest deliveries subsides. That said, conditions 
in world pulse markets will not provide enough lift to get 
prices back up to the highs seen last year.
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Figure 2 Major Pulse Production - Turkey

In putting together the puzzle that 
is the Canadian chickpea market, 
there are a couple of pieces that 
do not seem to fi t. In the March 
Seeding Intentions Report from 
Statistics Canada, chickpeas were not 
listed because of the small number 
of farmers growing the crop. That 
made some sense, given that we had 
already been expecting fewer acres 
due to uncompetitive returns. When 
the next acreage estimate came out 
in June, planted area was reported at 
175,000 acres, 59 per cent higher 
than last year.
 The next odd-shaped puzzle 
piece was the fi rst yield estimate that 
was released last month. Statistics 
Canada’s survey results pegged the 
yield at 1,609 pounds per acre – 200 
pounds higher than the previous 

Chickpea Market Outlook
by Chuck Penner

Figure 3 Canadian Chickpea Production & Yield
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In August, Statistics Canada estimated Canada’s pea 
crop size to be 3.1 million metric tonne (MMT) versus 
3.6 MMT last year. Since supply tends to be well 
understood, the focus here mainly involves demand 
considerations. 
 It is well-known that India is Canada’s main pea 
importer. Over the years, the Indian government has 
demonstrated that it will be actively involved in helping 
to create economic prosperity. Due to the number of 
people that live below the poverty line, the government 
is distributing subsidized food to those that need it across 
the country through a program called Public Distribution 
System (PDS). Related government strategies include 
banning pulse exports excluding chickpeas, reducing 

import tariff on pulses to 0 per cent and (giving State 
Trading Companies (those that act on behalf of the 
Indian government to purchase foreign pulses) the 
equivalent of a 15 per cent price subsidy. 
 The government has suppressed domestic prices 
(generally speaking and biased more to pulses) which 
have failed to allow for adequate production growth. 
This has been a government challenge. In 1950, India’s 
pulse production was eight-10 MMT, now it averages 
13-15 MMT. India relies on pulse imports to bridge 
gaps and to help the government meet objectives, as 
economic conditions warrant. 
 The Middle-East has a disproportionate amount of 
people on low income. Income is accelerating on the 

heels of faster economic growth. 
At around eight per cent, the Gross 
Domestic Product (GDP) in India and 
China is running much higher than 
developed countries like the United 
States (U.S.). When people’s income 
goes from really low to low, the 
majority of extra dollars are initially 
devoted to food. That is different 
than a person in a developed country 
that may instead choose to buy 
an extra discretionary item like an 
electronic gadget. 
 However, there are several 
new smaller players that have 
entered the world market trading in 
the past fi ve years. Extra tonnage 
is reaching people that were ready 
to consume it before, but can now 
because they fi nally have access to 
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Pea Market Outlook
by Greg Kostal

At time of writing, pea prices were indicated in Vancouver port at U.S. $230-240/t, which works 
back to an elevator bid approximately $5/bushel (bu) in the western half of Saskatchewan.

Yellow Pea Prices (Vancouver)
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Figure 4 Yellow Pea Prices

record set last year. Truth be told, we were not surprised 
at solid chickpea yields, since the area where they are 
grown has seen good conditions, but we are having a bit 
of a hard time believing they are that much better than 
last year.
  Of course we understand that the sample size for 
chickpeas is fairly small and the margin for error is 
sizable – Statistics Canada includes the proper cautions 
in its report. And because Statistics Canada’s survey 
is still the largest one out there, we will accept their 
numbers as the most reliable. Our point is that the 
picture is still fairly cloudy.
 Fortunately, the Canadian situation has little 

bearing on overall market direction, especially for 
desi chickpeas. Of course the developing situation for 
the India kharif pulse crop is important, but new (and 
higher) production stats from Australia are pointing 
toward some pressure on desi prices that will start 
showing up in late November.
 For large kabuli markets, Turkish production of 
575,000 tonnes is their largest crop since 2005 and 
is 11 per cent bigger than last year. In the short term, 
this will be a mildly negative factor for kabuli prices until 
prospects for the Mexican and Indian crops become 
clearer, especially in the New Year.
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it and/or have the extra income to 
afford it.
 In demand driven markets, 
especially when Asian importers 
can turn-on or turn-off the pulse 
buying tap in large volume, supply 
often takes a back seat. This implies 
that pea prices tend to journey to a 
destiny according to demand issues 
than supply. Since India subcontinent 
sets the price bar for most other 
edible pea importers, its respective 
demand tends to drive price 
discovery. 
 The Indian government changed 
inventory ownership rules recently. 
This was done to prevent hoarding 
concerns, while keeping domestic 
availability fl uid. This has had an 
effect by pushing more stored 
inventory into marketing channels. As a result, pea 
prices have softened. Arguably this situation does not 
change the likelihood that India will need to import 
approximately 1.25 MMT of yellow peas from Canada 
this crop year, it is just that the timing of monthly 
purchases is apt to be deferred a few months. This 
should also come at a time when Ukraine, France and 
U.S. exhaust exportable surplus, making Canada the 
most affordable origin for yellow peas.
 North American green pea production looks to 
project about 0.8 MMT, essentially unchanged for the 
past three years. As a rule of thumb, about 0.5 MMT 
of high quality green peas are needed to service generic 
demand, described as greater than fi ve per cent bleach 
demand where seed coat-color matters. Substitution 
at an appropriate price discount can accommodate 
balance of lower quality. This would suggest that higher 
quality green peas can grab traction at a $1.50-2.00/

bu premium to yellow, where $1/bu is considered to 
be normal and $3/bu infrequent and rich. Seasonally, 
a stronger demand exists in October-November, as 
Asia often needs fi ller-greens before the arrival of fresh 
vegetables from Khariff. This often is a good period to 
market green peas.
 Yellow pea prices are currently soft because of 
excess supply due to cheap offerings from Ukraine, 
U.S. & the European Union, and distress selling due to 
change inventory ownership rules in India. But a $5/bu 
or so farmgate price along the Saskatchewan/Alberta 
border seems to be fair to establish equilibrium, both in 
context of being competitive in domestic feed-blends 
and what should begin working into India tenders. 
Different than recent years is softer prices for competing 
crops, something that should get people talking about 
expectations for a modest increase in global pulse supply 
in 2010 cycle. Therefore, it makes sense to keep pea 
price objectives moderate. 
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Figure 5 North American Pea Production
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Lentil Market Outlook
by Larry Weber

“I do not think there is any other quality so essential to 
success of any kind as the quality of perseverance. It 
overcomes almost everything, even nature.” John D. 
Rockefeller (1839-1937).
 Farmers have an innate ability to remember the 
good prices and forget the bad. That trait allows them to 
persevere through adversity and yes, even through nature 
as Rockefeller so aptly put it. It is not often that I jump 
squarely in the bear’s camp this early in the marketing 

year; however, by the time you have completed this 
article, you should at least have a sense that this 
marketing year will be different than the previous two 
years. The lentil bull had a three-year run that thrived 
on lower production and a general uplift from other 
commodities but is looking fatigued - and rightfully so. 
For the fi rst time in Western Canada’s brief lentil growing 
history, there will be back-to-back lentil crops that exceed 
one MMT of production. The last time there were two 
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large crops back-to-back was in 
2004/05 at 916,000 MT, followed 
by 2005/06 at 1.164 MMT and 
the consequences on prices over the 
following two-year period cannot be 
ignored when looking at 2009/10 
lentil values this fall and into spring. 
 As I write this in the third week 
of September, the lentil harvest 
is over 75 per cent complete and 
looks to make it through without 
any major quality problems. Two 
days before Father’s Day in June, 
many (including me) were pondering 
the thought of how low the lentil 
crop production would be and 
given the cool weather, if it could 
actually make it to harvest without 
a severe frost. There was weather 
risk premiums built into new crop 
lentil prices based on the weather 
anomalies and it was not until the 
combines began harvesting in the 
central parts of Saskatchewan that 
you knew that this crop was going 
to set a new production record. 
 With all due respect to farmers 
in the west Central areas of 
Saskatchewan, lentil yields will fi nish 
above average. Another evident fact 
that must be taken into account is 
the shift from the traditional lentil 
acres in the west Central portion 
of the province to the central and 
south East portions that received 
more rainfall. Based on 2008 
harvest acres, the Swift Current and 
Regina areas now account for close 
to 40 per cent of the Saskatchewan 
lentil production. This area received 
timely rainfall and it is showing up 
in yields. At this time we know the 
lentil crop will be a record and if it 
is 1.2 MMT or 1.5 MMT, the result 
will be the same – there will be 
adequate supply for the 2009/10 
crop year.
 Large green, medium green 
and small green lentils will not have 
the same downside potential as 
red lentils because traditional world 
production will remain constant in 
2009/10. Red lentil production 
in Australia is set to increase 155 
per cent this year from 51,000 MT 
in 2008/09 to 130,000 MT in 
2009/10, according to the latest 

Figure 6 Lentil Production 000 tonnes
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Figure 7 Large Green Lentils

Figure 8 Red Lentils
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production estimate released from the Australian Bureau 
of Agriculture and Resource Economics (ABARE) on 
September 15, 2009. Exports from Australia will remain 
somewhat constant at 100,000 MT but it will leave them 
with ending stocks near 50,000 MT at the end of the 
2009/10 season versus 8-10,000 MT in 2008/09. 
 Estimates are still not fi nalized on Turkey’s red lentil 
crop but whether it is 250,000 MT or 300,000 MT 
– it is a substantial increase from the 90,000 MT they 
produced in 2008/09. The demand from Turkey and 
Pakistan to date would indicate that export levels to both 
countries will be hard pressed to meet last year’s levels 
given current Canadian pricing. The fi rst U.S. production 
estimate for lentils will be released in the November 10th 
Crop Production report but the Economic Research 
Service lentil production estimates indicate it is expected 
to rise at least 70 per cent over last year due in part to 
a 52 per cent increase in seeded acres and a favourable 
growing season. This year, importers have a choice 
between exporters in different countries. That alone is 
important for farmer’s to come to grips with. It is easy to 
be a bull when your competition is in the barn. You can 
decide to meander down the hill and pick and choose 
your partners. When the competition is out of the barn, 
looking over your traditional markets; the game changes 
and it is important that farmers realize the 2009/10 
lentil marketing strategy must change. 
 If you have read this far, by now you should be 
thinking of perseverance mode. You can resolve to 
wait the lentil market out until after harvest pressure 
has subsided and hope that the market will start the 
traditional climb higher at the start of the New Year but 
know that this year will be different than the past two 
we have witnessed because the world lentil pipeline has 

more suppliers this year than the last two. If you study 
the 2005 thru 2007 red and large green lentil pricing 
chart (the last time Western Canada grew two large back-
to-back lentil crops), prices languished near all-time lows 
for the better part of 18 months. 
 Price for types of lentils may remain subdued for 
some time as importers are fi nding any excuse to back 
away from higher priced contracts that were completed 
in June and July and processors are grading enigmatically 
diffi cult on new crop supplies as contracts get cancelled. 
This may not be the year to market your poorest lentils 
fi rst and wait for the grading to ease. With the amount of 
lentils available, supply will not be the problem as it has 
been in previous years. Processors can and will be highly 
selective. India is still a wild card in this equation but the 
amount of lentils that they normally import, even in a 
slow monsoon season such as this year, will not put much 
of a dent in the world supply. 
 Pay very close attention to outside markets (forex, 
crude oil, gold and other metals) because the next run 
in grain prices will not be determined by supply and 
demand – but by infl ation concerns. Until such time 
that these markets do turn around, it is much easier 
to persevere selling at profi table levels and given some 
of the lentil yields – there have been some amazing 
opportunities to maximize returns. If wheat, durum, oats 
and barley prices remain where they are today, and even 
if lentil prices halve from where there are today, do not 
be looking for a large reduction in acres for the 2010/11 
crop year and we could easily be looking at back-to-back-
to-back crops of 1 MMT or more. I dislike being a bear 
as much as you dislike reading about it so that makes us 
about even. 

2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase2008 2008 2008 2009 2009 2009 MT Increase  % Increase
 Acres Yield Acres Yield Acres Yield (lb/ac) MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008 MT Acres Yield MT over 2008 over 2008

Large Green Lentils 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6% 630,000 1430 408,642 815,000 1,400 517,550 108,908 26.6%

Red Lentils 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1% 780,000 1430 505,937 1,220,000 1,400 774,737 268,800 53.1%

Small Green Lentils 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5% 160,000 1430 103,782 215,000 1,400 136,531 32,749 31.5%

Other Lentils 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3% 40,000 1430 25,945 70,000 1,400 44,452 18,507 71.3%

TOTALS 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0% 1,610,000  1,044,306 2,320,000  1,473,270 428,964 41.0%

Figure 9 Sask Pulse Lentils
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Deciles are useful tools in knowing whether the price 
someone is willing to pay for your lentils, peas or 
chickpeas is good. They let you see where today’s 
market stands relative to the long history of these crops 
in Canada.
 By the third week of September, grower bids for 
most pulses had fallen from where they were when the 
2009-10 marketing year started.
 Large green lentil bids suffered the biggest drop, 
falling 34%; while red lentil bids were down 33%, 
medium green down 33% and small green bids were 
down 27%. Even so, prices being paid were still at the 
upper end of their historical price range.
 Large and small green and red lentil bids were in 
decile nine territory. This means they have been lower 
90 per cent of the time since 1988. Medium green lentil 
bids were in decile eight territory, which means they 
have been lower 80 per cent of the time. One way to 
look at this is to remind yourself that there is still more 
risk of prices falling than rising.
 This feels particularly true for red lentils. Canada is 
harvesting a record crop this year, while the demand 
outlook for the Indian subcontinent is uncertain.
Monsoon rains were below normal, yet important 
summer season pulse growing areas received enough 
rain to encourage a bigger area than last year. Pigeon 
peas are an important summer pulse in India. When 
there is a short crop, they will import green lentils, 

remove the skins, and sell them as a substitute. This 
year’s crop is expected to be bigger than last year, 
suggesting green lentil imports will be down.
 Recent visitors to India say there are indications 
farmers will increase their rabi or winter season red lentil 
area. That harvest starts in February. If production rises, 
import demand could slip in 2009. The winter pulse 
areas were the ones which received the least monsoon 
rainfall and will rely more on rains during the growing 
season to reach their yield potential. Even so, importers 
are already reluctant to buy more red lentils for shipment 
after November.
 Statistics Canada will issue its second crop 
production estimate on October 2. Many people 
expect the lentil production number will be increased. 
Processing plants have been consistently reporting good 
yields and quality.
Markets are starting to “price in” an increase in the 
Canadian crop estimate, but, most buyers believe prices 
will drop more. This is clearly the view of many green 
lentil importers in South America as some are indicating 
they will not start buying more lentils until at least 
the Anuga food show in Cologne, Germany in early 
October. 
 Last month, we mentioned green and red lentil 
prices often fall in the October through December 
period. So far, nothing has happened to suggest a 
different pattern.

Lentil Deciles Still High 
by Brian Clancey

Figure 10 Lentil Deciles           
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Figure 11 Field Pea and Chickpea Deciles
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Since the start of the marketing year, pea prices have 
shown the same downward trend as lentils. Yellow pea 
bids dropped 26 per cent during the fi rst six weeks of the 
marketing year, while green peas bids were down 13 per 
cent. Green peas are still in decile nine territory, while 
yellow pea bids have plunged into decile three territory. 
This means yellow pea growers bids have only been 
lower 30 per cent of the time since 1988.
 The kind of price drops we have seen since July 
are never welcomed by farmers. They always mean 
lower gross revenues for the year and less profi t. More 
importantly, dramatic declines over a short period of time 
can hurt you in unexpected ways.
 During the previous two years, markets seemed to 
spend more time going up than down. When prices 
go up, buyers seem easier to deal with, especially over 
grades. If spot markets are a lot higher than the face 
value of your contract, companies sometimes widen 
their ideas of what a No. 2 or extra No. 3 grade lentil 
looks like. But, when markets fall well below the face 
value of the contract, grading seems to get tougher and 
buyers would rather release you from the contract than 
negotiate a grade discount.

 It is very important to know what is coming in 
from your fi elds and not mix qualities in your bins. Be 
careful that what you are delivering falls well within the 
specifi cations for the grade you sold.
 Whenever you deliver lentils or other specialty 
crops, especially against contracts which are above the 
current market level, take good representative samples 
of the product you deliver. It is best to do this with the 
plant manager when it is being unloaded so there is no 
dispute over when, how and what was sampled. Split 
the sample with the plant and get enough so that you 
can independently submit it to the Canadian Grain 
Commission or a certifi ed third party for grading.
 These are important steps to take. There are 
numerous reports of companies asserting that the grade 
delivered was not the same as specifi ed on the contract. 
Instead of applying a grade discount, they are releasing 
people from the contracts. Suddenly, a 45 cent sale of 
No 2 reds or 40 cent sale of No 2 large green lentils 
become 18 to 20 cent extra 3 reds or 21 cent extra 
3 large greens. Two years of rising prices has made 
everyone complacent about delivering lentils. There is no 
room for complacency in today’s market.
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Pulse Profi le 

by Patty Milligan

Giving the Gift of Pulses 
According to the 2007 Canada 
Survey of Giving, Volunteering 
and Participating, 84.4 per cent of 
people in Saskatchewan contribute 
to charitable organizations every 
year. That number has held 
steady for while. The reasons 
Saskatchewan citizens say they 
donate include compassion towards 
people in need (88 per cent), 
helping a cause in which they 
personally believe (87 per cent), 
and wanting to contribute to the 
community (82 per cent). 
 Like the majority of the province, 
Moose Jaw-based Simpson Seeds 
has made giving a regular part of 
their company’s operations. In 
this respect, Simpson Seeds may 
be completely ordinary. That’s 
how Elyce Simpson-Fraser sees 
it—she is modest as she talks about 
three charitable initiatives that 
the company has taken on. She 
is the third generation working in 
the family operation, which has 
been shipping and supplying high 
quality pulse products to the global 
market for thirty years. Offi cially, 
Simpson-Fraser is a junior trader 
for the company, but some of the 
work she is doing might lead you to 
think that she is no ordinary junior 
trader, and that Simpson Seeds is no 
ordinary company. 
 In July 2009, a container of 
split red lentils arrived in India 
for distribution to hungry people 
in poverty-stricken areas of the 
interior. Those lentils were from 
Saskatchewan—shipped by Simpson 
Seeds in May and processed by 
Westgate Mills Inc., a lentil splitting 
plant that is a division of Simpson 

Seeds. It took more than a year 
of coordination to get them there. 
Simpson-Fraser organized each step 
and her family’s company footed the 
bill—from the labour and processing 
to the stuffi ng into containers 
and shipping. The company was 
motivated to donate the lentils 
after making a connection with 
Victory Churches International (VCI) 
through the Victory Church they 
attend in Moose Jaw. A VCI contact 
in India is currently overseeing the 
distribution of the lentils to anyone 
who is in need. 
 Meanwhile, Simpson-Fraser 
has already coordinated a second 
shipment of pulses—this time a 
container of Richlea lentils to Kenya. 
The recent civil unrest there has 
created many problems, including 
food shortages. Simpson-Fraser 
took on an additional challenge—
soliciting the help of other 
companies to ship the container. 
She was blown away by their eager 
response. 
 “Everyone said yes immediately. 
We had contributions from every 
part of the line, donations by 
the growers, processing and 
labour through us, the intermodal 
transportation was taken care of, 
and the stuffi ng into containers in 
Vancouver. Companies were happy 
to get on board,” explains Simpson-
Fraser. 
 With more organizations 
involved, she hopes it will be 
possible to send more than one 
container per year. 
 Ron Wagner, a Saskatchewan 
resident working with the California-
based organization Gleanings for the 

Simpson Seeds has 

made giving a regular 

part of their company’s 

operations. 
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Simpson Seeds/Westgate Mills Inc. is a 
family owned and operated pulse processing 
and splitting plant.
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Hungry, says, “There are actually 
a lot of very generous people who 
want to assist in feeding the hungry.” 
That’s what he found when he 
recently met with Greg Simpson of 
Simpson Seeds and Francis Gaudet 
of Belle Pulses at the Saskatchewan 
Pulse Growers annual Pulse Days 
conference. Both expressed interest 
in the work of Gleanings for the 
Hungry and subsequently donated 
loads of pulses. 
 Wagner found an Alberta trucking 
company to haul the donations to 
California at no charge where they 
become part of a soup mix made up 
of dried vegetables and herbs. Since 
1982, an army of volunteers has 
spent each January to May blending 
and packaging this soup mix. This 
year, Gleanings supplied hungry 
people around the world with 27.7 
million 8-oz soup servings. Recent 
shipments made their way to Haiti, 
South Africa and Paraguay. Many 
of the people who received the 
food were children who, Wagner 
says, expressed “great delight and 
thankfulness.” 
 For Wagner, the addition of 
peas and lentils is “a huge plus for 
our soup mix in terms of nutrition 
because of the high level of protein.” 
He aims to reach more processors 
and producers in Saskatchewan 
and urges those who are interested 
in donating to contact him. Like 
Simpson-Fraser, Wagner doesn’t 
blow his horn very loudly. He 
maintains, “We have nothing 
to boast about. We have a clear 
mandate to feed the hungry.” 
 The nutritional benefi ts of lentils 
are not lost on Jeannie Coe, primary 

care nurse at the La Ronge Medical 
Clinic. When she and her fellow 
health care practitioners spearheaded 
the Diabetes Education Network 
(DEN), lentils were at the top of 
their wish list. The goal of DEN is 
to provide support to people with 
diabetes and chronic disease. A 
group of 10-20 people gathers one 
morning each month at a venue in 
the community to visit and cook. 
DEN emphasizes foods that provide 
the best combination of health, cost-
effectiveness, and nutrition. 
 “That,” Coe says emphatically, 
“is inherently the lentil.” 
 The Canadian Diabetes 
Association also specifi cally identifi es 
lentils as a food that may help 
control diabetes. Unfortunately, 
lentils are not found on store shelves 
in La Ronge. With no budget line for 
food ingredients, Coe contacted the 
Saskatchewan Pulse Growers seeking 
discounted or donated lentils. Almost 
immediately, she received a call 
from Elyce Simpson-Fraser, followed 
by 200 kilograms of lentils from 
Simpson Seeds—a donation Coe 
describes as “incredibly generous.” 
 Simpson-Fraser is happy to 
support DEN because “it’s really 
good getting people to realize 
what lentils can do for their diets. 
Incorporating lentils in this case 
is not about hunger, it’s about 
people’s overall health.” Coe feels 
it is awesome to have that kind 
of support from Saskatchewan 
producers and the response from the 
participants has been amazing. 
 Many people in the group had 
never eaten lentils before. A few 
participants at fi rst raised their 

eyebrows at the idea of a meatless 
chili, but now they eagerly take home 
a 2-cup package of lentils and a new 
recipe developed by DEN’s dietitian. 
Coe feels uplifted about how things 
have turned out especially because 
“dealing with chronic diseases can 
be overwhelming.” In a community 
where diabetes is almost endemic, 
lentils are turning out to be an 
important food. While she cannot 
praise Simpson Seeds enough, Coe 
thinks she will also direct future 
requests to other processors to get 
more people involved. 
 It has been a busy year for 
Simpson-Fraser. As to what new 
projects Simpson Seeds may take on 
in the future, she cannot really say. 
The fall has arrived and everyone’s 
attention is on the incoming crop. 
What is certain is that they will 
be giving. According to Simpson-
Fraser, “It’s not a company policy 
written on paper. It’s more like a 
family value.” Simpson Seeds wants 
to participate in the community 
locally and internationally, partly to 
promote pulses, but mainly because 
Simpson-Fraser says “it’s important 
to remember where we came from 
and how we got here. It keeps 
us grounded. We are incredibly 
fortunate to be in the position we 
are in and there is no reason why we 
can’t share.” 
 Simpson-Fraser hopes that 
talking about these endeavors will do 
one thing—encourage others to give 
too. Surely there are other ordinary 
companies out there ready to do 
some extraordinary work. 

Websites
 www.simpsonseeds.com www.victoryint.org

 www.gleanings.org www.mcrrha.sk.ca
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Research & Development
• SPG sponsored the 7th Canadian Plant Genomics 

Workshop held in Saskatoon. SPG staff had the 
opportunity to meet Canadian researchers and 
internationally-renowned scientists to discuss recent 
advances in genomics research. SPG set up a booth and 
had the opportunity to hand out information. 

• SPG established Cropportunity Teams for pea, lentil and 
chickpea to assist in the identifi cation and prioritization 
of research areas for the Agri-Science Cluster program 
developed by Agriculture and Agri-Food Canada. We also 
surveyed stakeholders for research needs and are now 
compiling results.

Variety Release Program
• On July 22, 2009 SPG held their annual Select Grower 

Field Day. Over 50 Select status seed growers and 
processors turned out for the event. Pulse breeders at the 
University of Saskatchewan’s Crop Development Centre 
(CDC) toured attendees through plots featuring new pulse 
varieties that may be released in the future. 

• SPG staff attended the Canadian Seed Growers 
Association AGM and the Canadian Seed Trade 
Association AGM in July.

Communications
• SPG hosted a small group of Japanese delegates from 

the Japan Pea & Bean Importers Association. SPG took 
the group on a tour of the CDC, gave a presentation 
about SPG‘s programs and activities, toured a pulse 
processing plant and hosted a reception for the group 
and members of the Trade. 

• SPG Board and Staff attended the annual Canadian 
Special Crops Association conference in Winnipeg this 
July. Attendees heard presentations on different topics 
such as the health benefi ts of pulses, market outlooks and 
pulse production and marketing from an international 
perspective. SPG set up a booth and were given the 
opportunity to network with over 350 attendees. 

• SPG staff met with the Saskatchewan Agri-Food Council 
Board of Directors in July to present information about 
SPG and the success of our industry.

• SPG staff attended the Grand Opening of Westgate Mills 
Inc. and the 30th Anniversary of Simpson Seeds. 

*Visit the SPG website at www.saskpulse.com for news and updates listed on our 
homepage weekly.

by Amanda Olekson and Ron Mantyka 

Working for You 

SPG Updates 

Micronutrient Profi ling of Saskatchewan Pulses 
to Determine Potential Biofortifi cation Strategies
Dr. Albert (Bert) Vandenberg, along with researcher Dil 
Thavarajah, both from the University of Saskatchewan 
are in the fi nal stage of a research project to understand 
how the micronutrient content in a seed is affected by seed 
genetics and the environment. This project is evaluating 
the micronutrient profi le of nine essential micronutrients in 
Saskatchewan pulse crops under a range of environments 
to assess the potential for nutritional marketing strategies 
for specifi c micronutrients and the potential for genetic 
improvement strategies for biofortifi cation. To date, the 
researchers have found iron and zinc level in lentils to be 
relatively high, and heritability estimates were moderately 
high, indicating good potential for genetic improvement. 
The research results from the selenium analysis were 
published in the Journal of Agriculture and Food Chemistry. 
Commercial interest in this project is high and export 
companies would like to be involved in market development 
activities. 

Identifi cation of SNP Markers Linked to 
Ascochyta Resistance in Chickpea for Cultivar 
Improvement in Canada 
Dr. Lone Buchwaldt, Agriculture and Agri-Food Canada, 
Dr. Andrew Sharpe, National Research Council - Plant 
Biotechnology Institute and Dr. Bunyamin Tar’an, 
University of Saskatchewan recently completed a research 
project to identify single nucleotide polymorphism (SNP) 
and Microsatellite or simple sequence repeat (SSR) markers 
linked to ascochyta resistance in chickpea.This information 
will help select chickpea lines with different ascochyta blight 
resistance. Microsatellite or SSR markers have been used 
for marker-assisted selection in many plant species. Six 
new Quantitative Trait Loci (QTLs) have been identifi ed, 
which are stretches of DNA that are linked to ascochyta 
resistance. A suite of new tools has been developed to allow 
faster selection and pyramiding of useful resistance genes 
in new cultivars in areas where ascochyta blight is a serious 
problem. 

Your Check-off Dollars at Work
Below are highlights from SPG funded research projects that are currently being conducted or have recently been completed. For more 

information about SPG funded research projects, please contact Kofi  Agblor, Director of Research at kagblor@saskpulse.com or 306-651-0859 
or Ron Mantyka, Research Project Manager at rmantyka@saskpulse.com or 306-668-0591. 
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Beans are a high-value pulse crop 
originating in central and South 
America. They are a warm-season 
legume, which means they are not 
entirely adapted to our climate and 
most imported material does not 
mature here. 
 The biggest advances in bean 
breeding over the last 20 years at 
the University of Saskatchewan’s 
Crop Development Centre (CDC) 
have been in the areas of earlier 
maturity and upright growth 
habit; two characteristics that are 
necessary to make this crop work 
in an environment where seeding is 
late and the plants needs to mature 
before a fall frost damages the seed. 
With early maturing germplasm now 
available, bean breeding objectives 
have expanded to include a larger 
emphasis on quality to capture 
marker premiums. We have been 
in constant dialogue with exporters, 
importers and consumers to identify 
the main quality considerations for 
the major markets. 
 Probably our most exciting 
improvement in the last few years 
has been the development of slow-
darkening pinto beans. Pintos have 
a bad habit of turning dark brown in 
storage which leads to a demotion 
of grade and a lower price. We 
have identifi ed pintos that resist this 
darkening and stay brighter longer, 
allowing exporters to ship a No. 1 
bean in the spring when everyone 

Bean Breeding at the Crop 
Development Centre

Bean breeding objectives have expanded to include 

a larger emphasis on quality to capture market 

premiums. 
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Kirstin Bett is an Associate Professor and Plant Breeder at the University of 
Saskatchewan’s Crop Development Centre. She can be reached at k.bett@usask.ca. 

Crop Development Centre

by Kirstin Bett

else’s have already slipped to a No. 2 
or No. 3. These beans are now being 
marketed as a premium quality bean 
into the United States and Mexico. 
 Black and yellow beans are two 
other popular market classes in 
Mexico that are paid premium for 
beans with appropriate colour, size 
and shape. We have been working 
hard to develop a yellow bean that 
will mature in Saskatchewan and be 
acceptable in the marketplace. We 
are almost there with one line in the 
second year of registration trials. 
Black beans that have plump seeds 
with non-shiny seed coats and that 
are fully black in colour also form a 
large part of the breeding material 
being evaluated. 
 The CDC bean breeding program 
is also making advancements in 
diseases in beans. Common bacterial 
blight (CBB) is a disease that can 
reduce yield, especially in warm 
years and under irrigation. Together 
with breeders at the University 
of Guelph and funding from the 
Saskatchewan Pulse Growers, 

along with other provincial pulse 
organizations across Canada and the 
Natural Sciences and Engineering 
Research Council (NSERC), we have 
spent the last fi ve years moving 
genes for tolerance to CBB from 
late-maturing navy beans from 
Ontario into early maturing beans 
for Western Canada using marker-
assisted selection and fi eld screening. 
We now have a slow-darkening pinto 
cultivar with tolerance to CBB as well 
as black, navy, red and yellow lines 
being evaluated in yield trials. 
 As for long-term goals, we are 
trying to improve the tolerance 
of dry beans to cold stress. Beans 
do not like cool (never mind cold) 
temperatures and this places a 
huge constraint on their ability to 
grow and mature in Saskatchewan. 
Tepary beans are a distant relative 
that have been shown to be more 
tolerant to various stresses and we 
are attempting to incorporate this 
tolerance into dry bean germplasm. 
By addressing these issues we can 
open up new acres for cultivation for 
this high-value pulse crop.

Dr. Kirstin Bett is a bean Plant Breeder 
at the University of Saskatchewan’s 
Crop Development Centre. 
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On Point

Getting to Know Your Board 
Members 
David farms 3,400 cultivated acres 
with his father and his brother 
on the family farm near Lancer. 
Crops grown include lentils, kabuli 
chickpeas, coriander, durum wheat 
and canary seed. He is currently 
employed as General Manager 
and Director of Canpulse Foods 
in Kindersley – a special crop 
exporting and processing plant 
that primarily deals with lentils and 
canary seed. His past experience 
includes both small plot research 
and sales experience. He is currently 
representing Saskatchewan Pulse 
Growers (SPG) on the Pulse Canada 
Board and the Canadian Grain 
Commission Western Standards 
Committee and Pulse Sub-
Committee. David joined the SPG 
Board in 2006.

Simpson Seeds Celebrates 30 
Years and a Grand Opening 
Simpson Seeds, a Saskatchewan 
processing and exporting plant, 
celebrated a 30-year milestone 
this July by inviting producers, 
international guests, media, 

government and other members 
of the pulse industry to their plant 
in Moose Jaw, SK for this special 
occasion. Simpson Seeds is a 
family owned company that was 
incorporated in 1979 and operates 
two plants in Moose Jaw, a grain 
elevator in Kyle, and a seed-cleaning 
plant in Swift Current’s Canadian 
Pacifi c Railway yard.
 The celebration also marked the 
grand opening of Westgate Mills 
Inc., a lentil splitting plant at the 
Moose Jaw location that is being led 
by the third generation of Simpson’s 
- Tyler, Trevor, Jamie, Elyce and 
Nicole. 

Nominations Open for SPG 
Directors
If you are a registered pulse 
producer (i.e. you have sold a 
pulse crop and paid check-off in 
the last two years) and would like 
to be instrumental in growing 
Saskatchewan’s pulse industry, 
fi ll in the nomination form found 
on page 17. It must be signed by 
three other registered pulse growers 
and submitted to the SPG offi ce 
no later than 12:00PM on Friday, 
October 23, 2009. For additional 
information, please call the offi ce at 
306-668-0032.

Pulse Agronomy Network 
Bulletins Available by Email 
The Alberta Pulse Growers (APG), 
with support from SPG sends out 
two bulletins each month called 
the Pulse Agronomy Network 
(PAN). This bulletin provides timely 
answers and supporting resources 
to agronomists and farmers. To 
sign-up and receive this bulletin 
via email, please contact APG at 
offi ce@pulse.ab.ca. To view past 
issues, please visit the APG website 
at www.pulse.ab.ca or the SPG 
website at www.saskpulse.com. 

Winter Pulse Workshops
SPG and the Saskatchewan 
Ministry of Agriculture are once 
again offering Regional Pulse 
Development Workshops in 

February 2010.
Mark your calendar now! 
• Monday, February 1, 2010  

Swift Current 
• Tuesday, February 2, 2010 

Moose Jaw
• Wednesday, February 3, 2010 

Weyburn
• Thursday, February 4, 2010 

Yorkton
Additional information will be 
posted on SPG’s website at 
www.saskpulse.com. 

Peru Free Trade Agreement 
for Pulses
On August 1, 2009, the Honourable 
Stockwell Day, Minister of 
International Trade and Minister 
for the Asia-Pacifi c Gateway, 
announced that the Free Trade 
Agreement (FTA) signed by Canada 
and Peru entered into force. Also 
entering into force at the same time 
as the Canada-Peru FTA, are the 
Labour Cooperation Agreement 
(LCA), and the Agreement on 
the Environment. The Canada-
Peru FTA immediately eliminated 
import duties for all pulses and 
special crops traded in signifi cant 
volume with Peru. Duties for peas, 
lentils, chickpeas, canary seed and 
sunfl ower seed have now been 
eliminated. Duties on dry beans will 
be phased out over a fi ve to 10-year 
period. Canadian pulses and special 
crops are back on a level playing 
fi eld with the United States. 

Want More Pulse Recipes? 
Do you want to include more pulses 
in your family’s meal plans but you 
are not sure what to do with them? 

Getting to Know Your Board 

Photo by Frank Scheme Photography
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Contact the SPG offi ce at 306-668-
0350 or pulse@saskpulse.com to get 
a copy of our new recipe booklet. You 
can also sign up today to be added 
to our monthly recipe email list to 
get great pulse recipes emailed to 
you each month. To sign up, email 
rkehrig@saskpulse.com and indicate 
that you would like to be added to the 
Monthly Recipe Email List. Check out 
some of these great blogs and websites 
for more great pulse recipes:
• www.dinnerwithjulie.com
• www.homefordinner.blogspot.com
• www.lesliebeck.com
• www.passionforpulses.com/

tips.html

International Agent for Dry 
Field Pea Varieties
Alternative Seed Strategies under 
agreement with the University of 
Saskatchewan’s Crop Development 
Center (CDC), SPG, and Nodricks 
Norsask Seeds Ltd., has been 
appointed the International Agent 
for the representation of CDC dry 
fi eld pea varieties. This agreement 
extends to the commercial 
production and sale for export 
or arrangement for commercial 
production and sale for export of 
the Pedigreed seed varieties. The 
collection and submission of these 
royalties is compulsory on all non 
domestic sales of such varieties used 
for planting and is the responsibility 
of the exporter, whom is solely liable 
for such remuneration. As such, 
authorization and formal consent of 
international sales of these varieties 
for planting are required prior to 
shipment. For more information 
regarding the Listed Varieties, 

License Agreements, Germplasm 
Agreements and Export Protocols, 
please contact Alternative Seed 
Strategies offi ces in Canada at (306) 
873-2345 or in the United States at 
(641) 672-9651.

Prairie Pulse sold to 71 
Capital Corp. 
Prairie Pulse has announced they 
have agreed to sell their company to 
71 Capital Corp. 71 Capital Corp. 
is a 
Capital Pool Company (CPC) trading 
on the TSX Venture Exchange 
(TSXV) under the symbol SVN.p 
based in Toronto, ON. Allan Wagner, 
President of Prairie Pulse intends to 
continue his management role within 
Prairie Pulse affairs. 

SPG Funded Research Project 
Featured in Scientifi c Journal 
and in Globe and Mail
The August 2009 issue of 
Diabetologia, a scientifi c journal for 
diabetes published a paper stemming 
from a meta-analysis of pulse and 
diabetes related research. The paper 
presented research results from a 
project that Dr. Cyril Kendall and 
Dr. David Jenkins are working on 
at the University of Toronto looking 
at developing low glycemic index 
breads from pulses and a clinical 
evaluation of pulse-based diets with 
diabetes. This article was selected as 
the Editor’s Choice for the August 
issue. In addition, the Globe and Mail 
printed an article about the research 
results citing that a diet rich in pulses 
can help regulate blood sugar, lower 
cholesterol and blood pressure 
and guard against heart attacks 

and cancer. SPG provided funding 
for Dr. Cyril Kendall to attend a 
scientifi c conference in Spain to 
present the results from his research 
as a vital part of SPG’s research 
communications program. 

Pea Samples Needed
A program to determine the 
nutrient content of the major feed 
ingredients used in Western Canada 
is underway at the University 
of Alberta to provide the feed 
industry and growers with a better 
understanding of what peas, barley 
and wheat are worth nutritionally 
and fi nancially. The researchers are 
developing tests that can determine 
the nutritional quality of pea. 
However, they require samples with 
a wide range of nutrient levels to 
make this possible. Pea samples are 
challenging to source because two 
pea samples that look identical may 
be very different nutritionally, while 
samples from different grades may 
be nutritionally identical. Alberta 
Crop Industry Development Fund 
(ACIDF) has asked the Canadian 
Grain Commission (CGC) to scan 
samples collected in the Harvest 
Survey program and identify the 
samples most likely to be nutritionally 
unique. Please support this project 
by either submitting samples to 
the Canadian Grain Commission 
Harvest Survey envelopes prior to 
November 1, 2009, or by adding 
your name to the Harvest Survey 
sample list at: https://grainscanada.
gc.ca/wa-aw/hss-eri/nu-nu/newuser-
nouvelutilisateur-eng.asp. 

For more information about SPG activities, please call 

306-668-5556 or email pulse@saskpulse.com 

or visit www.saskpulse.com
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Saskatchewan Pulse Growers 
(SPG) three-year strategy targets 
producer check-off dollars towards 
four program areas to achieve our 
vision of a sustainable and profi table 
Saskatchewan pulse industry. These 
areas are: increasing demand; 

by Garth Patterson, Executive Director

Improving Quality and 
Production of Our Pulses 

Closing Thoughts
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Figure 1 Canadian Pulse Production Levels (excluding soybeans)
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increasing production; representing 
the pulse industry and attracting 
resources. 
 Our number one priority is the 
improvement of the quality and 
production of pulse crops. SPG knows 
from our producer surveys that this 
is also your top priority. We continue 
to increase research investments in 
breeding, agronomy, plant nutrition, 
plant diseases, and environmentally 
sustainable rotations.
 Growth in world demand for 
Saskatchewan pulses has lead to a 
36 fold increase is pea, lentil and 
chickpea production in Saskatchewan 
since 1985. Our average annual rate 
has been 5 per cent over the past 10 
years. (See Figure 1). Saskatchewan’s 
climate, soils, production technology 
and research capacity have contributed 
to our competitive advantage in 
the production of high quality peas 
and lentils. 
 We are involved in extensive 
pea, lentil and chickpea research 

and development clusters that have 
been developed over the past 20 
years under the leadership of the 
University of Saskatchewan’s Crop 
Development Centre (CDC).
 The success of Saskatchewan 
pulses and increases in production 
levels in the last 20 years is really 
the contribution of the CDC’s world 
renowned breeding program. Our 15-
year, $21 million investment into this 
program gives SPG the opportunity 
to work with world-leading pulse 
researchers and gives Saskatchewan 
pulse producers access to the best 
varieties available on a royalty free 
basis through SPG’s Variety Release 
Program.
 We look forward to continuing 
to work with the CDC to provide 
producers with the best varieties 
available, and to increasing knowledge 
in production technology. We want 
to ensure that pulses continue to be a 
profi table choice for producers.
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SPG has a new pulse recipe booklet available!

Want More Pulse Recipes?

Have you tried baked biscuits with lentil purée? 
Or a pulse and barley salad with a lazy perogy 
made from bean purée? Get these and other 

nutritious pulse recipes in our new recipe booklet!

To get your FREE copy of Pulses: Cooking with Beans, 
Peas, Lentils and Chickpeas, please email us at 
pulse@saskpulse.com or call us at 306-668-0350.



Smart Farmers Read the Fine Print
* On average, Next Generation TagTeam inoculants for pea and lentil outperformed competitor, single-action (nitrogen fixing only) inoculants by 6% in farmer-conducted split-field trials. That’s an
average increase of 2.1 bushels per acre, for a net return of $10.52/acre. Net return is calculated after the cost of the inoculants is removed, using current commodity prices of $19.60/bu for lentils
and $5.85/bu for peas. See our website for details. ® TagTeam and MultiAction are registered trademarks of Novozymes A/S. © 2009 Novozymes. All rights reserved. 9080 09.09 LUNA 2009-21794-01

More yield

Next Generation TagTeam® is the only inoculantis the only inoculant

that delivers increased phosphate efficiencythat delivers increased phosphate efficiency

and more fixed nitrogen for more yield.and more fixed nitrogen for more yield.

TagTeam’s MultiAction® combination of N-fixingcombination of N-fixing

and P-solubilizing microbes results in a synergyand P-solubilizing microbes results in a synergy

that produces 106% higher yield than anythat produces 106% higher yield than any

other inoculant.

Choose TagTeam for the best phosphate andChoose TagTeam for the best phosphate and

nitrogen use efficiency – and getnitrogen use efficiency – and get

the best yield and best value in

pulse inoculants.

WEBSITE: www.bioag.novozymes.com WEBSITE: www.bioag.novozymes.com 

1-888-744-5662

Novozymes is the world leader in bioinnovation. Together withNovozymes is the world leader in bioinnovation. Together with
customers across a broad array of industries we create tomorrow’scustomers across a broad array of industries we create tomorrow’s
industrial biosolutions, improving our customers’ business, and theindustrial biosolutions, improving our customers’ business, and the
use of our planet’s resources. Read more about Novozymes atuse of our planet’s resources. Read more about Novozymes at
www.novozymes.com.


