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With 8% more yield
than other inoculants, it
makes a welcome addition
to any operation.

Chances are if you grow peas or lentils you’re already using inoculants.
What you may not realize is they’re not all created equal. That’s why you
should insist on Nodulator® XL. With the most active strain of rhizobia, it
improves nitrogen fixation for increased root biomass and top growth. It all
adds up to higher yield potential. So when you choose Nodulator XL, we
suggest you think ahead to harvest time—and think big. To find out more,
visit agsolutions.ca/nodulatorxl or contact AgSolutions® Customer Care
at 1-877-371-BASF (2273).

Always read and follow label directions.
AgSolutions is a registered trade-mark of BASF Corporation; and NODULATOR is a registered trade-mark of BASF, all used with permission
by BASF Canada Inc. © 2014 BASF Canada Inc.
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Chair’s Message

Chair’s Message

Setting sights on China in 2015

A

s farmers proceed through a difficult
harvest, many are speculating on
the impact delays will have on markets
across the globe. With Saskatchewan
being a key influence in the pea and
lentil markets, the world is expected to
feel the effects of the province’s harvest
setbacks.
The Chinese market continues to
be a market of significant importance
to Canadian pea growers, with imports
expected to reach one million tonnes
in 2014, and speculation that demand
will grow to 1.4 million tonnes by 2016.
These figures have China surpassing
India as Canada’s largest import market
for yellow peas.
The primary reason for the spike in
imports to China is due to the growing
market demand for value-added
ingredients such as pulse protein and
starch. With a population of 1.4 billion
people, China is seeing a growing
consumer demand for healthier food
products, which is an area pulse crops
and their ingredients are well suited
to fill. Processing capacity for pulse
ingredients in China is expected to reach
320,000 tonnes in 2014, and more than
double that amount to 690,000 tonnes
in 2015.

In 2010, Saskatchewan Pulse
Growers (SPG) recognized the
opportunities for pulses in the Chinese
market, and supported Pulse Canada’s
work with the Chinese Cereals and
Oils Association (CCOA) to explore
opportunities for collaboration. This
resulted in the development of a
research project that is currently
underway, co-funded by SPG and
Alberta Pulse Growers (APG), examining
the use of pulse flours in traditional
Chinese staple food products such as
steamed breads/buns, dry noodles,
and biscuits/cookies. China has a huge
commercial flour market and increased
pulse flour utilization in China is an area
of focus for expanded market demand
in China.
Within this project, which is
expected to be complete in April of
2015, CCOA researchers will work with
food industry partners to test the pulsebased food products in large-scale
Chinese commercial facilities, ensuring
that the final outcomes of the research
will be easily adapted within the food
industry’s existing operations.
In mid-November, SPG, along with
APG and Pulse Canada, will be visiting
the CCOA research facilities to review

the research that has been conducted
to date, and to further understand
how the current work with the CCOA
fits within the pulse industry’s broader
commercialization strategy.
The opportunity for continued
growth of market demand is an
exciting one for Saskatchewan pulse
growers. With a strategic goal of
increased profitable production within
the province, it is important that SPG
continues moving forward in growing
the demand for the various pulse crops
growers will be producing. China is just
one of many market opportunities that
pulses are poised to fill. On behalf of the
SPG Board of Directors, we wish you
success in the completion of harvest
and in the marketing of your new crop.
Sincerely,

Morgan Nunweiler
Chair
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Message from the Executive Director

Fall brings new initiatives and projects

W

ith the new crop year and a new
fiscal year upon us, Saskatchewan
Pulse Growers (SPG) has a number of
exciting new initiatives set to begin this
fall and continue throughout the year.
In early fall, SPG will be launching a
call for research proposals to fill gaps in
important production, pulse utilization,
and health outcomes research. Research
continues to be a top priority for SPG
and we will be building on our portfolio
of existing research investments,
including ones co-funded with the
Saskatchewan Ministry of Agriculture’s
Agriculture Development Fund (ADF)
as well as the Pulse Science Cluster in
partnership with Agriculture and AgriFood Canada and industry partners. The
research goals continue to be on-farm
yield gains along with research that
supports development of new demand
opportunities for Saskatchewan pulse
producers. With continued challenges
with excess moisture, we expect that
there will be an expanded focus on
research into root diseases in pulses.
SPG has also placed an increased
focus on agronomics in pulse crops,
by reworking existing staff positions
to place a higher priority on pulse
agronomy, research, extension, and
communications. In doing so, SPG has
added some significant agronomy

2

PULSEPOINT | October 2014

expertise to our team, which will assist
in identifying agronomy priorities,
guide research, and act as a source
of agronomy information for the
industry. As a result of this reworking,
growers will see an increased amount
of agronomic information produced
by SPG targeted towards growers and
agronomists.
Another new initiative from SPG
that should have just recently hit your
mailbox is the first Pulse Research
magazine. The magazine showcases
just some of the recent research that
growers’ levy dollars are helping to
fund in the areas of agronomy, genetic
improvement, health and nutrition,
and end use processing. Keeping
growers informed of where their levy
is being invested is a high priority for
the organization and we are hopeful
that this research magazine is a useful
tool in transferring the results of
SPG-funded research out to growers,
and the industry more generally.
With a dedicated focus to increase
communications with growers on the
outcomes and impacts of research that
grower levy dollars fund, be sure to
watch for more information from SPG in
the near future.
For the new growing season, we
have made some changes to PulsePoint,

with an effort to focus each issue
around one particular theme area. This
issue focuses content primarily around
marketing your crop, and we have
invited a variety of market analysts
to provide us with their outlook on
the upcoming year. As growers wrap
up harvest and the focus shifts from
production to marketing and planning
for next year, we hope this information
is a useful tool as you prepare to market
your new crop.
As always, we hope that tools, such
as the Pulse Market Report, continue to
be a useful source of information for
growers. We appreciate feedback in this
area, or any others, as it helps to ensure
that we are providing growers with the
content they are looking for.
Sincerely,
Carl Potts
Executive Director
cpotts@saskpulse.com
(306) 668-6676
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Understanding Nematode Pests
in Pulse Crops
Preventative research that will help strengthen prairie pulse crops

W

hen researcher Dr. Mario Tenuta,
from the University of Manitoba,
set out to determine the importance of
plant parasitic nematodes to Canadian
pulse crops, he was building on his
previous research project completed
in 2013.
Tenuta’s previous project focused
on determining the strain of stem and
bulb nematode that was affecting
field peas in the Canadian Prairies,
which was identified to be Ditylenchus
weischeri.
Dr. Tenuta’s current research
project is looking for three key
outcomes. “The first outcome is to
determine that the stem and bulb
nematode (Ditylenchus weischeri) found
in pea harvest grain due to Creeping
Thistle (Canada Thistle) contamination
does not pose a market access problem
for our pea growers,” says Dr. Tenuta.
“The second outcome will be
to survey other pulse crops (lentils,
chickpea, and fababean) for any
potential issues with plant parasitic
nematode pests. This is an activity that
is proactive to address any potential
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problems with nematode pests that
may be important in the future,”
explains Dr. Tenuta, who also notes that
this may result in what he refers to as
bonus information that will be able to
aid in the determination of nematode
pests that may be an issue for rotation
crops such as spring wheat and canola.
The third outcome that Dr. Tenuta
is looking for, is to develop a rapid
and accurate test for soybean cyst
nematode pest (SCN). “This is the
most serious problem for yield loss
of soybean in other regions. Soybean
production is expanding rapidly in the
Canadian Prairies, and the testing for
SCN is expensive, often inaccurate, and
there are few laboratories able to do the
analysis. We are developing a rapid and
very accurate test for SCN based on
the DNA of the nematode extracted
from soil.”
Dr. Tenuta believes results of this
project will provide significant value
to pulse growers in Saskatchewan.
“The work with pea should insure open
market access for our grain, meaning
more profitability because access issues

often mean higher costs throughout the
handling/processing/exporting chain.
These costs are then passed on to
growers or result in reduced volumes.”
There are other project outcomes
related to SCN, such as helping growers
identify the nematode earlier, and
use tolerant varieties, rotation, and
nematicides to keep levels low. “The
project will give growers a tool to track
the presence of SCN in soybean fields.
So far we have not found the nematode
in Manitoba, but it is surely to come
across the border from North Dakota
and Minnesota. This is important for
soybean growers because SCN robs
yields silently, bit by bit, over years and
usually becomes diagnosed when fields
are heavily infested.”
Funding for this research is
provided by Agriculture and Agri-Food
Canada’s AgriInnovation Program,
under the Growing Forward 2 policy
framework. The Program has
made a $15 million investment in a
collaborative pulse research cluster
that brings together expertise from
government and industry.

Any wAy you cAlculAte it

a post-harvest cash advance works for you
25

Whether you’re
just getting started or
have been farming for
years, the flexibility of a
cash advance can benefit
your farm’s financial
plans.

eligible crops

$400,000
maximum

$100,000
interest-free
up to

18-month
repayment period

Apply for a cash advance today. More than 25 eligible crops including
cereals, oilseeds, pulses and speciality crops.

ccGa cash advance
app now available!

LEARN MORE AT WWW.CCGA.CA OR CALL 1-866-745-2256
The cash advance program administered by CCGA is made available to Canadian farmers through Agriculture and Agri-Food Canada’s Advance Payments Program.
Apple, the Apple logo and iPhone are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc.

Supplying the world with nutritious food products made from
locally grown and processed crops is a big responsibility.
To help, we’ve made it our personal mission to create global
demand for all of your hard work.

WE ARE STRONGER TOGETHER
Please contact our purchasing team at any of the following locations:

SASKATCHEWAN
Tisdale
306.873.3777
Saskatoon 306.986.2200
Richardson 306.586.8955

MANITOBA
Winkler 204.325.9555
www.legumexwalker.com
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Fababean Market Outlook

What is in store for Saskatchewan
Chuck Penner, LeftField Commodity Research

F

ababean production has been
expanding rapidly across Western
Canada as farmers continue to look to
increase diversification and profitability.
Acreage is a little difficult to nail down,
but based on crop insurance data
and anecdotal reports, it looks like
fababeans may have been planted
on 90,000 to 100,000 acres in 2014,
almost tripling last year’s acreage.
Because fababeans are fed as a
protein source much like feed peas,
prices are governed by protein meals,
especially soymeal. For the last two
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Based on crop insurance data and anecdotal reports,
fababeans may have been planted on 90,000 to 100,000
acres in 2014, almost tripling last year’s acreage.
years, soymeal prices have traded at
extended highs and have supported
prices of other protein sources, including
fababeans. The problem is that the
record 2014 soybean crop in the United
States (U.S.) is causing soymeal prices
to drop sharply, and the declines may
not be done yet. Fababeans and peas

may not be affected as much, due to
some of their other feed values, but
will not be able to entirely escape the
downward pull of soymeal.
Marketing fababeans in food
channels looks more promising, but
there are some challenges there as
well. In 2013/14, Canada expanded its

Marketing
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Canadian Fababean Exports
2013/14 (tonnes)
US; 1,725

Lebanon; 125
Jordan; 125
Israel; 184
Indonesia; 203

Egypt; 7,150
Source: StatsCan International Trade Division

fababean exports considerably to 9,512
tonnes, compared to 2,448 tonnes the
previous year. The chart above shows
that three-quarters of the exports went
to Egypt, the largest global buyer, but
some moved south to the U.S.
Other key competitors in the
export market are Australia, France, and
the United Kingdom (U.K.). The latest
production estimates from Australia

are pointing to 337,000 tonnes, slightly
larger than the previous year, and at
the high end of historical levels. The
Australian crop is not in the bin yet, and
there is potential for dry conditions in
Southeastern Australia that could still
limit yields. But if the crop comes off
as forecast, Australia will be a strong
competitor again in 2014/15.
The French crop is also expected

bio

Canadian Fababean Seeded Area

to be larger this year. Acreage was
reported to have gone up 10 per
cent and yields were reported to be
surprisingly good. The one potential
problem for French edible fababeans
this year, is the presence of insect
damage that could cause buyers
(especially in Egypt) to reject or discount
shipments. It is a similar situation in the
U.K. where a larger crop was harvested,
but some insect damage has been
reported.
The potential quality problems in
these two exporting countries could
provide an opening for Canadian
fababeans in 2014/15, but quality here
will be the key factor. Ugly harvest
weather this fall in the prairies could be
eroding that advantage.
Policy developments in the
European Union are also a concern in
the future. Recent Common Agricultural
Policy (CAP) environmental reforms
are favouring planting of pulse crops
starting next year. The resulting larger
fababean crops would increase global
competition.
In key global markets, fababean
prices have been declining recently,
partly in response to the 2014 harvest.
In France, fababean prices have dropped
in value with feed beans falling harder
than edibles. Australian prices have
dipped as well but are holding up
better than in France. Egyptian bean
(retail) prices have also come off the
highs seen in late spring, losing roughly
US$200-250 per tonne over that time.
Because of the potential quality
problems with the European crop, our
outlook for the edible fababean market
in 2014/15 is steady to slightly firmer,
but it is unlikely prices will rally much in
the coming months. For feed fababeans,
the outlook is not as positive because of
the heavy supplies of soymeal that will
be hitting the market soon.
Chuck Penner operates LeftField
Commodity Research out of
Winnipeg, MB. He can be reached
at info@leftfieldcr.com.
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Pea and Lentil Market Outlook

2014/15 pulse quality – reliving 2010
Larry Weber, Weber Commodities

R

eports of lentils and peas sprouting
before they were harvested
started to filter in during the last
week of August and the first week of
September. As harvest progressed, it
became apparent that we had been
down this path a few times before,
especially in the fall of 2004 and
2010. Saskatchewan Agriculture’s first
estimate of grade quality for lentils and
peas was released on September 18,
and confirmed what most farmers knew
already – quality was compromised
during two substantial rain events
in August, and one during the first
week of September. The difference
between 2010 and 2014 is that the
rain started in September, and it rained
anywhere between six and 12 inches
during the balance of the month in
2010. It froze during the first week
of September in 2010 just as it did in
2014. Some farmers are leaving the
lentil harvest now and focusing on

10

PULSEPOINT | October 2014

wheat while the weather cooperates.
That would suggest that lentil quality
will deteriorate and is not likely to get
better. Those that have not sold any
No. 2 Canada or better red lentils may
be holding them a little tighter after
viewing the accompanying graphs.
Knowing the quality of your
lentils and peas will prove beneficial
for farmers as harvest continues. The
Canadian Grain Commission (CGC) offers
a grading service to farmers. For a fee
they will give the grade, dockage, and
moisture content for any sample. The
more the sample is representative,
the more consistent and accurate the
grading results will be. Besides the
CGC head office in Winnipeg, there
are service centers in Saskatoon and
Weyburn to assist you. SGS is a private
grading company that offers similar
farmer services for grading and has an
office in Saskatoon. The money spent
on establishing what you have before

you sell it, will more than pay for itself
when marketing your product, especially
if you have multiple grades and room for
blending opportunities.
For those holding Extra No. 3 and
No. 3 Canada red lentils, some of the
lentil areas of Australia have been hit
with frost over the past month which
could affect lentil quality there. This
could place an inordinate amount of
lower quality reds in the marketplace,
as it did in 2010. The Australian
Government’s latest projection for lentil
production on September 9, estimates
the crop will be 27 per cent larger than
last year at 324,000 tonnes. While
that pales in comparison to Statistics
Canada’s (StatsCan) estimate on August
21st of 1.93 million (M) tonnes, the
effect on red lentil prices will be felt
in Western Canada. Given the asking
prices for red lentils in Australia have
remained constant or slightly higher
over the past 30 days, they too are
concerned about the state of their
lentil crops.
The lentil production estimate
issued in August will be on the high
side. The number used today is 1.65
M tonnes, a 14.5 per cent reduction
based primarily on drowned out
acres and lower yields as estimated
by Saskatchewan Agriculture’s crop
reporters. If 60 per cent of the lentils
seeded were of red varieties, it would
put approximately 400,000 tonnes
of reds in the No. 2 Canada or better
category. If 30 per cent seeded were
large green lentils, that would equate
to approximately 200,000 tonnes,
making No. 2 Canada or better. If history
repeats itself, the price jump in lentils
will be volatile as witnessed in 2010.
Green lentils have already appreciated
30 per cent since the last week of
August. While harvest comes first,
staying focused on selling opportunities
is what will give producers the equity to
stay in the game.

Marketing

Peas
No. 1 Canada
No. 2 Canada
No. 3 Canada/Extra
Sample

19
52
No.
23 3 Canada
6

Pea Quality at September 18, 2014
Sample
6%
No. 1 Canada
19%

No. 1 Canada

No. 3 Canada/
Extra No. 3 Canada
23%

No. 2 Canada
No. 3 Canada/Extra No. 3 Canada
Sample

Peas
No. 1 Canada
No. 2 Canada
No. 3 Canada/Extra
Sample

7
32
No.
48 3 Canada
13

No. 2 Canada
52%

Lentil Quality at September 18, 2014
Sample
13%

No. 1 Canada
7%

No. 2 Canada
32%

No. 1 Canada
No. 2 Canada
No. 3 Canada/Extra No. 3 Canada
No. 3 Canada/
Extra No. 3 Canada
48%

Sample

Source: Saskatchewan Agriculture Crop Reports

Transportation woes are beginning to
surface again for some pulse shippers
as railways turn to higher corridor
shipping lanes to comply with the Order
in Council requirements. The first key
to a successful marketing year will be
knowing what you have. The breakdown
of grades provided here, should give
you a good comparison to make selling
decisions over the next 30 to 60 days.
The probability of a higher carry-out for
both lentils and peas in Western Canada
is greater today than it was 30 days ago
with the reduced quality. Keep one eye
on the markets and one eye on your
GPS monitor in your combine. While

the pricing story is still being written,
few exporters were overstocked in this
market before harvest started, in fact
most were short. The moment that
domestic shorts are covered, expect to
see a pause in pricing, especially lentils.
Please be safe, the demographics of
farming will not get better with a wrath
of harvest accidents.

bio

For peas, the same quality concerns
have arisen as in lentils, but not to
the same magnitude. A StatsCan
estimate of 3.6 M tonnes for peas in
August should be close to reality with
drowned out/lost acres replaced with
better yields. In Saskatchewan, 30 to
40 bushel/acre (bu/acre) yields have
been commonplace, with Saskatchewan
Agriculture reporters using 33 bu/acre
and StatsCan using 33.8 bu/acre.
For both peas and lentils, demand
from India will remain constant with
their reduced kharif seeding and
an El Niño looming in the future.

Larry Weber operates Weber
Commodities Ltd. More
information can be found at
www. webercommodities.com.
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Chickpea, Edible Bean, and Soybean
Market Outlook

Crops in trouble world-wide

Marlene Boersch, Mercantile Consulting Venture Inc.
The 2014 growing season has been
difficult and the battle with the elements
has the biggest story of the season. The
final outcome on this years’ Canadian
volume and quality of chickpeas, edible
beans, and soybeans remains to be
determined. Contrary to the ‘big Prairie
pulses’ like peas and lentils, the Canadian
portion of internationally traded
chickpeas, edible beans, and soybeans
is small. Canada’s chickpea crop ranks
seventh in terms of global production,
Canada’s dry beans rank 27th in
production size, and Canadian soybeans
rank seventh (behind Paraguay) in world
production. Therefore, major changes in
Canadian production, even if unexpected,
will not lead to notable adjustments in
export prices to reflect an unanticipated
Canadian shortfall or excess in production
or quality. This means that outside of
temporary local shortages, a look at the
current international balance sheets for
chickpeas, edible beans, and soybeans
will give Canadian farmers an idea on
what to expect from the market.
Canadian area seeded to chickpeas
is reported at 180,000 acres, down 6.5
per cent from last year. Saskatchewan
Agriculture and Food’s late September
yield estimate dropped to only 1,242
lb/acre, projecting a relatively small
Canadian chickpea production of 101,000
tonnes, down 44 per cent from 2013.
However, adding in last years’ ending
stocks brings total supply to 214,000
tonnes, down only 11 per cent from last
year. The relatively high supply number
clearly is testimony to Canada’s poor
chickpea export performance of only
46,467 tonnes last crop year, which left
considerable ending stocks of 105,000
tonnes behind. Last year’s reduced
exports can partly be attributed to the
poor transportation environment last
season. Canadian exports this year
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Edible Beans - Production in tonnes
Type of Bean

2010

World

all dry beans

Canada

Quebec

2011

2012

2013

2014

23,909,000 22,052,000

23,486,000

22,352,000

23,063,000

all dry beans

253,600

162,400

274,300

206,200

300,500

white beans

102,300

46,100

115,600

45,400

101,100

coloured beans

151,300

116,300

158,700

160,800

199,400

all dry beans

7,000

white beans

Ontario

coloured beans

7,000

all dry beans

138,600

77,100

117,900

83,200

136,300

white beans

82,600

31,800

68,000

45,400

63,500

coloured beans

56,000

45,300

49,900

37,800

72,800

all dry beans

76,400

41,300

111,800

74,800

138,000

white beans

19,700

14,300

47,600

coloured beans

56,700

27,000

64,200

74,800

69,000

Saskatchewan

all dry beans

3,093

2,809

5,479

6,390

7,444

Alberta

all dry beans

31,500

44,000

44,700

48,100

57,600

white beans

100

coloured beans

31,600

44,000

44,700

48,100

57,600

Western
Canada
Summary

all dry beans

110,993

88,109

161,979

129,290

203,044

W. Cdn %age
of Cdn total

all dry beans

43.8%

54.3%

59.1%

62.7%

67.6%

1%

2%

2%

3%

2%

Manitoba

(est. basis SCIC data)

SK %age of Cdn total

69,000

SOURCE: Saskatchewan Ministry of Agriculture

are expected to recover to 80, 000 to
90,000 tonnes, so that ending stocks
should drop somewhat to around 70,000
tonnes. This still represents a poor stockuse ratio of 47 per cent.
Internationally, the Kabuli chickpea
supply is expected to increase by
about 3.5 per cent to 2.5 million (M)
tonnes, but total use is also expected
up by around eight per cent to 2.25 M
tonnes, thus decreasing world ending
stocks by around 100,000 tonnes. The

biggest producers of Kabuli chickpeas
are Mexico, India, and the United States
(U.S.). Canada’s single biggest importer of
Kabuli chickpeas last year was the U.S.,
and we expect our southern neighbours
to take around 20,000 tonnes again
during the 2014/15 marketing campaign.
Destinations in Europe and the Middle
East will take the remainder. We expect
prices to be moderately firm into the
winter, but again, Canadian ending stocks
will remain burdensome.
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Geography

2010

2011

2012

2013

2014

Canada

4,444,600

4,466,500

5,086,400

5,198,400

5,900,700

Prince Edward Island

40,700

45,400

51,400

61,500

60,600

Nova Scotia

6,600

9,300

10,600

12,000

13,600

New Brunswick

9,100

8,400

9,300

13,200

14,000

Quebec

823,000

800,000

843,000

847,000

990,000

Ontario

3,129,800

3,189,700

3,401,900

3,078,100

3,565,200

Manitoba

435,400

413,700

770,200

1,068,200

1,115,000

Saskatchewan

0

0

0

118,400

182,300

SOURCE: StatsCan and Mercantile data

World Soybean - Exports in thousand tonnes
World Soybean Exports

2010/11

2011/12

2012/13

2013/14

2014/15

Brazil

29,951

36,257

41,904

46,400

46,700

United States

40,959

37,156

35,846

44,770

46,266

Argentina

9,205

7,368

7,738

8,500

8,500

Paraguay

5,226

3,574

5,518

4,300

4,320

Canada

2,943

2,933

3,470

3,471

3,600

Other

3,418

4,869

6,042

5,491

6,010

Total

91,702

92,157

100,518

112,932

115,396

SOURCE: USDA data

Western Canadian edible bean
production has been volatile, primarily
due to big annual changes in Manitoba.
Nevertheless, as a percentage of total
Canadian bean production, Western
Canada has grown steadily from a 44 per
cent share in 2010 to a 68 per cent share
in 2014. Saskatchewan only contributes
between one and three per cent of the
total Canadian edible bean production.
Total Canadian bean production is
estimated at about 301,000 tonnes for
2014, up substantially to 46 per cent
from last year. Roughly two thirds of this
production is coloured beans and one
third white beans.
Internationally, roughly the same
pattern holds true. 2013 was a fairly
low production year with production
and quality problems in export origins
like Argentina and Canada. This year,
production in Argentina especially is
recovering more than threefold. World

production is forecast at 23.1 M tonnes,
up over three per cent from last year.
Adding in ending stocks puts supply at
24.2 M tonnes, up 3.6 per cent. On the
bean usage side of the equation, we
expect increased overall usage to 23 M
tonnes plus, keeping the overall balance
sheet tight.
Current white bean markets in North
America have a weak undertone due to
selling pressure from Argentina (Alubias),
which is trying to recapture market share
after last years’ quality problems. This
is creating downward risk to process of
US$20/ tonne until Argentinian pressure
eases off.
Prices to farmers in Canada (and
the U.S.) are not well-defined, with
growers worrying more about harvest
and quality to serve production contracts
entered earlier. As always, quality is key
for virtually all canning and packaging
markets. The important bean destination

markets to watch will be the United
Kingdom (our foremost kidney and navy
bean buyer), Italy, and the U.S.
Canadian soybean production has
been increasing steadily over the past
several years, with the biggest increases
occurring on the Prairies. Manitoba and
Saskatchewan acreage combined has
increased from 520,000 acres in 2010 to
1.58 M acres in 2014. Prairie production
has increased from 435,000 tonnes,
almost threefold to an estimated 1.3
M tonnes. Total Canadian production is
expected to reach 5.9 M tonnes this year.
To put Canadian soybeans into
perspective, world soybean production is
forecast to reach a record 311 M tonnes
this year, with 107 M tonnes being
produced by our neighbours in the U.S.
Driven primarily by China, import demand
has also increased considerably over the
past several years and is expected to
reach a record 112.5 M tonnes during the
2014/15 crop year. However, with record
world oilseed production this year, prices
have fallen significantly since May 2014
and are not likely to recover significantly
this calendar year. We do expect an
adjustment upward in the second half
of the crop year, when traders and
growers start thinking about the acreage
implications of much lower prices.
Canada will be a price-taker in
the soybean market because of its
relatively small size. Saskatchewan
is geographically well placed to
participate in the growing soybean
trade. Saskatchewan enjoys a significant
ocean freight advantage over both the
U.S. Gulf and Brazil, of roughly $20$25/tonne. We believe that as tonnage
produced in Saskatchewan reaches the
critical volume that is needed for major
grain companies to include the crop
into their handling portfolio, marketing
opportunities will catch up quickly.

bio
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Marlene Boersch is an operating
partner in Mercantile Consulting
Venture. More information can be
found at www.mercantileventure.com.
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Marketing

Global Market Outlook

What is to come in the 2015/16 growing season for producers
Brian Clancey, STATPub

S

ometimes a moment defines a
marketing year. The second week
of September did that for pulses.
Saskatchewan Agriculture put into
words what everyone knew, the harvest
was seriously delayed, and weather
was taking its toll on quality and yields.
At the same time, seeding progress
reports from India made it nearly certain
pulse area would be down from last

14

PULSEPOINT | October 2014

year, while the country’s agriculture
department stressed oilseed production
in initial meetings about the coming rabi
season.
This had an immediate impact on
international field pea and green lentil
markets. Grower bids in Canada leapt
upward. At the same time, importers
realized they needed to consider
their options as they tried to cover

outstanding needs for the coming year.
As much as farmers and processors
in Canada understood the danger posed
by wet and cold harvest conditions,
buyers thought the situation was
exaggerated in an effort by exporters to
defend prices. Buyers expected markets
to be affected by global fundamentals
and were looking forward to paying less
on average than during the past year.
Two things convinced end users that
prices would be lower.
International dry edible bean prices
are in decline. Buyers are confident this
trend will continue now that Argentine
exporters are pushing for sales. Asking
prices for both black and large calibre
white beans have fallen because buyers
covered much of their needs through
the end of the calendar year from North
America and Africa. Up to 70 per cent
of North America’s great northern bean
and kidney bean crops were sold before
harvest. Exporters took advantage of
the unusually high world prices caused
by last years’ production problems in
Argentina and the United States (U.S.).
End users also believed weakness
in grain and oilseed markets would
result in lower prices for pulses. This
was expected to make it easier for
processors and exporters to buy from
farmers.
If average returns from growing
pulses are higher than normal, relative
to grains and oilseeds, seeded area will
probably increase again in 2015. That
often sees exporters put more effort
into selling product during the last half
of the marketing year because of the
risk that it will drop in value after the
next harvest.
Canada is the most important
export producer of peas and lentils in
the world and is a price follower in dry
edible beans and chickpeas. This means
that what happens to Canada’s pea and

Marketing

supplies around 70 per cent of India’s
needs. Russia, Australia, the U.S., and
France cover most of the remaining
demand. India has also become the
most important lentil buyer in the
world, with Canada supplying 75 to 80
per cent. Australia and the U.S. supply
the balance.
Given India’s importance, markets
pay close attention to the status of the
country’s kharif and rabi season crops.
Kharif plantings should finish lower than
last year for a smaller harvest. Despite
the problems, grower bids in India are
not strong. This could combine with an
emphasis on oilseeds to result in an
overall decline in rabi season plantings.
That would be expected to bolster
demand for peas, and possibly red
lentils, in 2015.
China is a key player in pulse
markets, both as an exporter of colored
and speckled beans, and importer of
field peas. Overall demand for field peas
is expected to grow in 2015 and 2016
because of the rapid expansion of the
country’s pea fractionation industry.
Demand for pea protein, starch, and
fibre is driven by economic growth and
rising wages.
Asia, especially the Indian

The bottom line for farmers is that they should strive
to sell any off-grade product during the current
marketing year.
export producer of lentils and peas, the
U.S. will benefit most from Canada’s
problems. Their crop is in better
condition and the bigger Canada’s
quality premium becomes, the more
room the U.S. industry has to be
price competitive. This will see some
demand as quality conscious markets
migrate to U.S. suppliers, creating more
competition for Canada in markets for
No. 2 Canada or better green lentils and
green peas.
India will remain the world’s
biggest importer of peas and lentils
in the coming year. Canada normally

subcontinent, is the most important
destination for lentils. The Middle East
occupies second spot, with buyers
focused more on red lentils than green
lentils. Most shipments to Turkey, Egypt,
and the United Arab Emirates are for
resale within the region. Demand has
increased because of regional conflicts.
The civil war in Syria has devastated the
country’s agriculture sector, eliminating
a strategically important regional lentil
exporter. Regional imports doubled
during the past season. It would not be
surprising to see purchases relax in the
coming season, but that is not expected

to have any impact on overall demand
for lentils.
There are many similarities
between this year and 2010, but
there is a critical difference. Available
supplies of peas and lentils are lower,
while demand is higher. Combined with
Canada’s quality problems and growing
Asian demand, there is good reason to
believe that gross incomes from these
two crops will be higher than normal,
relative to cereals and oilseeds. The
net result is demand for planting seed
should be greater in the new year as
acreage expands.
The bottom line for farmers is that
they should strive to sell any off-grade
product during the current marketing
year. More farmers than usual are
expected to resist selling good quality
product in hopes of higher prices as the
season advances. It will be critical to pay
attention to next year’s weather and
seeded areas for clues about whether
the risk of carrying product into the
2015/16 marketing year is greater than
the potential rewards.

bio

lentil harvest affects world markets, but
what happens to chickpeas and beans
does not. While there are well defined
markets for lower grades, it now seems
clear there will be a shortage of good
quality lentils and green peas.
The top two grades of lentils and
green peas will trade at much higher
levels than expected as the world deals
with a fundamental shortage of those
grades. That means the discount for
lower grades will get bigger. Some big
bulk buyers could not be happier. India
has long been a good destination for
bleached green peas and they will have
plenty to choose from in the coming
year. They will also happily consume off
grade lentils.
The fair average quality of Canada’s
crop is sharply lower than last year.
The resulting premiums for the top two
grades could have an effect on demand
in Latin America and other markets
where world prices are reflected in retail
prices. With dry edible beans dropping
in value, retail sales of beans could rise
at the expense of lentils and green split
peas. Since yellow pea quality has been
less affected, they will remain the most
economic pulse in the world.
As the second most important

Brian Clancey is the Editor and
Publisher of www.statpub.com
market news website and President
of STAT Publishing. He can be
reached at editor@statpub.com.
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The Times,

They Are a Changin’
If the latest review of the Canada Transportation Act sounds familiar, you are right

T

he 2013/14 shipping season will
stand out for many as a turning point
for the agriculture industry. A bumper
crop, a harsh winter, and rail capacity
that missed the mark on both accounts,
made Canada’s transportation system
a top priority for every agriculture
stakeholder in the country. The demand
to do something about the grain backlog
was so loud that the federal government
responded with minimum volume
requirements and a host of additional
measures in Bill C-30 in an attempt to
‘get grain moving’. It also expedited the
review of the Canada Transportation Act
(CTA)– launching it one year earlier than
expected. For many, it will seem like
we’ve been down this road before, and
they would be correct.
In June 2000, the Minister
of Transportation announced a
comprehensive review of the operation
of the Canada Transportation Act. The
review came at a significant time for
the rail sector, just five years earlier CN
had been privatized and many of the
regulations governing rail freight had
been removed, creating a liberalized
commercial environment for the
railways.
The June 2000 announcement
gave the appointed panel one year to
complete the review with the added
expectation that they should suggest
a resolution to the ‘thorny and longstanding issue of competitive rail
access.’ To achieve this mandate,
the panel adopted an expedited six
month timeline for consultations. Their
interim report, released in January
2001, primarily addressed the issue of
competitive rail access.
At that time, there were serious
concerns about the financial viability
of the railways, and the panel’s view

was that legislators could not count
on ’large reservoirs of railway profits
or great gains in operational efficiency
to maintain an effective, competitive
rail system.’ The final report included
21 recommendations to improve
competitive rail access. Although they
hoped to achieve a balance between
ensuring financial viability of the
railways and promoting competition in
the system for the benefit of shippers,
it was clear the overriding concern was
providing the railways an environment
where they could achieve sufficient
revenues to maintain their systems.
Fast forward 14 years and another
comprehensive review of the Canada
Transportation Act has been launched.
The 2014 review has strikingly similar
timelines but is taking place in an
almost completely different economic
environment for the railways. The
current review advisors are targeting
the completion of an interim report
focusing only on grain transportation
by December 2014. This accelerated
timeline places the agriculture industry
under significant pressure to develop
positions and solutions in a short
timeframe. As things stand today,
the railway companies are achieving
significant financial success with
optimized logistics systems that
focus on generating revenues, cost
control, and asset utilization. This
CTA review does not need to focus on
maintaining railway viability. Instead,
the focus of this review must be on
the competitiveness of Canadian
businesses, and the creation of a
rail-based transportation system that
provides the best possible service to rail
customers, while ensuring the optimal
economic prosperity of all stakeholders
in the supply chain.

The 2014 review will also give the
agriculture industry an opportunity
to significantly reshape the rail
transportation system to one that has
the capacity and adaptability to avoid a
grain backlog like what was experienced
this past winter. To maximize influence
and achieve its objectives, the
agriculture industry must work together
to map out and prioritize the issues that
need to be addressed, and then agree
on the solutions and promote them
together.
Pulse Canada has partnered
with agriculture industry groups
representing the trade and all major
commodity groups to focus on
developing joint solutions to improve
the rail transportation system. The
partnership group, loosely known as
the ag transport coalition will now apply
this successful model of collaboration
to the CTA review. Together, the ag
transport coalition aims to take the
ideas of producer group and trade
members, and through their guidance
and assessment, prioritize the range
of solutions that will achieve the
maximum impact during the CTA
review.
The pulse industry is just one of
many interested stakeholders in the
agriculture industry, and the agriculture
industry is just one of many interested
stakeholders across Canada looking to
influence a review that will assess rail,
marine, and air provisions within the
act. With active involvement from pulse
growers and the trade, a commitment
to partnerships with counterparts in the
agriculture industry, and a willingness
to work with the broader shipping
community, the Canadian pulse industry
can, and will, continue to drive change.
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The Quest to Know More About
Soybeans has Gone Social
SPG turns to social media to discuss, learn, and share more about growing soybeans
in Saskatchewan

S

oybeans are becoming a growing
and familiar sight in fields across
Saskatchewan. In fact, in the last
two years, soybean acreage in
Saskatchewan has jumped from less
than 10,000 acres seeded in 2011 to
280,000 acres in 2014.
With the increase in seeded
soybean acreage also comes an influx
in questions about crop management.
Trying to inform and engage soybean
producers across Saskatchewan creates
a challenge. Soil, growing conditions,
weather, diseases, and pests specific to
soybeans can vary across Canada and
the United States (U.S.).
Keeping some of these challenges
in mind, Saskatchewan Pulse Growers
(SPG) opted to explore soybean
information sharing online this spring,
hosting four separate chats on the
social media platform Twitter. These
chats were facilitated by an organization
called AgChat. Once a month producers
and industry experts from across
Saskatchewan, Canada, and the U.S.
participated in a two-hour online chat.
Questions were pre-submitted and
posted by the facilitator, covering topics
such as disease, pests, harvest, and
marketing of soybean crops.
The interaction through social
media during the chats was fastpaced at times. Having multiple people
responding to each question brought
out a more robust conversation on
each soybean topic. Hearing from
participants about what pests, diseases,
harvest, and marketing challenges they
encountered was an opportunity for
producers in Saskatchewan to learn
from other provinces and states that
had more experience with growing
soybeans.
“One thing that became apparent
to me is that the participation was
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widespread,” says Dr. Tom Warkentin,
Plant Breeder with the University of
Saskatchewan’s Crop Development
Centre. “Even though the AgChat was
hosted by SPG, the participants also
came from much farther away such as
the southern U.S. where they have had
a long experience with soybeans. As the

problems in Eastern Canada and the
U.S. can be completely different than
what we deal with in Western Canada.
Farming practices are also different.
The challenge in answering questions is
understanding where they are coming
from and then answering so that the
answer can be widely applied.”

For producers in Saskatchewan, the Twitter AgChats were
an opportunity to learn from other provinces and states
that had more experience with growing soybeans.
number of growers in Saskatchewan
increases, there may be more
participation in these types of chats.”
“It was interesting to see what
questions were coming in and how
issues are different depending on where
the person is located,” stated Sherrilyn
Phelps, Agronomy and Seed Program
Manager with SPG.
“AgChat opened my eyes to how
different the issues can be depending
on where the ‘chatter’ is situated. Insect

Moving forward SPG will be
looking to new ways to continue the
discussion on soybeans. If you have
questions about your soybean crop, you
can contact Sherrilyn Phelps by email:
sphelps@saskpulse.com or via Twitter:
@AgronomistSPG. You can also contact
the Agriculture Knowledge Centre
with the Saskatchewan Ministry of
Agriculture by e-mail: aginfo@gov.sk.ca
or toll-free 1-866-457-2377.
Follow SPG on Twitter @SaskPulse
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International Year of Pulses 2016

The plans to capitalize on this once-in-a-lifetime opportunity

L

ate last year, it became official that
2016 will be the International Year
of Pulses (IYOP), a once-in-a-lifetime
opportunity to showcase pulses and
their benefits to the world.
The December vote marked
the culmination of nearly two years
of work by CICILS (the Global Pulse
Confederation) with significant
support from Pulse Canada and
other national associations around
the world. IYOP 2016 represents
an unprecedented opportunity to
showcase how pulses can offer
solutions to global health, nutrition,
and environmental sustainability
issues. The global pulse industry
expects 2016 to drive pulse demand
and utilization through increased
awareness among consumers, the food
industry, international organizations,
governments, and non-governmental
organizations. As part of this
opportunity, Saskatchewan Pulse
Growers has committed $250,000 to
CICILS for IYOP leading to 2016.
The global pulse industry has
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been working to organize itself and
determine the goals and objectives for
IYOP 2016. Five theme areas have been
identified that will act as supporting
architecture for the activities and events
to come. Canada is playing a lead role in
several of these theme areas, notably:
1) Market access and stability; 2) Health,
nutrition, and food innovation; 3) Food
security; 4) Creating awareness; and
5) Productivity and environmental
sustainability. These initiatives will
impact everyone along the value chain
including growers, processors, traders,
retailers, and consumers. A website
(www.iyop.net) has been launched
that includes a calendar of events,
fact sheets, and information about the
thematic areas.
IYOP 2016 is an opportunity to
increase awareness of pulses and
for the global pulse industry to work
together towards a common goal.
National promotion groups are forming
in countries around the world to lead
IYOP 2016 initiatives from a local or
regional perspective. To date, teams

have formed in Canada, the United
States, the United Kingdom, Mexico,
Belgium, Spain, Italy, India, Australia,
Japan, Brazil, Argentina, and Turkey.
National promotion groups are focused
on increasing pulse awareness in
their countries, engaging with the
food industry and working jointly
with governments on health and
sustainability initiatives.
In Canada, a group has been
formed under the Pulse Industry
Round Table that will be leading
IYOP 2016 initiatives and is
comprised of growers, processors,
exporters, government, and research
organizations. Alberta Pulse Growers
Commissioner Allison Ammeter, from
Sylvan Lake, has been selected to Chair
the IYOP Canada Working Group. Initial
discussions will include a focus on
food security, partnerships with health
organizations, and raising consumer and
food industry awareness of pulses in
Canada. Stay tuned for more details in
the coming months.

Communications &
Market Promotion

Potential IYOP 2016 Theme Areas
Creating Awareness
Consumers, food industry, and governments have little knowledge of pulses,
their attributes, and their ability to provide solutions to food security, health,
nutrition, and environmental sustainability issues. IYOP 2016 is an opportunity
to increase awareness as well as global demand for pulses.

Health, Nutrition & Food Innovation
Pulses offer high nutritional value and can play a role in managing
cardiovascular disease and diabetes. Initiatives related to IYOP 2016 can
engage governments, non-profit organizations, consumers, researchers, and
the food industry to increase pulse demand and drive product reformulation
to include more pulses. There is also a great opportunity to engage the global
food industry to create innovative and nutrient-dense food products with pulse
ingredients that address nutritional issues related to malnutrition from both
undernutrition as well as excess “empty” caloric consumption.

Market Access & Stability
Trade barrier costs are borne by growers, processors, traders, and consumers.
Greater efficiencies would bring benefits along the value chain. Governments
and international bodies can improve the regulatory framework in which trade
occurs to enhance food security, reduce price volatility, and enhance the return
to growers.

Production & Environmental Sustainability
Pulse crops increase the productivity and water use efficiency of cropping
systems as well as biodiversity. Using pulse crops in rotation means reduced
fertilizer costs/needs and decreased greenhouse gas emissions. IYOP activities
can increase awareness of environmental benefits, thus increasing pulse
demand.

Food Security
Pulses improve productivity of farming systems through reduced nitrogen
requirements and improved soil health. Improving pulse crop productivity
can help reduce crop wastage due to storage, plant disease, and pest control
issues, especially in food insecure regions of the world.
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The “Value” in the

Sustainability Trend

Value is in participation: Volunteers needed!

C

onsumers have an increasing
interest in the food they eat. They
want to know if the food is healthy
and whether it was produced in a
sustainable manner. Food companies
and retailers have been responding to
this interest. There are now a number
of different programs and pilot projects
designed to answer three questions:
1) Where was this food produced,
2) How sustainably was this food
produced?, and 3) What was the impact
on the environment? These questions
continue to provide opportunities for
the agriculture industry to collaborate
with others along the food supply chain.
Significant effort has been made
to assess the sustainability impacts
of agriculture. Assessments can be
conducted in a qualitative way, where
questionnaires and checklists verify
whether a farmer has adopted best
management practices, or assessments
can be done in a quantitative way,
where the focus is on measuring
impacts, regardless of what practice a
farmer employs on the farm. For the
past four years a group of agricultural
associations has been focusing efforts
on developing quantitative sustainability
metrics. This effort has produced two
outcomes: 1) A report was released
demonstrating how the sustainability
of Western Canadian agriculture has
improved over 20 years (available at:
www.pulsecanada.com/fieldtomarket),
and 2) The development of the farmer-

facing Canadian Field Print Calculator.
Both tools provide an opportunity to
market the sustainability of Canadian
agriculture, and the Canadian Field Print
Calculator allows farmers to tell the
story of their farm using their own data.
An informal organization called
the Canadian Field Print Initiative
(CFPI) has been formed to support the
development of the Canadian Field
Print Calculator. Initiative members
include Pulse Canada, the Canadian
Canola Growers Association, Manitoba
Pulse Growers Association, Prairie Oat
Growers Association, Grain Farmers
of Ontario, CropLife Canada, Ducks
Unlimited Canada, the Canadian
Fertilizer Institute, the Canadian
Association of Agri-Retailers, General
Mills Inc., Cargill Ltd., Farmers Edge, and
AgriTrend. Initially, the development of
the Canadian Field Print Calculator was
focused on meeting market demand for
information. For example, General Mills
had a key interest in the sustainability of
Canadian oats.
After piloting the Canadian Field
Print Calculator with a few farmers
during the winter of 2012/13, a key
question caused a shift in the focus of
the CFPI. General Mills has an interest
in understanding the drivers behind
improved efficiency in crop production,
and incentivizing innovation on the
farm. Given the goals of increased
efficiency by the food industry, can the
agriculture industry participate in a way

that maximizes value for the farmer?
The CFPI believes the answer to
this question will be in providing a tool
that allows producers to anonymously
compare their efficiency to their
neighbours. As part of a pilot project for
the calculator, the CFPI has collected
data from 35 growers in Western
Canada. These growers have provided
data from over 100 fields, which have
helped to refine the calculator. In
addition, participation from AgriTrend
and Farmers Edge has quickly increased
the amount of grower data going into
the calculator. CFPI is also working
with AgriTrend and Farmers Edge
to integrate the calculator into their
software.
The immediate goal for this winter
is to create regional pilots of 20 to 30
growers who would like to see how they
compare with their neighbours in areas
of fertilizer use efficiency and fuel use
efficiency, while providing sustainability
information to the market related to
greenhouse gas emissions, soil erosion,
and land use efficiency.
Would you like to participate in
this innovative project? The Canadian
Field Print Calculator and background
information can be found at: www.
serecon.ca/calculator. You can also
contact Denis Tremorin, Director
of Sustainability at Pulse Canada
(dtremorin@pulsecanada.com) for more
information.
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Delivery Contract Regulation–
A Small Step

What the changes to the Canada Grain Act mean for producers
Craig Zawada, Q.C., and CEO WMCZ Lawyers
rain delivery problems after the
2013 harvest have been well
documented. The celebration after
record crops turned to frustration when
rail deliveries fell behind leaving much
of the harvest sitting far from port while
producers fumed.
Plenty of anger was directed at rail
companies. That pressured the federal
government to act. The result was Bill
C-30, now known as the Fair Rail for
Grain Farmers Act, which became law on
May 29, 2014.
Although the Act was mostly aimed
at helping rail delivery, it amended two
statutes: the Canada Transportation Act
and the Canada Grain Act. In the latter
case, the Canadian Grain Commission
(CGC) was given extra powers to
regulate grain contracts.
It was not until August 2014 that
regulations were released and we could
see how far the contract powers went.
As it turns out, the government is just
dipping a toe into what can or cannot
be included in a delivery contract. It is
something that has been a sore point
for years, however, so it is worth noting.
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Under the new regulations, CGC
licensed companies must include terms
in the delivery contract for penalties
to be paid on non-acceptance. In other
words, if a producer delivers within the
contract’s window, the buyer must take
delivery. If delivery is not accepted, the
buyer must pay a penalty defined in the
contract.
The penalty is not completely open
ended. The kind and grade of grain
delivered must match the contract.
The rules will mainly apply to contracts
made after August 1, 2014.
The Act does not set the penalty
so it is up to the parties to agree
on something – it might be a daily
accumulating penalty or a flat sum.
Since this is subject to negotiation,
a buyer with a superior bargaining
position might only include a minimal
penalty in the contract. Still, it is more
than what was in place before.
If the parties agree to an extension
window in the original contract, it can
still be triggered, so the producer should
ensure they are satisfied with the
window’s definition.

If the grain is not accepted within
the defined delivery period, the CGC
recommends the producer first try
to resolve the issue with the buyer. If
that does not help, the CGC can step
in to help interpret the clause. They
can also refer the case to an arbitrator
upon request which can be simpler and
cheaper than relying on the courts.
This is not exactly a broad invasion
into contract freedom, so perhaps it
is a test to see how reasonably the
parties can work together. However,
the regulations do allow the CGC to
impose still more compulsory contract
language. If there is pressure from
buyers or sellers they might be tempted
to do so.
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Craig is CEO of WMCZ Lawyers in
Saskatoon.

JANUARY 12 - 14, 2015
TCU PLACE • SASKATOON, SK

SAVE THE DATE!
Keynote speakers include:
John Ibbitson (Globe and Mail journalist) and
Curt Steinhorst (Center for Generational Kinetics member)
Sessions on marketing, agronomy, best farming
practices, innovation, and leadership.
Register now at WWW.CROPSPHERE.COM
Brought to you in partnership by Sask Flax,
Saskatchewan Oat Development Commission, Saskatchewan Pulse Growers,
SaskCanola, the Saskatchewan Wheat Development Commission, and the
Saskatchewan Barley Development Commission
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A World of
Knowledge
in Every Bag…

Delivering Performance
in Every Field
Elite’s focus on early maturity has created varieties of
soybeans that are uniquely adapted to Western Canadian
conditions. The Elite® brand of soybeans oﬀers cutting-edge
products and technology with industry-leading expertise.
We select Genuity® Roundup Ready 2 Yield® varieties that
are early maturing, widely adapted and high yielding. Our
priority is helping you grow.

AKRAS R2
2375 CHU

PEKKO R2
2325 CHU

SAMPSA R2
2425 CHU

Visit brettyoung.ca 1-800-665-5015
Elite is a registered trademark of La Coop fédérée. Genuity® and Roundup Ready 2 Yield® are
registered trademarks and used under license from Monsanto Company. Always follow grain
®
Elite
is a registered
trademark
of La Coop fédérée.
Genuity
and
Roundup Ready
Yield® are registered
marketing
and all
other stewardship
practices
and
pesticide
label 2directions.
Detailstrademarks
of these
and used under license
from
Monsanto
Company.
Always follow Responsibilities
grain marketing and Notice
all other stewardship
requirements
can be
found
in the
Trait Stewardship
to Farmerspractices
printed
and pesticide label directions. Details of these requirements can be found in the Trait Stewardship Responsibilities
in
this
publication.
BrettYoung
is
a
trademark
of
BrettYoung
Seeds
Limited.
3823
09/14
Notice to Farmers printed in this publication. BrettYoung is a trademark of BrettYoung Seeds Limited. 3823 09/14
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This Issue

BASF Unveils New Evergreen Clearfield®
Commitment

What the new changes mean for lentil producers

B

ASF announced in early October the
launch of a new evergreen Clearfield
Commitment for lentil growers who are
using the Clearfield Production System.
Clearfield lentil growers will
be familiar with BASF’s Clearfield
Commitment, which is an agreement
between a grower and BASF that serves
as a license, allowing the grower to
access the benefits of The Clearfield
Production System technology. The
new “evergreen” Commitment means
that Clearfield lentil growers will only
need to sign the agreement once
compared to the previous multiyear’s commitments. The evergreen
Commitment will renew automatically
to cover Clearfield lentil production for
2015 and beyond. Should a grower
choose to stop producing Clearfield
lentils for any reason, the agreement
can be terminated by providing notice to
BASF. The automatic renewal under the
evergreen Commitment should reduce
administration as growers that sign in
2015 will not be required to sign again.
Growers will continue to be required
register their intended Clearfield lentil
acres on an annual basis.

Protect your investment!

As with previous versions of the
Commitment, growers are required to
test farm-saved seed through BASF’s
Clearfield-Confirm test. This test
ensures that the seed being used meets
the appropriate herbicide tolerance.
For 2015, BASF is covering the cost of
seed testing at seven accredited labs
in Western Canada (see list). Make sure
you have the Clearfield-Confirm test
undertaken in order to protect your
investment. “The new commitment
process not only streamlines the

process for growers, but ensures
trait integrity and helps drive further
innovation in the industry,” says Chris
Vander Kant, Herbicide and Clearfield
Marketing Manager at BASF Canada.
It is important for growers to
know that when they sign their
Commitment, register their acres and
purchase matching acres of registered
Clearfield lentil herbicide solutions,
they are supporting continued
innovation in the lentil industry. BASF
is investing a portion of annual lentil
herbicide sales back into breeding at
the Crop Development Centre (CDC)
at the University of Saskatchewan
(U of S), which will support continued
advancement in the breeding of lentil
varieties for Saskatchewan pulse
growers. The more acres signed up
under the Clearfield Commitment, the
larger the re-investment back into pulse
breeding because the investment will be
based on annual registered acres.
“The changes to the Clearfield
Commitment should reduce
administration for growers,” says
Carl Potts, Executive Director for
Saskatchewan Pulse Growers. “Also, the
additional funding for pulse breeding
resulting from Clearfield Commitments
helps grower investments in the CDC
generate even more value for growers.
CDC is an integral part of growers’
success in pulses, and varieties
developed at the CDC are continually
making advancements in yield, disease
resistance, and other important
agronomic areas.”
For more information on the
changes to the Clearfield Commitment
for lentils and incentive programs, visit:
agsolutions.ca/Clearfieldlentils.

BASF will cover the cost
for growers to get seed
testing done for the
2015 growing season
from these certified
testing labs:
Prairie Diagnostic Seed Lab,
1105 Railway Ave,
Weyburn, SK S4H 3H5
(306) 842-7375
Discovery Seed Labs,
450 Melville Street,
Saskatoon, SK S7J 4M2
(306) 249-4484
Seed Solutions Seed Labs,
Box 1420,
Swift Current, SK S9H 3G6
(306) 741-9309
Lendon Seed Lab,
147 Hodsman Road,
Regina, SK S4N 5W5
(306) 585-7333
20/20 Seed Labs Inc.,
507-11th Ave.
Nisku, AB T9E 7N5
(780) 955-3435
Seed Check Technologies Inc.,
101, 5906-50 Street,
Leduc, AB T9E 0R6
(780) 980-8324
BioVision Seed Lab,
7255 B Roper Road,
Edmonton, AB T6B 3J4
(780) 436-8822
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Recurring

On Point
Meet New SPG Staff Member

SPG would like to welcome a new staff
members to the team.

Sherrilyn Phelps

Sherrilyn Phelps joined SPG in July,
in the new position of Agronomy and
Seed Program Manager. She brings
12 years of experience and expertise
in extension, technology transfer, and
project management from her previous
role as Regional Crop Specialist with
Saskatchewan Agriculture. Within
that role she also worked closely with
Agriculture and Agri-Food Canada Scott
Research Farm where she developed
and managed many applied research
projects, and was instrumental in
establishing the producer driven
Western Applied Research Corporation.
As Field Research Manager with
Philom Bios (now Novozymes),
Sherrilyn gained direct experience with
pulse research and inoculant product
development. Sherrilyn brings a wealth
of knowledge, ability to network
and build relationships, and direct
agriculture experience. Sherrilyn has
her Bachelor’s and Master’s Degrees
from the University of Saskatchewan,
and is a Certified Crop Advisor and
Professional Agrologist.
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Market Promotion Manager
Amber Johnson

Already a SPG team member, Amber
Johnson is moving into the position of
Manager of Market Promotion. Amber
has demonstrated a strong capability
in executing market promotion events,
publication development and social
media management. In her new role,
Amber will lead the overall management
of SPG’s market promotion program.

SPG Board of Directors Profile
Lee Moats, Vice-Chair

in Agriculture majoring in Agronomy
from the University of Saskatchewan
and until 2009 Lee worked as a
Professional Agrologist, most recently
with Ducks Unlimited Canada. The
Moats farm adopted zero tillage in
1991 and have been growing pulse
crops over that same time period.
Lee’s priorities include developing
new markets for Saskatchewan pulse
crops and continuing to develop new
partnerships both within Canada and
internationally. Lee has served as a
Commissioner on the Saskatchewan
Winter Cereals Commission, as a
Director on the Saskatchewan Soils
Conservation Association, as well on
several organizations in the Riceton
Community. Lee joined the SPG Board
in 2011.

Upcoming Events
CropSphere Registration is
Open!

January 12-14, 2015 - Saskatoon
CropSphere 2015 is back for another
year, showcasing some of the best in
agriculture taking place January 12-14,
in Saskatoon. Brought to you by the
SPG, SaskCanola, SaskFlax, SaskWheat,
SaskBarley, and the Saskatchewan Oat
Development Commission, this firstclass event will connect growers with
the latest in production, marketing, and
general agricultural issues.
Registration for CropSphere 2015
is now open, so visit www.cropsphere.
com and get yourself registered now!

Harvest Sample Program

Lee and his wife Laurie farm near
Riceton, Saskatchewan on a farm
that has been in Lee’s family since
1910. Lee holds a Bachelor of Science

Once again producers are invited to
participate in the Harvest Sample
Program through the Canadian Grain
Commission. Send in samples from
your harvest and in exchange, you
will be provided with free, unofficial
Canadian Grain Commission grade and
quality results.

Recurring

Samples are accepted up to
November each year, but you are
encouraged to send your samples
as soon as harvest is complete. Visit
www.grainscanada.gc.ca/ for more
information.

Cassidy Kerr, Rosetown
College of Agriculture & Bioresources,
University of Saskatchewan
Bailey Ogilvie, Ardath
College of Agriculture & Bioresources,
University of Saskatchewan

Save the Date! SPG 2015
Regional Meetings

February 2-5, 2015
The winter regional meetings will be
held February 2-5, 2015 in the following
locations:
• Monday, February 2 - North Battleford
(Dekker Centre)
• Tuesday, February 3 - Rosetown
(Rosetown and District Civic Centre)
• Wednesday, February 4 - Swift
Current (Stockade Building, Exhibition
Grounds)
• Thursday, February 5 - Regina (Salon
B, Queensbury Downs, Evraz Place)
Additional information will be
provided closer to the meeting dates.
Check back to the SPG website for more
information in coming weeks.

Bailey Ogilvie, Ardath

Sara Copeland, Rosetown

Undergrad Scholarship
Winners

SPG awarded five undergraduate
scholarships to outstanding grade 12
students in June. These students began
post-secondary education programs
in pulse-related industries this fall
and have parents who are registered
Saskatchewan pulse growers.
Recipients were chosen based on
their community involvement, leadership
skills, and desire to add value to further
the pulse industry in Saskatchewan.
Congratulations to the following
recipients:
Sara Copeland, Rosetown
College of Agriculture & Bioresources,
University of Saskatchewan
Chelsea Gruber, Wilkie
College of Agriculture & Bioresources,
University of Saskatchewan
Mark Karstens, Wilkie
College of Agriculture & Bioresources,
University of Saskatchewan

Chelsea Gruber, Wilkie

Cassidy Kerr, Rosetown

For recent news on the pulse industry, visit
the SPG website at www.saskpulse.com.

Mark Karstens, Wilkie
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Recurring

People & Places
Canadian Special Crops Association Conference
The annual Canadian Special Crops Association conference was held in Saskatoon July 6-8, 2014 and carried the theme “It’s
About Results”. From transportation, to markets, and discussion around the International Year of Pulses, the conference engaged
delegates from around the world.

Conference attendees lined up to try samples from the Mission Impulseible competition.
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Recurring

Investing in Research in a
Vibrant Pulse Industry.
Want to learn more about areas of interest in pulse research?

VOLUME 1

Visit www.saskpulse.com/news-events/news/pulse-research-magazine/
to learn more.

PulseResearch

WHAT’S INSIDE
New iMAP technology allows
for faster and more efficient
pulse breeding
Developing management options
for herbicide-resistant weeds
Exploring the benefits
of pulse-based pet food
Testing pulses as meat binders
in commercial food products

saskpulse.com

Crop Diagnostic School
Saskatchewan Pulse Growers was a proud sponsor the Crop Diagnostic Schools held in Scott July 22 and 23 and in Melfort on July
29 and 30, 2014. These workshops were attended by over 280 participants, and provided opportunities to learn by examining
plants for disease, digging in the soil for fertility and nodulation issues, identifying weeds, and scouting for insects in crops.

Can you identify the weeds? This was one of the hands-on demonstrations at the Melfort Crop Diagnostic School.
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Profile

Pulse Grower Profile

Ed Seidle, Seidle Seed Farm, Medstead, Saskatchewan

E

d Seidle has seen a lot over the
years, farming in Medstead,
Saskatchewan. As a senior partner
with his two sons and a nephew, he
continues to farm and is a select seed
grower. Ed keeps records of their crops
and their land, capturing changes in the
soil and climate, cropping techniques,
and the threats that affect the crops.

When did you start growing
pulses?

We started growing pulses regularly
in 1994 with green peas. Thirty years
earlier we grew yellows peas for a
few years. They were a top yielder but
caused harvest problems and markets
were poor, so we moved away from pea
production.

Over the years, how have your
farm practices with pulses
changed?

When we first started growing peas,
our fields were yielding 70 bushels/
acre. Gradually, our yields went down
consistently. We were not sure what the
contributing factors were to lower yields
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As a select seed grower, Ed has kept records of the crops
and land, capturing changes in the soil and climate, cropping
techniques, and the threats that affect the crops.
at the time. Prior to the recent past,
plant-testing laboratories were not able
to test for aphanomyces. Now there is
a reliable system that takes the guess
work out of it.
One of the most important lessons
we have learned over the years is the
importance of proper cropping rotations
in order to keep growing high yielding
crops.

What recommendations do
you have for pulse farmers
given this challenging growing
season?
One of the strongest factors that came
into play this year was excess moisture
and there is little we can do about
it. Aside from the moisture we have
received, growers should pay careful
attention to what their fields have been
yielding. Watch for special conditions

observed in the field. Use that as a
guide for suitability of a field for seeding
in the next growing season.
Four year rotations should be a
bare minimum for pulse crops. Five or
six years would be better and should
be considered for water-logged areas
of Saskatchewan. As we learn more
about aphanomyces in crops, producers
will have to start thinking ahead to deal
with those problems. Management will
be key.

What is your greatest
accomplishment in
agriculture?

I have over 60 years of successful
pedigreed seed production and 25 years
of related crop and soil studies. I have
authored or co-authored a number
of studies and papers related to soil
studies or investigations.

Do you know an
everyday pulse champion?

Nominate them for the 2014 Pulse Promoter of the Year award!
The 2014 recipient will receive a $1,000 WestJet voucher and will be featured at
SPG’s annual general meeting on January 12, 2015.

Saskatchewan Pulse Growers is now accepting nominations for the 2014
Pulse Promoter of the Year award, made possible with support from BASF Canada.

To submit a nomination form, visit www.saskpulse.com.
Please submit nominations by Friday, November 21, 2014.
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What’s the

BIG
HAIRY
DEAL?

Dual inoculation for even bigger yields
Supercharge your soybean crop for maximum yield potential, especially in new ground, with
TagTeam® and Optimize® inoculants. Two products, one bin-busting team.
The result? Your soybean crop gets nitrogen earlier, for a longer period, which ultimately drives
yields. And that’s the big hairy deal.

Working together for even better yields

TagTeam

®

and

Optimize

For more information on how to increase your
yields, visit useTagTeam.ca and useOptimize.ca
TagTeam®, Optimize® and Monsanto BioAg and Design™ are trademarks of Monsanto Technology LLC,
Monsanto Canada Inc, licensee. © 2014 Monsanto Canada Inc. 407-1 07.14
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